Two-Year M.Com Programme from July 2026 with Specialization in Accounting and

Finance (With Research)

Course Code Semester 1% Semester Type Credits
Title of the paper
PAC.31.401 Semester-I [Management Accounting Major 4
PAC.31.402 Semester-1 |Corporate Tax Planning Major 4
PAC.31.403 Semester-1 (Climate Finance Major 4
PAC.31.405 Semester-1 [Advanced Organizational Behavior Major 4
PAC.36.402 Semester-1 | Corporate Governance and Ethics *VAC 2
PAC.36.403 Indian Knowledge System and Business
PAC.36.404 Startups
PAC.34.402 Semester-1 |Conflict Management and Negotiation Skills *AEC 2
PAC.34.403 Personal Branding
PAC.34.404 Financial Econometrics
Total Credits 20
The list of SWYAM courses for semester Ist is also available with the Department
*Choose only one Course each from VAC and AEC available baskets

2" Semester
PAC.31.451 Semester-11 |Financial Management Major 4
PAC.31.452 Semester-11 |Goods and Service Tax Major 4
PAC.31.454 Semester-11 |Quantitative Techniques in Business Major 4
PAC.31.455 Semester-11 |International Business Major 4
PAC.36.452 Semester-I1 Indian Ethos and Leadership *VAC 2
PAC.36.453 Financial Literacy
PAC.36.454 Emotional Intelligence
PAC.34.451 Semester-I1 Business Communication *AEC 2
PAC.34.452 Creativity and Critical Thinking
PAC.34.453 Financial Report Writing
PAC.34.454 Personality Development

Total Credits 20
The list of SWYAM courses for semester 2™ is also available with the Department
*Choose only one Course each from VAC and AEC available baskets

3" Semester
PAC.31.501 Semester-111 Fintech Major
PAC.31.502 Semester-1l|  Security Analysis & Portfolio Management Major
PAC.32.521 Semester-11 | Behavioural Finance Minor
PAC.32.533 Accounting for Managerial Control
PAC.32.534 International Financial Reporting Standards
PAC.32.535 Financial Risk Management Minor 4

Semester-111

PAC.32.536 Financial Analytics
PAC.32.537 Forensic Accounting
PAC.35.501 Semester-111 |Stock Market Operations *Skill 2
PAC.35.502 Export import Procedure
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PAC.35.503 Computerized Accounting

PAC.35.504 Data AnaIySiS with Excel
- 1 *

PAC.33.501 Semester-111 | Personal Finance MDC 2
PAC.33.502 Al in Business
PAC.33503 Social Media Marketing
PAC.33.504 Income Tax Return Filling

Total Credits 20

The list of SWYAM courses for semester 3" is also available with the Department
*Choose only one Course each from Skill and MDC available baskets
4™ Semester

PAC.31.553 Semester-1V Advanced Research Methodology Major 2
PAC.31.554 Semester-1V/ Advanced Research Publication Ethics Major 2
PAC.38.552 Semester-1V Advanced Project Dissertation Major 16

The list of SWYAM courses for semester 4" is also available with the Department
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Course Code:

PAC.31.401

Course Title: Management Accounting

Scheme of Instruction

Total Duration

Hours/Week

Credits
Instruction
Delivery

Course Type

Instruction
Mode

Course
Obijectives

Course

Outcomes

Unit-1

Unit-11

Unit-
i
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Module -1

Module — 2

Module — 3

Module — 4

Module - 5

Module — 1

Module — 2

Module — 3

Module — 4

Module — 1

Module — 2

Module — 3

Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/I1A 05/30
4 Attendance 05
L/T/P Seminar/ End Exam 10/50
Major Exam Duration 2.5 Hr.
Regular Evaluation Grade

Todevelop Students knowledge, skills and understanding in evaluating
strategic management accounting techniques in different business contexts

Toenable Students to contribute to the organization’s strategic development
To enable Students to contribute to the evaluation of the performance of an
organization

The students will be able to evaluate different choices systematically

The Students will be able to apply appropriate techniques for decision-making
to a wide range of management decision situations that have direct impact on
organization strategies.

Content
Introduction to Management Accounting
Introduction, Functions and role of Management Accounting, Management
Accounting vs. Financial Accounting
Management Accounting Techniques
Tools and Technigques of Management Accounting.
Introduction to Strategic Management Accounting
Strategic Management Accounting—Nature and Scope; Functions
Strategic Management: Significance
Role and Significance of Strategic Management Accounting; Strategic
Management Accounting Versus Management Accounting
Ratio Analysis
Classification, Advantages and Limitations of Accounting ratios
Financial Statement Analysis
Meaning and Types of Financial Statements, Analysis of financial
statements: Comparative Statement Analysis
Types
Common-size Statement Analysis, Trend Analysis
CVP Analysis
Cost-Volume-Profit Analysis
Marginal Costing
Application of Marginal Costing
Activity Based Costing
Significance and Application of Activity-based Costing
Target and Life Cycle costing
Target Costing; Life Cycle Costing
Kaizen and Just in Time
Kaizen Costing; Just-in-Time

Value Chain and Customer Profitability Analysis
Value Chain Analysis; Customer Profitability Analysis



Unit-
v

Note

Exami
nation

Text
Book

Refere
nces
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Module — 4 Re-engineering
Productivity and Business Process Re-engineering (BPR

Module -5 TOC
Theory of Constraints.
Module -1 Introduction to Responsibility Accounting
Responsibility ~ Accounting: Concept and various approaches to
Responsibility Accounting,
Module — 2 Types
Responsibility centres;
Module -3 Divisional Performance Evaluation
Strategic Performance Measurement—Balanced Scorecard;
Module — 4 Transfer Pricing and Human Resource Accounting
Divisional Transfer Pricing; Human Resources Accounting: Concept,
objectives, process
Module -5 Methods
Human resource valuation
Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules.
Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type questions (About 700 Words)
Part — B: Short answer type questions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C from any 2 Units
= Sahaf, M.A., Management Accounting: Principles & Practice; Vikas Publishing, New
Delhi.

= Horngren, C.T., Sundem, G. L., Schatzberg, J. O., Burgstahler, D., Introduction To
Management Accounting; Pearson India, New Delhi

= Jawahar Lal, Strategic Cost Management; Himalaya Publishing House, New Delhi
= Kumar, V.K,, Strategic Management Accounting: Theory & Practice, Cengage India,
New Delhi

= Bhattacharyya D: Management Accounting; Pearson Education. New Delhi



Course Code:

PAC.31.402

Course Title: Corporate Tax Planning

Scheme of Instruction

Scheme of Evaluation

Total Duration
Hours/Week

Credits

Instruction
Delivery

Course Type

Instruction
Mode

Course
Obijectives

Course

Outcomes

Unit-1

Unit-11

Unit-
1l
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Module — 1

Module — 2

Module — 3

Module — 4

Module — 5

Module — 1

Module — 2

Module — 3

Module — 4

Module -5

Module - 1

Module — 2

Module — 3

60 Hrs. Max. Marks 100
4Hrs. Assignment/I1A 05/30
4 Attendance 05
L/T/P Seminar/ End Exam 10/50

2.5 Hr.
Grade

Exam Duration
Evaluation

Major
Regular

To acquaint the students about the theoretical aspects of Corporate Taxation
To acquaint the students with the practical operations of corporate tax rules,
laws and procedures

To help students to learn the application of corporate tax rules and use in
corporate life for tax planning and management

familiar to use the rules and procedures of corporate laws
To apply Tax laws practically
To understand and implement tax planning, management and investment
decisions.
Content
Introduction to corporate taxation, Ethical Foundation under IKS,
importance of tax planning as a management decision,
minimizing tax liability
tax evasion, tax avoidance and tax planning, Fair Taxation Systemunder
IKS
Obijectives and basis of tax planning
key terms related to tax assessment of companies-Indian company, domestic
company,
Company Types
foreign company, investment company, residential status of a company, scope
of total income
MAT
carry forward and set off of losses, minimum alternative tax, provisions related
to tax assessment of companies, tax assessment rates and exemption limits for
companies
Tax planning
Managerial decisions- Capital structure decisions in wake of tax planning
provisions
Tax on dividend and deductions allowed
Tax planning
Bonus shares, lease or buy decisions, make or buy decision,
Decision Making
repair/renewal or replacement decision
Tax planning
Employees’ remuneration- fringe benefit of tax, ESOPs
International Transactions
Taxation of international Transactions
Concept of Arm’s Length Price
computation of the arm’s length price
Powers of Transfer Pricing Officer
reference to transfer pricing officer, powers to make safe harbor rules



Unit-
v

Note

Exami
nation

Text
Book

Refere
nces
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Module — 4 Books of Accounts

Maintenance of books of account, accountant report, specified domestic
transactions

Module —5 Price agreement

advance pricing agreement (APA). Important judicial rulings

Module -1 Returns

Returns of income and Assessment: Voluntary return of income, Return of loss

Module - 2 Returns

Extension of time, Belated return, Revised return, Defective or incomplete
return

Module — 3 Submission of Returns

Scheme to facilitate submission of returns through tax returns preparers, Filing
of return in electronic form

Module — 4 Assessments

Return by whom to be signed, permanent account number (PAN). self
assessment, summery assessment without calling the assesse, Best judgment
assessment, Reassessment

Module - 5 Problems

Issue of notice for reassessment, Problems on return of income and assessment,
Obligations to furnish annual information return.

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules.
Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long answer type questions (About 700 Words)

Part — B: Short answer type questions (About 300 Words)

Part — C: Case Studies

Note: Part — A & B Questions Covers all Units and Part — C fromany 2 Units

e Ahuja, G., Gupta, R., Corporate Tax, Bharat Law House

e Singhania, V.K. & Singhania, M., Direct Taxes Law & Practice, Taxmann

e Mehrotra, H.C. & Goyal, S.P., Corporate Tax Planning & Management, Sahitya
Bhawan

Lakhotia, R.N., Lakhotia, S., Corporate Tax Planning Handbook, Vision Books

Singhania, V.K., Sinnghania, M., Corporate Tax Planning and Business Tax

Procedures, Taxmann

Mehrotra, H.C., Goyal, S.P, Corporate Tax Planning & Management, Sahitya

Bhawan publications Gosh, Biswanath, ECONOMIC ENVIRONMENT OF

BUSINESS, South Asia Book, New Delhi



Course Code: PAC.31.403

Course Title: Climate Finance

Scheme of Instruction Scheme of Evaluation
Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4 Hrs. Assignment/IA 5/30
Credits 4 Attendance 05
Instruction Delivery L/T/P Seminar/ End Exam 10/50
Course Type Major Exam Duration 2.30 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives e Understand the scientific basis of climate change and its
implications for finance.
e Analyze different financial mechanisms for climate change
mitigation and adaptation.
e Evaluate the role of public policy and international agreements in
climate finance.
e Applyfinancial tools and techniques to assess climate-related risks
and opportunities.
e Critically assess case studies and real-world examples of climate
finance initiatives.
Course Outcomes e The following professions and/or fields will benefit froma knowledge
of climate finance and environmental markets:
¢ Financial analyst, portfolio manager, financial product development
Investment and management consultant - Sustainability specialists
(especially for firms in high impact sectors such as oil & gas, forestry,
chemicals, metals and mining and utilities) —
¢ Commodities trader - Venture capitalist, private equity or real
estate investor - Credit and insurance risk analysts - Investor
relations, public relations, communications - Not-for-profit
managers and executives
Content
Unit -1 Module - 1 Introduction to Climate Finance, Financial Concepts

Introduction to
Climate Finance
Module — 2

Module -3
Module — 4
Module -5

Unit-11 Module - 1

Climate Finance Module - 2
Fundamentals

Module — 3

Module — 4

Module -5
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relating to financing the low-carbon transition and climate
adaptation
National industrial and capital allocation strategies ,Key drivers
and players, Products and services
Scientific Basis of Climate Change

Impacts of Climate Change on ecosystems and economies
Climate Change Interventions in India and China —Adaptation
and Mitigation Measures.
Definitions and scope of Climate Finance

Sources of Climate Finance (Public, Private, International)

Mitigation Climate Finance- Introduction, Mitigation Strategies
and Projects in India and China.

Overview of Climate-related Financial Instruments (e.g.,
Carbon markets, Green bonds, GCF, CIFs & GEF)

Climate Change Finance Architecture (India’s Climate Change
Finance Architecture and Global Climate Finance Architecture).
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Unit -111
Managing
Climate-related
Risks

Unit -1V
Policy and

Regulatory
Frameworks

Note:

Examination

Text Book

References
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Module -1

Module -2

Module — 3
Module — 4

Module -5

Module - 1
Module — 2
Module - 3
Module — 4

Module -5

Adaptation Climate Finance-Introduction, Adaptation Strategies
and Projects in India and China, Resilience Factor-key
indicators for resilience.

Identifying climate change-related risks, Policy changes,
technological advancement, Access to capital, Weather
volatility, shifting customer and stakeholder expectations,

Climate Risk Assessment and Management practicss
Opportunities in Renewable Energy and Sustainable
Infrastructure Investment

Strategically increasing access to capital for entrepreneurs
facing systemic barriers, Improving capital flows from
developed to developing economies

International agreements (e.g., Paris Agreement)

National and regional policies promoting climate finance

Regulatory challenges and incentives

Role of International Finance Institutions in Mitigating Climate
Change (WBG, ADB, IMF, EIB, AFDB & UNFCCC)

Fiduciary duty and responsible investment, The evolution of

materiality, reporting frameworks (GRI to TCFD), stakeholder

engagement and reputation management, Liability issues for

Executives and Boards, approaches to integrating ESG into

investment analysis,

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
e The question paper shall be spread over three sections A, B and C. Section
A will contain four long-answer type questions, one from each unit , carrying
10 marks each to be answered in 700 words. A candidate has to attempt any
two questions from section A.
e The Section B shall be of four short-answer type questions one from each
unit, carrying 5 marks to be answered in 300 words. A candidate has to
attempt any three questions from section B.
e The Section C shall contain two case studies of 15 marks each out of which a
candidate has to attempt only one case study.
¢ Climate Finance: Theory and Practice by Anil Markandya, Ibon Galarraga,
and Dirk Rubbelke.
Handbook of International Climate Finance by Michaelowa Axel.
e The Economics of Climate Change in China: Towards a Low-Carbon
Economy by Fan Gang and Nicholas Stern.
e AIPCC Special Reports on Climate Change.
e Reports from organizations like the World Bank, IMF, and UNFCCC.



Course Code: PAC.31.405

Course Title: Advanced Organizational Behaviour

Scheme of Instruction

Total Duration
Hours/Week
Credits
Instruction
Delivery
Course Type
Instruction
Mode

Course
Objectives

Course
Outcom
es

Unit -1
Introduction to
Organizational

Behavior
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Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/I1A 05/30
4 Attendance 05
L/T/P Seminar/ End Exam 10/50
Major Exam Duration 2.5 Hr.
Regular Evaluation Grade

e The main objective of the course is to familiarize the learners about the conceptual
and theoretical domains of individual and organizational behaviour
e In this course students will understand the different facets of organizational
leadership and increase their own leadership capacities through feedback,
reflection and practice.

¢ Apply behavioural theories and leadership approaches to analyse workplace issues
such as motivation, communication, conflict, team effectiveness, organisational
culture, and change.
eEvaluate contemporary organisational challenges and develop effective, ethical, and

evidence-based strategies for

improving employee performance,

effectiveness, and organisational effectiveness

Module -1

Module — 2

Module — 3

Module — 4

Module -5

Content
Foundations of Organizational Behavior:

leadership

Meaning, nature and scope of OB, Core concepts of IKS in Modern OB

(Dharma,Karma Yuga, Atmananda and Lokasangraha)
Importance of OB in modern organizations OB

as a multidisciplinary field

OB models (autocratic, custodial, supportive, collegial)
Evolution of Organizational Behavior:

Historical evolution of OB Scientific
Management (Taylor) Human

Relations Movement Behavioral

Science Approach

Modern OB perspective

Hawthorne Experiments and Implications:

Background and stages of Hawthorne studies

Key findings (informal groups, motivation, supervision) Criticism
of Hawthorne studies

Managerial implications

Contributing Disciplines and OB Theories:

Psychology, Sociology, Anthropology, Political Science Classical,
Neo-classical and Modern theories

Systems and contingency approach

Individual Behavior — Values and Emotions:

Values: types, importance, value conflict
Attitudes vs values

Emotions and moods

Emotional Intelligence (Goleman model)
Application in workplace



-Unit-11
Personality,
Perception and
Motivation

Unit-111
Introduction to
Leadership

12 |Page

Module -1

Module - 2

Module — 3

Module — 4

Module - 5

Module — 1

Module — 2

Module — 3

Module — 4

Personality — Concepts and Determinants:

Meaning and nature of personality Determinants: heredity, environment,
situation Personality development

Importance in OB

Personality Theories — MBTI and Big Five:

MBT]I framework (introversion/extroversion etc.) Big
Five traits (OCEAN model)

Application in recruitment and leadership

Perception and Perceptual Distortions:

Perceptual process (stimulus — attention — interpretation)
Factors influencing perception

Perceptual errors (halo effect, stereotyping, projection, etc.)
McGregor’s Theory X and Theory Y:

Assumptions of Theory X Assumptions
of Theory Y

Comparison and managerial implications
Application in modern organizations
Motivation and Job Design:

Concept and importance of motivation

Overview of motivation theories (Maslow, Herzberg, McClelland) Intrinsic
motivation

Job design techniques (job enrichment, job rotation, job enlargement)
Leadership Fundamentals:

Definition and nature of leadership

Leadership vs management

Importance of leadership in organizations Roles
and functions of a leader

Leadership Theories and Paradigms:

Trait theory

Behavioral theory

Contingency theory

Modern leadership paradigms

Levels of analysis (individual, dyadic, group, organizational)

Leadership Traits, Attitudes and Ethics:

Traits of effective leaders

Leadership attitudes (task vs people orientation)
Ethical leadership

Moral leadership challenges

Leadership Styles and Classic Studies:

Leadership styles (autocratic, democratic, laissez-faire) Ohio
State studies

University of Michigan studies

Leadership grid (Blake & Mouton)



Module—5 | Advanced Leadership Theories:

Contingency models (Fiedler, Path-Goal theory) Dyadic
theory evolution

Leader-Member Exchange (LMX) theory

Leadership continuum (Tannenbaum & Schmidt)
Leadership substitutes theory

Unit-1V Module—1 | Teams in Organizations:
Team
Leadership Meaning and importance of teams

Types of teams (functional, cross-functional, virtual, etc.)
Group vs team
Module—2 | Team Decision Making:

Decision-making process in teams
Techniques (brainstorming, nominal group technique, Delphi)
Groupthink and its prevention

Module—3 | Leadership Skills for Teams:

Communication skills

Conflict resolution

Conducting effective meetings

Ginnett’s Team Effectiveness Leadership Model
Module —4 | Modern Team Structures:

Virtual teams

Self-managed teams

Role of leadership in self-managed teams

Challenges in managing remote teams
Module -5 | Contemporary Leadership Approaches:

Charismatic leadership
Transformational leadership
Servant leadership
Stewardship leadership
Leadership of diversity and culture
Strategic leadership and high-performance culture
Examination Part — A: Long answer type questions (About 700 Words)
Part — B: Short answer type questions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C from any 2 Units
Text Book = Robbins, Stephen P., Organizational Behavior, Prentice-Hall of India, New
Delhi,
= Fred Luthans, Organizational Behavior, Tata McGraw-Hill New Delhi,
= Hersey, Paul, Dewey E. Johnson, and Kenneth H. Blanchard, Management of
Organisational Behaviour, Prentice-Hall of India, New Delhi.
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References = Terrance R. Motchell, People in Organization An Introduction to
Organisational Behaviour, McGraw-Hill, New York .
= Aswathappa, K., Organisation Behaviour, Himalaya Publishing House, New
Delhi.
= Singh, K., Organizational Behaviour: Text and Cases, Pearson.
= Pareek, U. and Khanna, S., Understanding Organizational Behaviour, Oxford
University Press.
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Course Code:
PAC.36.402

Course Title: Corporate Governance and Business Ethics

Scheme of Instruction

Total Duration
Hours/Week

Credits

Instruction Delivery

Course Type
Instruction Mode

Course Objectives

Course Outcomes

Unit -1
Foundations of
Corporate
Governance and
Business Ethics
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Module — 1

Module — 2

Module — 3

Scheme of Evaluation

30 Hrs. Max. Marks 50
2Hrs. Assignment/I1A 2.5/15

2 Attendance 25
L/T Seminar/ End Exam 05/25
VBC Exam Duration 1.5 Hr.
Regular Evaluation Grade

e To develop an understanding of the principles, theories, and practices of
corporate governance and their role in ensuring transparency,
accountability, and responsible corporate management.

e To examine ethical principles and frameworks in business decision-
making, with emphasis on corporate social responsibility, stakeholder
interests, integrity, and professional conduct.

e To analyse contemporary corporate governance and ethical challenges and
develop the ability to apply appropriate governance mechanisms and
ethical practices for sustainable organisational performance.

o Analyze contemporary governance challenges faced by organizations.

o Evaluate ethical implications of emerging technologies, including Al and
digital transformation.

o Design governance strategies that promote transparency, accountability,
and sustainability.

¢ Recommend ethical solutions to real-world corporate governance issues
using case studies.

Content
Introduction to Corporate Governance

e Meaning, Nature and Objectives of Corporate
Governance

Evolution and Importance of Corporate Governance
Principles of Good Corporate Governance
Corporate Governance Models

Benefits and Challenges of Good Governhance

Corporate Governance Framework in India

Corporate Governance under the Companies Act, 2013
SEBI (LODR) Regulations

Role of the Board of Directors

Independent Directors

Board Committees (Audit, Nomination & Remuneration,
CSR Committee)

Stakeholders and Corporate Accountability

Stakeholder Theory

Shareholders' Rights

Corporate Accountability and Transparency
Disclosure Requirements

Whistle-blowing Mechanism



Module — 4

Module - 5
Unit-2 Module-1
Contemporary

Issues in o
Corporate o
Governance and o
Business Ethics o

Module-2

Module-3

Module-4
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Foundations of Business Ethics

Meaning and Nature of Business Ethics
Importance of Ethics in Business
Ethical VValues and Corporate Culture
Ethical Issues in Business

Code of Ethics and Code of Conduct

Ethical Decision-Making

Ethical Decision-Making Process
Ethical Theories

o Utilitarian Theory

o Rights Theory

o Justice Theory

o Virtue Ethics
Resolving Ethical Dilemmas
Case Studies in Business Ethics

Corporate Social Responsibility (CSR)

Meaning and Evolution of CSR

CSR under the Companies Act, 2013
CSR Planning and Implementation
CSR Reporting

Business Benefits of CSR

Sustainability and Responsible Business

Sustainable Development

Triple Bottom Line

Environmental, Social and Governance (ESG)
Responsible Business Practices
Circular Economy and Green Business

Ethical Issues in Functional Areas

Ethics in Marketing

Ethics in Human Resource Management

Ethics in Finance and Accounting

Ethics in Information Technology and Data Privacy
Ethics in Supply Chain Management

Contemporary Governance Challenges

Corporate Fraud and Financial Scandals
Insider Trading

Corporate Corruption

Risk Management

Digital Governance and Cyber Ethics



Note:

Examination

Text Book

References
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Module-5 Emerging Trends in Corporate Governance (Outcome-Based
Module)

o Global Best Practices in Corporate Governance
o Governance in Start-ups and Family Businesses

o Artificial Intelligence and Business Ethics
o Ethical Leadership

o Future Challenges in Corporate Governance

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Very Short answer type Questions 50 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

e Corporate Governance: Principles, Policies and Practices.
e Governance. Oxford University Press.
e Business Ethics: Concepts and Cases. Pearson.
e Business Ethics. Oxford University Press.
e Corporate Governance, Business Ethics and CSR. Ane Books.
Companies Act, 2013
SEBI (LODR) Regulations
Nationa

OECD Principles of Corporate Governance
United Nations Sustainable Development Goals (SDGs)



Course Code: PAC.36.403

Course Title: Indian Knowledge System and Business

Scheme of Instruction
Total Duration
Hours/Week
Credits
Instruction Delivery

Course Type
Instruction Mode

Scheme of Evaluation

30 Hrs. Max. Marks 50
2Hrs. Assignment/IA 2.5/15

2 Attendance 25
L/T Seminar/ End Exam 05/25
VBC Exam Duration 1.5 Hr.
Regular Evaluation Grade

Course Objectives

Course Outcomes

Unit -1 Module -1
Foundations of

IKS & The

Individual Leader

Module — 2
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e Understand the fundamentals, evolution, and importance
of green marketing in today's global business context.

o Explore different types, strategies, and practices involved
in green marketing and their application across industries.

e Analyze the role of green policies, regulations, and
technologies in shaping environmentally responsible
marketing efforts.

o Evaluate real-world case studies to identify best practices,
innovative approaches, and implementation challenges in
green marketing.

o Foster a sustainability-oriented mindset through the
understanding of ethical, environmental, and social
responsibilities in marketing.

e Demonstrate a solid understanding of green marketing
concepts, policies, and the role of green technologies in
sustainable business practices.

e Apply green marketing mix strategies and analyze case studies
to design eco-friendly and effective marketing plans.

o Evaluate and recommend green marketing policies and
innovations for firms based on environmental challenges,
technological advancements, and market needs.

e Develop an environmentally conscious and innovation-driven
marketing approach that supports ethical and sustainable
business models.

e Uphold corporate social responsibility and environmental
ethics by promoting green practices that align with global
sustainability goals.

Content
Defining the Indian Knowledge System; the historical dominance of

India in global trade (The "Golden Sparrow" era) and the role of
indigenous business ethics.

Understanding the balance between Dharma (Ethics), Artha
(Wealth), Kama (Desire), and Moksha (Liberation) as a framework
for a balanced business life.



Module — 3 Moving from "Work for Result” to "Work as Worship™ (Nishkama
Karma). How the religious teachings reduce professional burnout
and increase focus (Ekagrata).

Module—4  Kautilyan Financial Integrity: Basic principles of the Arthashastra
regarding the King’s (Manager’s) duty. Focus on Yogakshema—the
proactive protection and growth of stakeholder wealth.

Module—5  |Character & Leadership (Vivekananda’s Vision): The "Man-
making" education model. Developing Atma-Vishwas (Self-
confidence) and Shraddha (Sincerity) to lead teams with courage
and honesty.

Module-1 The Shreni (Guild) System: Advanced study of ancient Indian
cooperative business models. How community-based trust and
shared resources created sustainable market monopolies.

Module-2 Rajarshi Leadership (The Sage-Leader): Moving from "Boss" to
"Custodian." Leading through Satva (Purity/Wisdom) rather than
Rajas (Ego/Aggression). Lessons from the lives of Janaka and
Vidura.

_ Unit_-2 Module-3 Conflict Resolution (The Samvad Method): Using the Indian
Applied Wisdom & tradition of Vada-Vidya (Dialogue for Truth) to settle workplace

Organizational disputes and build a culture of consensus.
Governance

Module-4 Sustainable Wealth (Dharmic Capitalism): The concept of
Ishavasya—understanding that wealth is a trust for society.
Practicing "Ethical Profitability" over "Greed-driven Growth."

Module-5 Corporate Governance & Lokasangraha: Acting for the "Universal
Good." How the Indian concept of Pancha-Maha-Yagna (The Five
Great Sacrifices) serves as the ultimate model for modern CSR and
ESG.

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and
1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3
Hrs

Examination Part — A: Very Short answer type Questions 50 words each
fromall the units Part — B: Short Questions type Questions
300 Words each from all the units Part — C: Long Answer
type question (Case Studies)

Text Book o Kautilya's Arthashastra— Edited by L.N. Rangarajan
(Penguin).

o Foundations of Indian Management — P.N. Rastogi.

References o Personality Development — Swami Vivekananda (Advaita
Ashrama).

¢ Indian Ethos in Management — T.K. Sharma.
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Course Code:

Course Title: Startup

PAC.36.404
Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/I1A 2.5/15
Credits 2 Attendance 25
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type Skill Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives e The main aim of this course is to understand new venture creation

opportunities, its resources, and requirements for Enterprise Start-up.
e To develop an understanding of the fundamentals of startups,
including opportunity identification, ideation, business models, and

the startup ecosystem.

o Toequip learners with the knowledge and skills required to develop,
evaluate, and manage innovative startup ventures in a competitive

business environment.

Course Outcomes

Unit -1
Start-up
Opportunities
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e Torecognize various opportunities for new ventures and develop a
credible business plan for real life situations.

e Identify and evaluate business opportunities and develop
innovative startup ideas using appropriate entrepreneurial tools

and business models.

e Apply entrepreneurial knowledge and skills to develop feasible
startup plans, assess market and financial requirements, and
address challenges associated with launching and managing a

The New Industrial Revolution and Start-up Era

e The New Industrial Revolution (Digital transformation,

e The “Big Idea” concept in entrepreneurship
e Evolution and rise of the start-up economy
¢ Importance of innovation-driven businesses

o Creativity and innovation in entrepreneurship
e Techniques of idea generation (brainstorming, mind

mapping, SCAMPER)

o ldentifying market gaps and opportunities
o Evaluating feasibility of ideas

startup.
Content
Module -1
Industry 4.0)
Module -2 Idea Generation and Brainstorming
Module — 3 From Ideation to Venture Creation

e Concept of ideation and validation
e Business start-up process (idea — plan — launch)
e Venture choices (small business, scalable start-ups, social

enterprises)

¢ Riskand uncertainty in start-ups



Module — 4

Module — 5
Unit-2 Module-1
Startup Models
Module-2
Module-3
Module-4
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Start-up Ecosystem and Forces of Change

The entrepreneurial ecosystem (incubators, investors,
mentors)

Thessix forces of change (technology, globalization,
demographics, etc.)

Role of networks and support systems

Case examples of ecosystem success

Entrepreneurship in India and Government Initiatives

Growth of start-ups in India

Key government initiatives (e.g., Startup India, Make in
India)

Role of policy and funding support

Challenges and opportunities in Indian start-up landscape

Introduction to Business Models

Meaning and importance of business models
Types of business models (B2B, B2C, platform,
subscription, freemium)

Components of a business model

Revenue generation mechanisms

Value Proposition and Innovation

Creating value propositions

Conventional industry logic vs value innovation logic
Customer-focused innovation

Delivering unique value to customers

Building and Analyzing Business Models

Designing sustainable business models
Analyzing strengths and weaknesses
Competitive advantage and differentiation
Case-based understanding

Business Model Canvas

Introduction to Business Model Canvas (BMC)

Key elements: customer segments, value proposition,
channels, revenue streams, etc.

Practical application of BMC

Developing a sample business model



Module-5 Lean Start-ups and Business Pitching

Concept of lean start-up methodology
Build—Measure—Learn cycle

Minimum Viable Product (MVP)

Business pitching techniques (pitch deck, storytelling,
investor communication)

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist
of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Very Short answer type Questions 50 words each from all the
units Part — B: Short Questions type Questions 300 Words each from all
the units Part — C: Long Answer type question (Case Studies)

Text Book e Kathleen R Allen, Launching New Ventures, An
Entrepreneurial Approach, Cengage Learning, 2016.
e Anjan Raichaudhuri, Managing New Ventures Concepts and
Cases, Prentice Hall International, 2010.
¢ S.R.Bhowmik& M. Bhowmik, Entrepreneurship, New
Age International, 2007.

References e Steven Fisher, Ja-nae’ Duane, The Startup Equation -A Visual
Guidebook for Building Your Startup, Indian Edition, Mc Graw Hill
Education India Pvt. Ltd, 2016.
e Donald F Kuratko, Jeffrey S. Hornsby, ew Venture Management:
The Entrepreneur’s Road Map, 2e, Routledge, 2017.
¢ Vijay Sathe, Corporate Entrepreneurship, 1e, Cambridge, 2009
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ssCourse Code: PAC.34.402

Course Title: Conflict Management & Negotiation

Scheme of Instruction

Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/IA 2.5/15
Credits 2 Attendance 2.5
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type (AEC) Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives

e Understand the fundamental principles, elements, and

styles of negotiation.

o Explore the psychological, strategic, and communicative

foundations of negotiation and conflict resolution.

Apply various negotiation models and strategies
effectively in diverse contexts.

Identify and overcome barriers and impasses during
negotiation through practical tools and techniques.

Develop a confident, ethical, and adaptable negotiation style
suitable for both personal and professional interactions.

Course Outcomes

Unit -1 Module — 1
Foundations and
Elements of
Negotiation
Module -2

Explain core concepts, styles, and models of negotiation
including BATNA, ZOPA, and PRAM with real-world
relevance.

Apply strategic negotiation techniques and communication
tools to resolve conflicts and reach agreements.

Analyze negotiation contexts and design strategies that
align with specific goals, styles, and cultural dimensions.
Cultivate a proactive and collaborative mind set to handle
diverse negotiation scenarios effectively.

Demonstrate ethical behavior, empathy, and integrity
during negotiation and conflict resolution processes.

Content
Introduction to Negotiation

o Definition and importance of negotiation
o Elements and fundamentals of negotiation
o Determinants of negotiation performance

The Negotiation Process

e  Stages of the negotiation process
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Preparing for negotiation
Closing and evaluating negotiation outcomes



Module -3 Conflict Management Through Negotiation

o Nature and types of conflict
o Conflict resolution styles
e Using negotiation to manage and resolve conflict

Module — 4 Negotiation Styles and Dimensions

o Dimensions of negotiating ability
o Four main negotiating styles
o Identifying your personal negotiation style

Module -5 Developing Effective Negotiation Style

o Building trust in negotiation
o Developing emotional intelligence in negotiation
o Adapting style to different negotiation contexts

Unit-2 Negotiation Module-1 Module 1: Core Negotiation Models
Models, Strategies,
and Communication e PRAM Model of Negotiation

o Keyconcepts: WATNA, BATNA, WAP, ZOPA
o Application of models in decision making

Module-2 Negotiation Strategies

o Distributive vs. integrative strategies
e Choosing the right strategy
e Balancing cooperation and competition

Module-3 Communication in Negotiation

o Defining effective communication
o Kinesthetic and non-verbal communication
¢ Role of persuasion and its theories in negotiation

Module-4 Decoding and Influencing

o Decoding communication cues in negotiation
o Influence tactics and persuasive messaging
e Managing emotions and interpersonal signals

Module-5 Barriers and Resolution Techniques

o Identifying barriers and impasses
o Psychological and cultural causes of conflict
e Tools and strategies for overcoming barriers

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist
of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Very Short answer type Questions 50 words each from all the

units Part — B: Short Questions type Questions 300 Words each from all
the units Part — C: Long Answer type question (Case Studies)
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Text Book

References
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Malhotra, D., & Bazerman, M. H. (2022). Negotiation genius: How to
overcome obstacles and achieve brilliant results at the bargaining table
and beyond (Updated ed.). Harper Business.

Wheeler, M. (2023). The art of negotiation: How to improvise agreement
in a chaotic world (2nd ed.). Simon & Schuster.

Fisher, R., Ury, W., & Patton, B. (2011). Getting to yes:
Negotiating agreement without giving in (3rd ed.). Penguin Books.

Shell, G. R. (2018). Bargaining for advantage: Negotiation strategies
for reasonable people (3rd ed.). Penguin Books.

Thompson, L. L. (2020). The mind and heart of the negotiator (7th
ed.). Pearson.

Kolb, D. M., & Williams, J. (2000). The shadow negotiation: How women
can master the hidden agendas that determine bargaining success.
Simon &

Schuster.



Course Code: PAC.34.403

Course Title: Personal Branding

Scheme of Instruction

Total Duration
Hours/Week
Credits

Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Course Outcomes

Unit -1
Foundations of
Personal
Branding
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Module -1

Module — 2

Module — 3

Module — 4

Scheme of Evaluation

30 Hrs. Max. Marks 50
2Hrs. Assignment/IA 2.5/15

2 Attendance 25
L/T Seminar/ End Exam 05/25
AEC Exam Duration 1.5 Hr.
Regular Evaluation Grade

e To help students develop a strong personal brand identity

e Tobuild professional presence across digital platforms

e Toenhance employability through strategic self-
presentation.

e Todevelop skills in content creation and online positioning

e Create and manage a professional personal brand

o Differentiate between personal and professional identity
online

e Develop effective social media and LinkedIn presence

Design branding strategies for career growth

Content

Introduction to Personal Branding
¢ Meaning and definition of personal branding
e Importance in career and entrepreneurship
e Process of personal branding (self-analysis —
positioning — communication)
e Concept of brand identity

Brand Identity and Positioning
o Elements of brand identity (values, skills, strengths)
e Personal brand positioning strategies
e Creating a unique value proposition (UVP)
o Differentiation in competitive environments

Brand Personality and Image Creation
e Meaning of brand personality
e Personality traits in branding (authenticity, consistency,
credibility)
e Image creation techniques
e Visual and verbal identity

Discovering Your Unique Self
o ldentifying personal values and strengths
e Thinking outside the box (creativity in branding)
¢ Aligning passion with profession
o Self-reflection exercises



Module -5 Branding Strategies for Career Growth
e Long-term vs short-term branding strategies
o Networking and relationship building
e Consistency in messaging
o Personal branding for leadership and entrepreneurship

Unit-2 Module-1 Professional Identity on LinkedIn
Digital Presence o Creating and optimizing LinkedIn profile
and Online e Headline, summary, and portfolio building
Promotion * Networking strategies on LinkedIn
Module-2 Content Creation and Engagement

e Howto create impactful posts on Linkedin
o Storytelling for personal branding
o Content types (text, images, videos, articles)
o Building engagement and audience
Module-3 Personal Website and Online Portfolio
e Importance of personal websites
o Key elements (bio, achievements, portfolio, blog)
o Basictools for creating websites (no-code platforms)
e Showcasing professional identity

Module-4 Social Media Branding
o Differentiating personal vs professional profiles
e Brandingon Instagram
e Visual storytelling and consistency
o Ethical and responsible online behavior

Module-5 Video and YouTube Branding
e Professional presence on YouTube
e Creating a professional channel
o Video content strategy (educational, thought leadership)
e Building credibility through video

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist
of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Very Short answer type Questions 50 words each from all the
units Part — B: Short Questions type Questions 300 Words each from all
the units Part — C: Long Answer type question (Case Studies)

Text Book e William Arruda - Digital You
e Dan Schawbel — Promote Yourself
e Dorie Clark - Reinventing You

References e Gary Vaynerchuk — Crush It!
e Peter Montoya — The Brand Called You

Course Code: Course Title: Financial Econometrics
PAC.34.404
Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/I1A 2.5/15
Credits 2 Attendance 25
Instruction L/T/P Seminar/ End Exam 05/25
Delivery

Course Type Major Exam Duration 1.5 Hr.
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Instruction Regular Evaluation Grade
Mode

Course
Objectives e Todevelop astrong foundation in financial econometric theory and its
applications.
e Tounderstand the properties of financial time-series and panel data.
e Toapply regression, volatility and panel data models in finance.
e Tointerpret empirical results for financial decision making.
e Todevelop research skills for writing empirical finance papers.
Course e Analyze financial datasets using appropriate econometric techniques.
Outcomes e Evaluate stationarity, market efficiency and regression assumptions.
e Apply volatility models and event study methodology.
e Employ panel data and instrumental variable techniques in financial research.
e Prepare an empirical financial econometrics research paper.
Content
Unit -1 Module—1 | Introduction to Financial Data
Financial Data + Nature and characteristics of financial data
and » Types of financial data: Prices, Returns, Volumes, Market
Time Series Capitalization
Foundations » Sources of financial data

* Frequency of financial data
» Data cleaning and pre-processing

Module -2 e Fundamentals of Time Series Data
* Time series data and characteristics
» Components of time series
* Trend, Seasonal, Cyclical and Irregular movements
« Time plots and descriptive statistics
« Introduction to financial time series analysis
Module — 3 | Stationarity and Unit Root Testing
» Concept of Stationarity
« Importance in Econometric Analysis

« Unit Root Problem

e ADF, PP and KPSS Tests
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Module — 4 + Data Transformation and Financial Returns
» Data Transformation Techniques
« Simple vs Log Returns
» Compounded Returns
* Return Distribution
« Applications in Financial Market

Module -5 o Random Walk and Market Efficiency
» Random Walk Hypothesis
« Efficient Market Hypothesis
» Testing Market Efficiency
« Implications for Investors
» Empirical Applications

Unit-11 Module—1 @ Classical Linear Regression Model (CLRM)
Regression * Introduction to Regression Analysis
Analysis and + Assumptions of CLRM
Time Series » Specification of Econometric Models
Modeling * Interpretation of Regression Coefficients

Module—2 | Estimation and Hypothesis Testing
» OLS Estimation
+ Goodness of Fit (Rz and Adjusted R?)
o t-Testand F-Test
» Confidence Intervals
Module —3 | Diagnostic Testing in Regression
 Multicollinearity
* Autocorrelation
* Heteroscedasticity
» Detection Methods and Corrective Measures
Module—-4 = ARMA Models
» Lag Selection
* AR Models
* MA Models
* ARMA Models
* AIC and BIC
Module—-5 | Modeling Asset Returns
» Financial Return Models
» Economic Variables Affecting Returns
» Technical Indicators
» Forecasting Asset Returns
Examination | Part — A: Long answer type questions (About 700
Words) Part — B: Short answer type questions (About
300 Words) Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C from any 2 Units
Text Book = Brooks, C. Introductory Econometrics for Finance. Cambridge
University Press.
= Gujarati, D.N., & Porter, D. C. Basic Econometrics. McGraw-Hill.
=  Tsay, R. S. Analysis of Financial Time Series. Wiley.
=  Wooldridge, J. M. Econometric Analysis of Cross Section and Panel
Data. MIT Press.
= Selected empirical papers from journals such as Journal of
Financial Economics, Review of Financial Studies, etc.

29 [Pag e



References e Wooldridge, J. M. (2020). Introductory Econometrics: A Modern
Approach (7th ed.). Cengage Learning.
e Hamilton, J. D. (1994). Time Series Analysis. Princeton University Press.
e Alexander, C. (2008). Market Risk Analysis, Volume I1: Practical
Financial Econometrics. John Wiley & Sons.
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Course Code: PAC.31.451

Course Title: Financial Management

Scheme of Instruction

Total Duration
Hours/Week

Credits

Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Course Outcomes

Unit-1 | Module—-1

Module — 2

Module — 3

Module — 4

Module — 5

Unit-1l | Module -1
Module — 2
Module -3
Module — 4
Module — 5

Unit- Module — 1

11
Module — 2
Module — 3

Module — 4
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Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/I1A 05/30

4 Attendance 05
L/T/P Seminar/ End Exam 10/50
Major Exam Duration 2.5 Hr.
Regular Evaluation Grade

e To help students to understand the different aspects of Financial
Management

e To help students to use concepts, theories and models of varied domains
of financial management

e To help students in making financial decisions in business and corporate
system.

e Thestudent on the completion of the course would be well versed with the
concepts, theories and models of financial management
e The students would be able to use different concepts under varied
conditions
e The students would be able make rational choices
Content

Capital Budgeting
Meaning, Significance and Process of Capital Budgeting, Capital project
classification
Cash Flows
Estimation of Cash flows: Project Evaluation Techniques- Payback period method,
Average rate of return,
Project Evaluation Techniques
Net present value, Internal rate of return, Profitability index, and Modified internal
rate of return
Risk & Uncertainity
Capital Budgeting under conditions of Risk and Uncertainty. Meaning of risk; Risk
analysis techniques- Conventional Techniques & Sensitivity analysis
Technigues
Scenario Analysis, Simulation, Standardization of probability distribution, and risk
adjusted rate of return
Leverage
Operating leverage and Financial Leverage
DOL
Degrees of Leverage, and uses of leverage
Capital Structure:
Theories of capital structure
Capital Structure Decisions
Factors affecting Capital Structure, Capital structure Decision; EBIT-EPS Analysis
Analysis
ROI-ROE analysis, Ratio analysis and cash flow analysis
Dividends
Meaning of dividend, Forms of Dividend, Types of Dividend
Theories
Dividend Decision and Share Valuation: Walter’s Model,
Theories
Gordon’s Model, Traditional Approach
Dividend Policies



Unit-
v

Note

Exami
nation

Text
Book

Refere
nces
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Module -5

Module -1

Module - 2

Module — 3

Module — 4

Module - 5

Dividend Decisions

Factors affecting divided decision. Stock Split, Buy Back of Shares and, Bonus
Shares.

Mergers and Acquisitions

Forms & Types

Legal Procedures

Reasons for Mergers and Acquisitions. Legal Procedures for Mergers and
Acquisitions

Financial Analysis

Forms of compensation. Financial Analysis of Mergers & Acquisitions

Joint Ventures

Leveraged Buyouts, Joint Ventures

Restructuring

Portfolio Restructuring

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules.
Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type questions (About 700 Words)
Part — B: Short answer type questions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C fromany 2 Units
= Pandey, .M., Financial Management, Vikas Publishing House, New Delhi
= Bodie, Zvi, Alex Kane, and Alan Marcus. Investments, McGraw-Hill/lrwin
= Brealey, Richard, Stewart Myers, and Franklin Allen. Principles of Corporate Finance.
New York, McGraw Hill,

= Hampton, John, Financial Decision Making, Prentice hall, New Delhi
= Van Horne, J.C. and J.M. Wachowicz Jr., Fundamentals of Financial Management,

Prentice Hall, New Delhi.
= Scherr F C. Modern Working Capital Management, Prentice hall.



Course Code: PAC.31.452 Course Title: Goods and Services Tax

Scheme of Instruction Scheme of Evaluation
Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4Hrs. Assignment/1A 05/30
Credits 4 Attendance 05
Instruction L/T/P Seminar/ End Exam 10/50
Delivery
Course Type Major Exam Duration 2.5 Hr.
Instruction Regular Evaluation Grade
Mode
Course e To help students to acquaint the knowledge about the concept of
Obijectives Goods and Services Tax.

e Toacquaint students with the practical operation of GST

e Todevelop an understanding of the concepts, structure, principles, and
provisions of Goods and Services Tax (GST) in India.

e To familiarize learners with GST registration, input tax credit, returns,
compliance procedures, and the practical application of GST provisions
in business transactions.

Course
Outcomes e Use the concepts and practical rules and laws of Goods and Services Tax

Unit-1 Module -1

Module — 2

Module — 3
Module — 4
Module -5

Unit-11 Module — 1

Module — 2

Module — 3

Module — 4
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help in tax planning and management.

e Explain the structure, principles, and major provisions of GST and
distinguish between different components of GST applicable in India.

o Apply GST provisions relating to registration, input tax credit, tax
computation, invoicing, returns, and compliance in practical business
situations.

Content

Introduction

Genesis of GST in India Exemptions from GST. Concept of Supply, forms of

supply

Important Concepts related to GST

Consideration, Course or Furtherance of Business, Activities without

Consideration-Deemed Supply

GST Transactions

Activities/Transactions to be treated as supply of goods or supply of services

Tenancy Rights

Taxability of “tenancy rights “under GST

Non-Supplies under GST

Joint Venture, Priority Sector Lending Certificates. Non supplies under GST.

Introduction

Supply involving movement of goods, goods delivered on “bill to ship to

model

Other aspects of supply

supply not involving movement of goods, goods assembled at site,

Other aspects of supply

goods supplied on board a conveyance, place of supply of goods imported into
or exported from India,

Place of supply of service:

Location of supplier of service and the location of the recipient of service in
India

Location of Supplier or Recipient

Location of Supplier or Recipient is Outside India.



Unit-
1l

Unit-
v

Note

Exami
nation

Text
Book

Refere
nces
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Module -1 Time of Supply
Introduction, Time of Supply of Goods: Supply of goods and services:
Module -2 Forward & Reverse Charge
Supply of Goods and Services under Forward Charge, Supply of Goods and
Services under Reverse Charge
Module -3 Residual cases
to pay for Goods and Services, Residual cases
Module — 4 Addition to Value
Addition to Value of Supply of Goods/Services by Way of interest/late
fee/penalty for delayed payment
Module -5 Rate change & GST
Change in Rate of Tax in Respect of Supply of Goods or Services.
Module -1 Introduction,
Value of Taxable Supply
Module — 2 Supplies to unrelated persons
CGST provisions when supplies made solely for a price in Money to unrelated
persons
Module -3 Non-Monetary Considerations
Supplies made solely for non-monetary consideration
Module — 4 Other aspects
Supplies made for part monetary consideration or involving additional
consideration or to related persons
Module -5 Specified Goods or Services
Supply of specified Goods or Services
Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules.
Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type questions (About 700 Words)
Part — B: Short answer type questions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C fromany 2 Units
= CARaj K Agrawal & CA Shivani Agrawal, GST, Taxmann, Delhi, Latest Edition.
= V. S. Datey, GST Ready Reckoner, Taxmann Publications, New Delhi — Latest Edition.
= Mehrotra, H. C. & Agarwal, V. P., Goods and Services Tax (GST) and Customs Duty,
Sahitya Bhawan Publications, Agra.
= Deepak & Anita Jauhari, GST Simplified, Tax wave publication, Delhi, Latest Edition.
Gupta,
= Dr. Vinod K. & Dr.M. Singhania, Income Tax Including GST, Taxmann, Delhi, Latest
Edition
= CAKaeshav & R Garg, GST Ready Reckoner,Bharat Law House Pvt. Ltd., Delhi, Latest
Edition.
=  BARE ACT with short comments, Commercial Law Publishers Pvt. Ltd., Delhi, Latest
Edition.



Course Code:PAC.31.454 Course Title : Quantitative Techniques in Business

Scheme of Instruction Scheme of Evaluation
Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4 Hrs. Assignment/1A 05/30
Credits 4 Attendance 05
Instruction Delivery L/T/P Seminar/ End Exam 10/50
Course Type Major Exam Duration 2.30 Hr.
Instruction Mode Regular Evaluation Grade
Cours e Toimpart knowledge to learners about the course
e Objectives e To enable students to make decisions in case of complex corporate
problems having quantitative phenomenon and apparent in decisive
behaviour
e To enable students to make proficient decisions in complex
situations
Course Outcomes e Tohave comprehensive knowledge about the subject.
e To resolve complex problems through the application of
quantitative tools and techniques to make effective decisions
e Todeal with complex problems with proficiency and understanding
e To deal with the problems with ethical considerations.
Content
Unit |- Module - 1 Meaning, objectives and significance of operations research.
Introduction Model building approach to decision making
Theory & Module - 2 Theory of Games. Concept and types of games. Determination
Decision Theory of value of game under pure and mixed strategies
Module -3 Rule of dominance and graphical method. Limitations of the
game theory.
Module — 4 Decision theory: Meaning and decision environment. Decision
making under various situations-Certainty.
Module -5 Uncertainty and risk. Computation of expected monetary value
with and without perfect information.
Unit-11- Module - 1 Linear Programming: Meaning, conditions and assumption of
Linear l . " lati £l .
Programming, inear programming, formulation of linear programming
Transportationand problems.
Assignment Module - 2 Maximization and minimization cases- graphic method, simplex
method and Big-M method.
Module -3 Introduction to transportation problems: Finding optimal
solution under minimization costs and maximization of profit-
Least Cost Method.
Module — 4 North-West Corner Rule, Vogel’s Approximation Method.
Degeneracy and unbalanced transportation problem
Module -5 Assignment-Conceptofassignment.  Hungarian method  of
assignment for minimization and maximization cases.
Unbalanced and restrictive assignment problems.
Unit-111
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CPM and PERT

Unit-1vV
Sequencing,
Queuing Theory
and Simulation

Note:

Examination

Text Book

References
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Module - 1 CPM and PERT- Concept and terminology. Fluker’s rule for
the construction of Network Critical Path

Module — 2 Determination of various time estimates and floats.

Module -3 PERT- concept, computation of expected time and variance of
the project.

Module — 4 Crashing- Time Cost trade-off — concept
Module -5 Practical problems.

Module — 1 Sequencing and application of sequencing.
Module — 2 Problems with the sequencing of N jobs on two machines and

three machines Model.

Module — 3 Queuing Theory- Problems on Poisons Exponential Single
Server and Multi-Server Model

Module — 4 Simulation-concept, significance. Application of simulation in
Inventory Management.

Module -5 Queuing Theory Concept and its application

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long Answer Type questions to be answered in 700 words, one
question from each unit. A student has to attempt any two out of four questions
carrying 10 each marks each (20 Marks)

Part — B: Short answer type questions to be answered in 300 Words. There will
be four questions in this section, one from each unit. The candidate has to

attempt any three questions (15 Marks)
Part — C: consists of two Case Study , carrying 15 markes each. A candidate
has to attempt only one case study (15 Marks)

Note: Part — A & B Questions Cover all Units and Part — C from last 2 Units

e Vohra, N.D. Quantitative Techniques in Management, New Delhi:
Tata McGrawHill

e Dewhurst,F., Quantitative Methods for Business and Management,
New Delhi: Tata McGrawHill.

e Shahana B S, Quantitative Techniques, Woven Words Academic, Publihers

¢ David Anderson, Quantitative Techniques, Sangage Publishers Pvt Ltd,
New Delhi

e Tulsian Panday , Quantitative Techniques theory and Problems, Pearson
Publishers, New Delhi



Course Code:
PAC.31.455

Course Title: International Business

Scheme of Instruction
Total Duration

Hours/Week
Credits

Instruction Delivery

Course Type

Instruction Mode
Course Objectives

Course Outcomes

Unit -1
Foundations
& Indian
Ethos in
Global
Trade

Unit-11
International
Strategy &
Market
Dynamics

Unit-111
Functional
Skills in
International
Operations

Unit-1V
Innovation,
Design
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Module —
1

Module —
2

Module —
3

Module —
4
Module -
5
Module -
1
Module -
2
Module -
3
Module -
4
Module -
5
Module —
1
Module —
2
Module —
3
Module -
4
Module -
5
Module —
1

Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/IA 05/30
4 Attendance 05

L/T Seminar/ End Exam 10/50
Major Exam Duration 2.5 Hr.
Regular Evaluation Grade

e To help students to understand, learn and use concepts, theories models of
varied domains of financial management

e Touse such Knowledge for making financial decisions in business and
corporate system.

e The student on the completion of the course would be well versed with the
concepts, theories and models of financial management
e The Students would be able to use or apply the financial knowledge in
making financial decisions
Content

Module 1: Introduction to International Business: Evolution of global trade,
drivers of globalization, and differences between domestic and international
business.

Ancient Indian Trade Wisdom: Lessons from Arthashastra on trade ethics and
diplomacy; India’s historical role as a "Vishwa Guru" in the Spice and Silk
Routes.

Ethos and Values: Integrating Vasudhaiva Kutumbakam (The World is One
Family) into modern corporate social responsibility and ethical global
leadership.

The Global Environment: PESTEL analysis in a global context; the role of
culture, religion, and language in international markets.

Regional & Institutional Framework: Overview of WTO, IMF, and World Bank;
understanding India’s Foreign Trade Policy (National Mandate).

Theories of International Trade: Mercantilism, Absolute Advantage,
Comparative Advantage, and Heckscher-Ohlin Theory.

Instruments of Trade Policy: Understanding Tariffs, Quotas, Subsidies, and
Non-tariff barriers; impact on regional/local industries.

Entry Strategies: Exporting, Licensing, Franchising, Joint Ventures, and Wholly
Owned Subsidiaries.

Global Supply Chain Management: Managing logistics, sourcing, and
distribution across borders with a focus on cost-efficiency and sustainability.
Regional Economic Integration: Analysis of ASEAN, SAARC, EU, and
USMCA; India’s Free Trade Agreements (FTAs).

International Marketing: Global branding vs. local adaptation (Glocalization);
managing the 4Ps across different geographies.

Global Human Resource Management: Managing expatriates, diverse
workforces, and cross-cultural communication strategies.

International Finance & Forex: Basics of exchange rates, Balance of Payments
(BOP), and managing currency risk.

International Legal & Ethical Issues: Intellectual Property Rights (IPR), global
labor standards, and international commercial law.

Digitalization in I1B: The role of E-commerce, Al, and Blockchain in
simplifying cross-border transactions and solving documentation complexities.
Design Thinking for Global Markets: Empathy mapping for diverse global
consumers; defining problems in international market entry.



Thinking &
Case Studies

Examination

Text Book

References

39 [Pag e

Module— | Ideation & Prototyping for Innovation: Using "Jugaad"” (Frugal Innovation) as a

2

competitive advantage; developing novel business models for emerging
markets.

Module— | Sustainability & Green Business: Designing eco-friendly international supply

3

chains; aligning with UN Sustainable Development Goals (SDGS).

Module— | Case Studies in Global Leadership: Analyzing successes and failures (e.g., Tata

4

Motors’ JLR acquisition, Starbucks in India, Dr. Reddy’s global pharma
strategy).

Module— | Capstone Project/Simulation: A hands-on exercise where students design a

5

market entry strategy for an Indian SME looking to go global, applying all
previous units.

Part — A: Long answer type questions (About 700 Words)

Part — B: Short answer type questions (About 300 Words)

Part — C: Case Studies

Note: Part — A & B Questions Covers all Units and Part — C fromany 2 Units

Justin Paul, International Business (Prentice Hall of India).
Francis Cherunilam, International Business: Text and Cases (Himalaya
Publishing House).

Varma, Sumati. International Business. New Delhi, Pearson Education.
Daniels,ss John, Lee Radebaugh, and Daniel Sullivan. International Business:
Environments and Operations. Boston, Pearson.

Cherunilam, Francis. International Business: Text and Cases. Mumbai, Himalaya
Publishing House.

Cavusgil, S. Tamer, Gary Knight, and John Riesenberger. International Business:
The New Realities. Upper Saddle River, Pearson.

Aswathappa, K. International Business. New Delhi, McGraw Hill Education.



Course Code: Course
Code: PAC.36.452
Scheme of Instruction

Course Title: Indian Ethos and Leadership

Total Duration 30 Hrs.
Hours/Week 2Hrs.
Credits 2
Instruction Delivery L/T
Course Type VBC
Instruction Mode Regular
Course Objectives .
Course Outcomes
[ )
[ )
[ )
[ )
Unit -1 Module — 1
Foundations of
Indian Ethos
and
Management Module — 2
Module — 3
Module — 4
Module -5
Unit-2 Module-1

Leadership and
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Scheme of Evaluation

Max. Marks 50
Assignment/IA 2.5/15
Attendance 25
Seminar/ End Exam 05/25
Exam Duration 1.5 Hr.
Evaluation Grade

Familiarity with different aspects of financial literacy such as
savings, investment, taxation, and insurance

Understand the relevance and process of financial planning
Promote financial well-being

Develop proficiency for personal and family financial planning
Apply the concept of investment planning

Ability to analyse banking and insurance products

Personal tax planning.

Content

Introduction to Indian Ethos

Definition and features of Indian Ethos.

Difference between Western and Indian Management
thoughts.

The role of Dharma (Righteousness) in modern business.

Vedantic Perspectives in Management

Lessons from the Upanishads and Bhagavad Gita.

The concept of Nishkama Karma (Selfless Action) and its
application in the workplace.

Self-Management: The key to managing others.

Module 3: Personality Development and Gunas
Understanding the three Gunas: Sattva, Rajas, and Tamas.
Impact of Gunas on decision-making and professional
behavior.

Mental purification and the concept of Chitta-shuddhi.

Indian Value System & Professional Ethics

The Four Goals of Human Life (Purusharthas): Dharma,
Artha, Kama, Moksha.

Application of Ethical Artha (Wealth creation through
ethical means).

Corporate Social Responsibility (CSR) in the context of
Vasudhaiva Kutumbakam (The world is one family).

Holistic Decision Making

The Indian model of "Total Quality Management™ (TQM)
through inner excellence.

Meditation and mindfulness as tools for managerial
effectiveness.

Leadership Models from Indian Scriptures

The Rajarshi model (The Sage-King).



Corporate o Leadership traits in the Ramayana and Mahabharata.
Governance o Kautilya’s Arthashastra: Perspectives on governance and
strategic leadership.

Module-2 Servant Leadership and Mentorship
e The Guru-Shishya Parampara as a model for corporate
mentoring and coaching.
e Leading with empathy and humility.

Module-3 Motivation and Team Building
e Indian approach to human motivation (beyond Maslow).
o Sanskara (Values) as a driver of employee engagement.

Module-4 Ethical Dilemmas and Stress Management
o Identifying and resolving ethical conflicts in finance and
commerce.

¢ Yoga and Pranayama for executive stress management.

Module-5 Sustainable Business Practices
e Trusteeship concept of Mahatma Gandhi.
o Ecological consciousness in Indian Ethos.

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Very Short answer type Questions 50 words each from all the units

Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Text Book ¢ S.K. Chakraborty: Management by Values: Towards Cultural
Congruence.
References ¢ N.M. Khandelwal: Indian Ethos and Values for Management.

e Subhash Sharma: Management in New Age: Western Windows-
Eastern Doors.
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Course Code: Course Title: Financial Literacy

PAC.36.453
Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/I1A 2.5/15
Credits 2 Attendance 2.5
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type VBC Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives o Familiarity with different aspects of financial literacy such as

savings, investment, taxation, and insurance
e Understand the relevance and process of financial planning
o Promote financial well-being

Course Outcomes
o Develop proficiency for personal and family financial planning

e Applythe concept of investment planning
e Ability to analyse banking and insurance products
e Personal tax planning.

Content
Unit -1 Module -1 Introduction to Financial Planning
Financial
Planning and ¢ Meaning and importance of financial planning
Financial e Concept of saving and financial goals
Products e Steps in personal financial planning

Role of financial discipline
Module — 2 Time Value of Money and Spending Management

e Concept of Time Value of Money (TVM)

e Present value and future value (basic understanding)
e Budgeting and management of spending

o Developing financial discipline and savings habits

Module - 3 Banking Products and Services

Overview of banking system
Types of bank accounts (savings, current, fixed deposits)
Loans and credit facilities
o Digital banking services
Module — 4 Digital Payments and Financial Technology

Debit cards (ATM cards) and credit cards

Net banking and Unified Payments Interface
Digital wallets and mobile banking apps
Advantages and challenges of digital payments

Module -5 Financial Security and Fraud Prevention

e Online frauds and cyber risks
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o Ponzi schemes and investment scams
o Safety measures and precautions
* Role of awareness in financial protection

Unit-2 Module-1 Investment Opportunities and Financial Products
Investment
Planning and e Meaning and importance of investment
Management o Types of investment avenues (equity, debt, mutual funds,

gold, real estate)
o Risk-return relationship
o Portfolio basics
Module-2 Insurance Planning

e Concept and importance of insurance
e Lifeinsurance (term, endowment, ULIP)
o Non-life insurance (health, motor, property)
¢ Medical insurance schemes

Module-3 Introduction to Tax Structure in India

Basic concepts of taxation

Structure of personal income tax in India
Types of income

e Slab system overview

Module-4 Personal Tax Planning

e Meaning and objectives of tax planning
e Tax-saving strategies
e Exemptions and deductions for individuals (e.g., 80C, 80D)
o Ethical tax planning vs tax evasion.

Module-5 E-Filing and Compliance

Process of income tax return filing

Documents required for e-filing

Online filing procedures

Importance of compliance and deadlines

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of

5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Examination Part — A: Very Short answer type Questions 50 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Text Book e Introduction to Financial Planning (4th Edition 2017)- Indian Institute of
Banking & Finance.
¢ Sinha, Madhu. Financial Planning: A Ready Reckoner July 2017,
McGraw Hill.
References ¢ Halan, Monika, Lets Talk Money: You've Worked Hard for It, Now Make
It Work for You, July 2018 Harper Business.

¢  Pandit, Amar The Only Financial Planning Book that You Will Ever Need,
Network 18 Publications Ltd
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Course Code:
PAC.36.454

Course Title: Emotional Intelligence

Scheme of Instruction

Total Duration
Hours/Week
Credits

Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Course Outcomes

Unit -1
Fundamentals of
Emotional
Intelligence
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Module - 1

Module — 2

Module — 3

Module — 4

30 Hrs. Max. Marks
2Hrs. Assignment/IA
2 Attendance
LT Seminar/ End Exam
VBC Exam Duration
Regular Evaluation

Introduce the concept of emotional intelligence, its models and

components.

Understand the significance of emotional intelligence in self-growth

and building effective relationships.
Identify the measures of emotional intelligence. based on
acceptance, compassion, and justice.

Self-Awareness, Self-Management, Social Awareness & Relationship

Management.

Discover personal competence and techniques of building emotional

intelligence.
Gain insights into establishing positive relationships.

Content
Introduction to Emotional Intelligence

Nature and characteristics of El

Elvs 1Q

Models of Emotional Intelligence

e Ability Model (Salovey & Mayer)
e  Trait Model (Petrides)

e Mixed Model (Daniel Goleman)

e Comparative analysis of models

o Applications in organizations

Self-Awareness (Core Competency)

e Concept and importance of self-awareness

e Recognizing and understanding one’s emotions
o ldentifying strengths and development areas

[ )

journaling)

¢ Balancing logic with ethical responsibility

Self-Management (Emotional Regulation)

¢ Managing emotions effectively
e Handling anxiety, stress, fear, and anger

Scheme of Evaluation

Meaning and definition of Emotional Intelligence (EI)

Significance of El in personal and professional life

Tools for improving self-awareness (reflection, feedback,



o Techniques: mindfulness, cognitive restructuring,
relaxation
* Role of discipline and resilience

Module -5 Building Blocks of Emotional Intelligence

e Overview of El components:

o Self-awareness

o Self-management

o Social awareness

o Relationship management
o Integration of competencies in workplace behavior
o Elfor leadership effectiveness

Unit-2 Module-1 Social Awareness
Social
Competence e Understanding others’ perspectives
o Empathy and compassion in organizations
e Cultural sensitivity and diversity awareness
e Role of social awareness in leadership

Module-2 Relationship Management
o Building effective interpersonal relationships
e Communication skills (verbal and non-verbal)
e Collaboration and teamwork
e Trust-building in organizations

Module-3 Conflict Management and Team Dynamics

Types and sources of conflict

Emotional intelligence in conflict resolution
Negotiation and problem-solving techniques
Managing team dynamics

Module-4 Measurement of Emotional Intelligence

Tools and techniques to measure EI

o Self-report and ability-based assessments

o Practical implications of EI measurement

e Limitations of EI measurement

o Dialogue and debate as tools for ethical development.
Module-5 Developing Emotional Intelligence

o Strategies to enhance El

Training and development programs

Role of coaching and mentoring

e Continuous improvement and lifelong learning

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
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Examination Part — A: Very Short answer type Questions 50 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Text Book e Developing Emotional Intelligence
e Strategies to enhance El
e Training and development programs
e Role of coaching and mentoring
e Continuous improvement and lifelong learning Making & Cases.

References e HBR's 10 Must Reads on Managing Yourself (2011)
o Self Discipline: Life Management, Kindle Edition, Daniel Johnson.
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Course Code: Course Title: Business Communication
PAC.34.451
Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/IA 2.5/15
Credits 2 Attendance 2.5
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type AEC Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives

Understand the fundamentals, processes, forms, and models of
communication relevant to business environments.

Develop effective oral, written, and visual communication skills
suitable for professional contexts.

Analyze and overcome communication barriers while integrating
emotional intelligence and technological tools.

Collaborate efficiently in team settings and manage negotiations and
conflict through effective interpersonal communication.

Create professional reports, resumes, emails, and applications aligned
with business standards and expectations.

Course Outcomes

Demonstrate understanding of business communication concepts,
communication networks, models, and barriers, including verbal, non-
verbal, and written communication forms.

Apply effective communication techniques in reports, emails,
resumes, presentations, public speaking, and digital communication
tools (video calls, Skype, etc.).

Evaluate communication strategies in individual and team settings, and
design context-appropriate responses for negotiations, conflict
resolution, and collaborative tasks.

Develop confidence, clarity, empathy, and adaptability while
communicating with diverse audiences in various professional
scenarios.

Uphold professional ethics, respect for diversity, and responsibility in
communication, fostering transparency, trust, and constructive
dialogue in organizational environments.

Unit -1
Introduction to
Business
Communication
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Module - 1

Content
Fundamentals and Importance of Communication

o Definition & significance of communication in business

o Communication models & flow

¢ Forms of communication: verbal, non-verbal, visual,
written



Unit-2
Written &
Interpersonal
Communication

Skills
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Module — 2

Module — 3

Module — 4

Module -5

Module-1

Module-2

Module-3

Module-4

Communication Networks and the Communication Process

¢ Internal communication networks in organizations
o Stages of the communication process
e Oral vs. written communication

Barriers, Gateways & Emotional Intelligence

e Common communication barriers (physical,
psychological, semantic)

o Strategies to overcome barriers

¢ Role of emotional intelligence in effective communication

Public Speaking and Presentation Skills

o Components of effective public speaking
o PowerPoint presentations: designing and delivery
o Body language, facial expressions, voice modulation

Creativity & Technology in Oral Communication

Non-verbal cues: eye contact, gestures

Audience research and handling questions
Communication through telephone, video calls, Skype
Introduction to group discussions

Report Writing Essentials

e Purpose and types of reports

o  Stages of writing, style, tone

e The Five Ws and One H (What, Why, When, Where, Who,
How)

Structure and Presentation of Reports

o Division of reports, numbering, visual aids
o Use of appendices, references, summary

Business and Personal Communication

o Commercial letters, email etiquette
o Diary writing, maintaining records
o Job applications and resume writing

Teamwork and Collaboration

¢ Advantages/disadvantages of teamwork
e  Stages of team development
¢ Roles, challenges, and non-team behavior



Note:

Examination

Text Book

References

49 [Pag e

Module-5 Negotiation and Conflict Management

o Conditions for negotiation, strategies (win-win, win-lose)
o Emotions and ethics in negotiation
o Conflict types, cultural influence in resolution

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long answer type Questions 700 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units
e C.B.Gupta (2019). Essentials of Business Communication, Sultan Chand &
Sons.
e 2 Kaul, A. Effective Business Communication, 2nd ed. PHI learning
e Quintanilla, Kelly M, (2021), Business and Professional Communication, , Sage
publication
e Kaul, Asha: Business Communication: Prentice-Hall of India, Delhi
e Monippally, Matthukutty M. Business Communication Strategies. Tata
McGrawHill Publishing Company Ltd., New Delhi



Course Code: Course Title: Creativity and Critical Thinking

PAC.34.452

Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/I1A 2.5/15
Credits 2 Attendance 25
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type AEC Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives o Familiarity with different aspects of financial literacy such as

savings, investment, taxation, and insurance
e Understand the relevance and process of financial planning
Promote financial well-being

Course Outcomes

o Develop proficiency for personal and family financial planning
e Applythe concept of investment planning
e Ability to analyse banking and insurance products
e Personal tax planning.
Content
Unit -1 Module -1 Core principles of logic; distinguishing between deductive and
The inductive thinking; role of objectivity.
Architecture of Module — 2 Deconstructing claims; identifying premises and conclusions;
Critical spotting common logical fallacies.
Thinking Module - 3 Understanding mental shortcuts; identifying confirmation bias,
anchoring, and the halo effect.
Module - 4 Techniques for framing issues; root cause analysis using the "5
Whys" and problem mapping.
Module - 5 Assessing source credibility; navigating digital misinformation and
algorithmic bias.
Unit-2 Module-1 Understanding the interplay between divergent (expanding) and
Creative convergent (filtering) thinking.
Problem Solving | Module-2 Practical application of SCAMPER and Mind Mapping to bypass
cognitive blocks and generate ideas.
Module-3 Using the "Six Thinking Hats" method to analyze problems from
multiple emotional and factual angles.
Module-4 Basics of human-centered innovation: empathy, ideation,
prototyping, and user-centric testing.
Module-5 Synthesizing ideas into actionable plans; strategies for pitching and
implementing innovative solutions.
Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Very Short answer type Questions 50 words each from all the units

Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Text Book ¢ Introduction to Financial Planning (4th Edition 2017)- Indian Institute of
Banking & Finance.ss
e Sinha, Madhu. Financial Planning: A Ready Reckoner July 2017,
McGraw Hill.
References e Halan, Monika, Lets Talk Money: You've Worked Hard for It, Now Make
It Work for You, July 2018 Harper Business.

e Pandit, Amar The Only Financial Planning Book that You Will Ever
Need, Network 18 Publications Ltd.
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Course Code:
PAC.34.453
Scheme of Instruction

Course Title: Financial Report Writing

Total Duration 30 Hrs.
Hours/Week 2Hrs.
Credits 2
Instruction Delivery L/T
Course Type AEC
Instruction Mode Regular
Course Objectives .
Course Outcomes
[ )
[ )
[ )
[ )
Unit -1 Module — 1
Fundamentals
of Financial
Communication | Module — 2
Module — 3
Module — 4
Module -5
Unit-2 Module-1
Advanced
Reporting and
Visualization Module-2
Module-3
Module-4
Module-5
Note:

Scheme of Evaluation

Max. Marks 50
Assignment/I1A 2.5/15
Attendance 2.5
Seminar/ End Exam 05/25
Exam Duration 1.5 Hr.
Evaluation Grade

Familiarity with different aspects of financial literacy such as
savings, investment, taxation, and insurance

Understand the relevance and process of financial planning
Promote financial well-being

Develop proficiency for personal and family financial planning
Apply the concept of investment planning
Ability to analyse banking and insurance products
Personal tax planning.
Content

Principles of Financial Writing: Clarity, conciseness, and
objectivity; understanding the target audience (shareholders,
regulators, or management).

Structure of Annual Reports: Components of a standard report;
drafting the Director’s Report, Management Discussion and
Analysis (MD&A), and Auditor's Report.

Regulatory Framework: Writing in compliance with SEBI
guidelines, Companies Act 2013, and the influence of Ind-AS on
financial narratives.

Data Synthesis: Techniques for summarizing Balance Sheets,
P&L accounts, and Cash Flow statements into readable executive
summaries.

Ethics in Reporting: Transparency and full disclosure; avoiding
"creative accounting™ descriptions; professional skepticism in
writing.

Strategic Performance Narrative: Analyzing and writing about
financial ratios, profitability trends, and liquidity positions for
stakeholders.

Integrated and ESG Reporting: Introduction to writing Business
Responsibility and Sustainability Reports (BRSR); reporting on
non-financial capital.

Visual Data Storytelling: Integrating tables, charts, and
infographics to support the text; drafting effective captions and
annotations for financial data.

Internal and Forensic Reports: Writing internal audit reports,
project appraisal reports, and investigative findings for
management decision-making.

Review and Revision: Professional editing of financial drafts;
checking for consistency between numerical data and textual
commentary.

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of

5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
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Examination Part — A: Very Short answer type Questions 50 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Textbook e Gupta, S. (2023). Financial Reporting and Analysis. Taxmann
Publications.
e Laskin, A. V. (2017). The Handbook of Financial Communication and
Investor Relations. Wiley.
References e Hicks, L. (2020). The Financial Writer’s Stylebook. Financial Times
Press.
e Robinson, T. R,, etal. (2024). International Financial Statement
Analysis. CFA Institute Investment Series.
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Course Code:
PAC.34.454
Scheme of Instruction

Course

Total Duration 30 Hrs.
Hours/Week 2Hrs.
Credits 2
Instruction Delivery L/T
Course Type AEC
Instruction Mode Regular
Course Objectives .
Course Outcomes

[ ]

[ ]

[ ]
Unit -1 Module -1

Self-Mastery Module — 2

and Emotional

Intelligence Module - 3
Module — 4
Module — 5
Unit-2 Module-1
Advanced Module-2
Reporting and

Visualization Module-3

Title: Personal Development

Scheme of Evaluation

Max. Marks 50
Assignment/IA 2.5/15
Attendance 25
Seminar/ End Exam 05/25
Exam Duration 1.5 Hr.
Evaluation Grade

To enhance self-awareness and emotional intelligence for
professional excellence.

To develop essential soft skills including time management,
leadership, and resilience.

To prepare students for the transition from the classroom to high-
pressure corporate or academic environments.

Have proficiency for personal and family planning
Apply the concept of Personality for self development
Ability to Personal tax planning.

Content

Self-Analysis: Utilizing SWOT and Johari Window to assess
personal and professional identity.

EQ Framework: Developing the four pillars: self-awareness, self-
management, social awareness, and empathy.

Values & Ethics: Defining personal core values and aligning them
with professional integrity.

Resilience & Mindset: Cultivating a growth mindset and practical
stress management techniques

Strategic Goal Setting: Mapping career trajectories using the
SMART goal-setting methodology.

Advanced Communication: Mastering assertive verbal cues,
active listening, and persuasive speaking.

Productivity Management: Prioritization via the Eisenhower
Matrix and overcoming procrastination.

Leadership Dynamics: Analyzing leadership styles and managing
conflict within diverse teams.

Module-4 Digital Presence: Professional email etiquette and managing a
strategic digital footprint.
Module-5 Grooming & Networking: Building a professional persona and
mastering the "elevator pitch."
Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Very Short answer type Questions 50 words each from all the units

Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Text Book

References
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e Gupta, S. (2023). Financial Reporting and Analysis. Taxmann.

e Covey, S.R. (2020). The 7 Habits of Highly Effective People. Simon &
Schuster.

e Goleman, D. (2005). Emotional Intelligence. Bantam Books.

e Laskin, A.V.(2017). The Handbook of Financial Communication.
Wiley.
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Course Code: PAC.31.501

Course Title: Fintech

Scheme of Instruction

Scheme of Evaluation

Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4Hrs. Assignment/IA 05/30
Credits 4 Attendance 05
Instruction Delivery L/T Seminar/ End Exam 10/50
Course Type Core Exam Duration 2.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives ¢ Tounderstand the evolution and scope of Financial Technology

(FinTech) in the modern financial system.

¢ To examine the infrastructure and collaboration between financial
institutions, startups, and regulatory bodies.

¢ To gain foundational knowledge of blockchain, cryptocurrencies,
and digital payment systems.

¢ To explore the transformation of financial services through digital
and alternative finance models.

¢ To evaluate the role of regulatory technology (RegTech) and smart
regulation in ensuring compliance.

Course Outcomes .

Unit-1 Module — 1

Introduction to

FinTech
Module — 2
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Explain the key concepts, evolution, and components of the
FinTech industry.

Identify and assess the use of blockchain technology and
cryptocurrencies in financial systems.

Analyze different digital payment methods and their
regulatory frameworks.

Understand peer-to-peer lending, crowdfunding, and other
alternative finance models.

Demonstrate knowledge of payment gateway mechanisms and
challenges.

Evaluate the ecosystem and implementation of RegTech
solutions in financial institutions.

Content
Evolution of Financial Technology

e Transformation of financial services
e The journey of FinTech from inception to present

FinTech Infrastructure and Collaboration

¢ Role of banks, startups, and emerging markets

o Collaboration between traditional institutions and
startups



Module — 3 FinTech Typology and Global Outlook

e Types of FinTech in emerging economies
e Opportunities and challenges

Module — 4 Financial System Paradigms
e From Too-Small-To-Care to Too-Big-To-Fail
o Risk, regulation, and policy implications
Module - 5 RegTech and the Future of Financial Regulation

e Introduction to RegTech
o Technologies impacting the regulation industry

Unit-2 Module-1 Introduction to Cryptocurrencies and Blockchain
Payment Systems « Basics of cryptocurrencies
and o Blockchain technology overview

Cryptocurrencies
Module-2 Digital and Traditional Payment Systems

e Mobile money, SFMS, RTGS, NEFT, NDS systems
¢ Regulatory aspects of mobile payments

Module-3 Crypto Regulations
o Legal and regulatory implications of cryptocurrencies
Module-4 Blockchain in Payments
e Advantages of blockchain in payment infrastructure
Module-5 Advanced Concepts

e Cryptocurrency mining
¢ Introduction to Big Data in financial systems

Unit-3 Module-1 Evolution of Financial Innovation

e Ahistorical perspective of innovations in finance
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Digital and Module-2 Digital Financial Services and Crowdfunding

Alternative
Finance e FinTech and fund-raising models (donation, charity,

equity-based)
Module-3 Lending Innovations and ICOs

e P2P lending, marketplace lending
e Introduction to Initial Coin Offerings (ICOs)

Module-4 Payment Gateways

e How payment gateways function
o Keyplayers and tech stack

Module-5 Challenges in Payment Systems

o Common causes of payment failures in digital systems

Unit-4 Module-1 Introduction to FinTech Regulation
FinTech « Evolution of RegTech
Regulationand ¢ Understanding the RegTech ecosystem
RegTech

Module-2 Institutional Compliance through RegTech

o Suitability, funds compliance fromthe start
Module-3 RegTech Startups and Challenges

e Issues faced by startups
¢ Interactions between regulators and industry

Module-4 Smart Regulation Technologies

e Use cases of Al in fraud detection
e Regulatory sandboxes

Module-5 Redesigning Financial Infrastructure

e The future of smart regulation and financial system
redesign

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist
of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
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Examination Part — A: Long answer type Questions 700 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units

Text Book e  Agustin Rubini, FinTech in a Flash: Financial Technology Made
Easy, Zaccheus
e Susanne Chishti & Janos Barberis, The FINTECH Book, Wiley
e Theo Lynn et al., Disrupting Finance: FinTech and Strategy in the
21st Century, Palgrave
e Abdul Rafay, FinTech as a Disruptive Technology for Financial
Institutions, 1GI Global
e Bernardo Nicoletti, The Future of FinTech, Palgrave Macmillan

References . Gomber, P., Kauffman, R. J., Parker, C., & Weber, B. W. (2018).
On the Fintech Revolution: Interpreting the Forces of Innovation,
Disruption, and Transformation in Financial Services.
Journal of Management Information Systems, 35(1), 220-265.
o Arner, D. W., Barberis, J., & Buckley, R. P. (2017).
FinTech, RegTech and the Reconceptualization of Financial Regulation.
Northwestern Journal of International Law & Business, 37(3), 371-413.
o Lee, I., & Shin, Y. J. (2018). Fintech: Ecosystem, business models,
investment decisions, and challenges. Business Horizons, 61(1), 35-46.
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Course Code: PAC.31.502 Course Title : Security Analysis and Portfolio Management

Scheme of Instruction Scheme of Evaluation
Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4 Hrs. Assignment/I1A 05/30
Credits 4 Attendance 05
Instruction Delivery L/T/P Seminar/ End Exam 10/50
Course Type Major Exam Duration 2.30 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives e Toimpartinstudents a comprehensive knowledge about

investment

e To help students to use knowledge for gainful investment
e Tomake students proficient ininvestment decisions

e Toenable students tothink as investors and fund
professionals

Course Outcomes

e  Students would be fully knowledgeable about investment
decisions

e Students would have requisite skills for making investment
decisions

e Students would be capable of distinguishing wrong and right
investment decisions

e Students would be making informed investment decisions
e  Students would not lend wrong investment advices to investors

Content
Unit I- Module — 1 Concept and Significance of Security Analysis
Introduction & . s dsianif ; )
Fundamental Securlty Analysis- Conc_ept, SCOpe, _an signi |_can_ce 0 Secyrlty
Analysis Analysis, types of securities, security market indicator series,

and security valuation.

Module -2 Fundamental Analysis

Fundamental analysis- Economic Analysis of key economic
indicators and variables. Global Economic Scenario

Module — 3 Industry Analysis

Industry analysis - structure and characteristics of industry, life
cycle of industry- industry growth, existing and prospects of
industry, profit potential of industry.
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Unit-11-

TECHNICAL

ANALYSIS

Unit-111

PORTFOLIO
ANALYSIS
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Module — 4

Module - 5

Module -1

Module - 2

Module — 3

Module — 4

Module — 5

Module — 1

Module — 2

Module — 3

Module — 4

Company Analysis

Company analysis - quantitative and qualitative factors,
financial analysis of company.

Computation of Intransic Value

Estimation of intrinsic value- Dividend Capitalization Method

Technical Analysis

Technical Analysis- concept and principles of technical analysis-
Charting techniques- Line, Bar, Candlestick, point and figure
chart, oscillators.

Indicators of Technical Analysis

Technical indicators of overall market- Breadth and moving
averages.

Theories of Technical Analysis

Theories of technical analysis- Dow Theory, Elliot Wave

Theory, Fibonacci Puzzle theory, Kondratev Cycle Theory.
Stock Market Indices and Construction
Stock Market Indices — concept and construction.

Theory of Efficient Market Hypothesis and its application.

Portfolio Analysis

Security and portfolio Analysis- Concept, scope, and

significance of Security and portfolio Analysis.

Traditional Portfolio Analysis

Traditional portfolio analysis, portfolio strategies, phases of

portfolio management analysis.

Portfolio Risk and Return Analysis
Portfolio analysis- Risk and return analysis, portfolio
diversification and portfolio selection.

Modern Portfolio Theory



Unit-1V

PORTFOLIO
REVISION AND
EVALUATION

Note:

Examination
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Markoviz Portfolio Diversification and selection-single, two
factor and multifactor Model,

Module -5 Sharp’s Portfolio Model
Sharpe’s single index model and portfolio construction.
Module -1 Capital Asset Pricing Model

Capital Market Theory- concept and significance, CAPM and its
extension.

Module -2 Concept of SML & CML

Security Market Line (SML) and Capital Market Line (CML),
Arbitrage Pricing Theory.

Module - 3 Multi Factor Assest Pricing Model
Multi-factor Assets Pricing Model,

Module — 4 Five Factor Model

French Five Factor Model, Active and Passive Portfolio

Management.

Module — 5 Critical Evaluation of MPT

Modern Portfolio theory and limitations.

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist
of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long Answer Type questions to be answered in 700 words, one question
from each unit. A student has to attempt any two out of four questions carrying 10
each marks each (20 Marks)

Part — B: Short answer type questions to be answered in 300 Words. There will be
four questions in this section, one from each unit. The candidate has to attempt any
three questions (15 Marks)

Part — C: consists of two Case Study , carrying 15 markes each. A candidate has to
attempt only one case study (15 Marks)

Note: Part — A & B Questions Cover all Units and Part — C from last 2 Units



Text Book

References
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1. Reilly, Frank K. and Brown, Keith C. Investment Analysis & Portfolio
Management, OH, USA: Thomson South—Western

2. Bodie, Z., Kane A. Marcus, A., and Mohanty, P, Investments, New Delhi:
Tata McGraw—Hiill

3. Sharpe W. & Gordon J.A.: Investments, phi publications, New Delhi.

1. Ambike Prasad, Security Analysis and Portfolio Management

2. Benjamin Graham and David L Dodd, Security Analysis

3. Lakshmini Narayanan, Security Analysis and Portfolio Management,
4. Vinita Tripathi, Security Analysis and Portfolio Management

5. Gurusamy, S, Security Analysis and Portfolio Management



Course Code: PAC.32.521

Course Title: Behavioral Finance

Scheme of Instruction

Total Duration

Hours/Week

Credits

Instruction

Delivery

Course Type

Instruction

Mode

Course

Obijectives

Course

Outcomes

Unit-1 | Module -1
Module — 2
Module — 3
Module — 4
Module -5

Unit-11 | Module —1
Module — 2
Module — 3
Module — 4
Module -5

Unit- | Module -1
11

Module — 2
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Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/I1A 05/30
4 Attendance 05
L/T/P Seminar/ End Exam 10/50
Minor Exam Duration 2.5 Hr.
Regular Evaluation Grade

To empower students to understand how far distinctive human behavioural
factors influence financial decisions.

e To develop an understanding of the fundamental concepts, theories, and

principles of behavioural finance and examine how psychological factors
influence financial decision-making.

e Toanalyse various behavioural biases, heuristics, and emotional influences

affecting the investment decisions of individuals and financial market
participants.

e The students would be able to use the fundamental principles and rules of

behavioural finance for decision purpose.

e Explain the major concepts and theories of behavioural finance and

identify the psychological factors influencing financial decisions.

e  Analyse behavioural biases and heuristics in investment decisions and

evaluate their implications for investors, financial markets, and portfolio
management.
Content
Introduction
Background and evolution of behavioural finance
Contribution of pioneers
Contribution of pioneers of behavioural finance experts, Standard Finance and
Behavioral Finance
Rationality in Decision Making
Rationality in investment decision The Process of Rational Decision Making
Theories
Expected utility theory, Prospect Theory: Framing, Loss Aversion, Regret
Aversion,

Biases

Mental Accounting, Efficient Market Hypothesis (EMH)
Biases

Heuristics , Representativeness Bias

Biases

Anchoring and Adjustment Bias, Cognitive Dissonance Bias
Biases

Availability Bias, Self-Attribution Bias

Biases

Illusion of Control Bias, Conservatism Bias

Biases

Ambiguity Aversion Bias, Endowment Bias

Biases

Self-Control Bias, Optimism Bias

Biases

Confirmation Bias, Hindsight Bia



Module — 3 | Biases
Recency Bias, Status Quo Bias
Module —4 = Biases
Overconfidence Bias, Ellsberg Paradox, Bubble Creation
Module —5 | Neurophysiology
Introduction to Neurophysiology of Finance
Unit- = Module—1 Risk & Return
\V4 Perceptions of risk and return
Module — 2 | The use of valuation heuristics by managers/analysts and consequent valuation
biases
Module — 3 | Frauds
Frauds and the Psychology behind it — Theories of fraud
Module —4 | Fraud Prevention
Prevention of fraud — Institutions that deal with frauds
Module —5 | Personality types:
The  Preserver, The Follower, The Independent, The Accumulator.
Note | Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules.
Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Exami | Part — A: Long answer type guestions (About 700 Words)
nation | Part — B: Short answer type gquestions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C fromany 2 Units
Text = Amling, “Fundamentals of Investment Analysis”, Prentice Hall, International Edition
Book Delhi.
= Donald, E. Fisher & Ronald J. Jordon: Security Analysis & Portfolio Management,
Pearson Education, New Delhi.
Refere = Farozzi, Franch J: Investment Management, Prentice Hall, International Edition.
nces = Gupta, L. C: Stock Exchange Trading in India : Society for Capital Market Research
and Development, Delhi
= Sharpe, WilliamF, Gordon J Alexander and J. V Bailly: “Investments”, Prentice Hall of
India, New Delhi.
= Forbes, William, “Behavioural Finance”, Student ed, Wiley Publication
= Shleifer, Andrei. “Inefficient Markets-An Introduction to Behavioral Finance”. Oxford
University Press
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Course Code:
PAC.32.533

Course Title: Accounting for Managerial Control

Scheme of Instruction

Total Duration
Hours/Week

Credits
Instruction
Delivery
Course Type
Instruction
Mode
Course
Obijectives

Course
Outcomes

Unit -1
Strategic
Planningand
Performance
Control
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60 Hrs.
4Hfrs.
4
L/T/P

Major
Regular

Scheme of Evaluation

Max. Marks 100
Assignment/1A 05/30
Attendance 05
Seminar/ End Exam 10/50
Exam Duration 2.5 Hr.
Evaluation Grade

e Toprovide students with a comprehensive understanding of accounting as a tool

for managerial planning, control, and strategic decision-making.

e Todevelop the ability to design and apply management control systems using

strategic, tactical, and operational accounting techniques.

= To familiarize

students with performance measurement tools such as the

Balanced Scorecard (BSC), Economic Value Added (EVA), responsibility

accounting, and transfer pricing for evaluating organizational performance.

e Evaluate strategic, tactical, and operational control systems in organizations.

¢ Analyze standard

costing, budgeting, and responsibility accounting techniques

for managerial decision-making.

¢ Recommend appropriate performance measurement tools for divisionalized

organizations.

¢ Assess the role of
effectiveness.

internal, operational, and management audits in organizational

Content

Module -1 | Strategic Planning and Strategic Control

Strategic Planning: Meaning, Objectives and Importance
Strategic Control: Concept and Process

Performance Measurement Systems

Role of Strategic Cost Management

Strategic Decision-Making

Module -2 | Balanced Scorecard (BSC): An Instrument of Strategic Planning

Concept and Evolution of Balanced Scorecard
Obijectives and Benefits of BSC

Customer Perspective

Internal Business Process Perspective
Learning and Growth Perspective

Module—3 | Financial Perspective and Performance Measurement

Financial Perspective of Balanced Scorecard
Measuring Financial Performance



Unit-11
Tactical
Planning and
Budgetary
Control
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Module — 4

Module - 5

Module -1

Module — 2

Module — 3

Module — 4

Module -5

o Accounting Ratio Analysis
e Funds Flow Analysis
o Cash Flow Analysis

Economic Value Added (EVA) and Strategic Performance

Concept and Computation of EVA

EVA as a Performance Measure

Advantages and Limitations of EVA

Comparative Analysis of Financial Performance Measures
Applications in Strategic Decision Making

Design and Implementation of Balanced Scorecard

Steps in Designing BSC

Implementation Process

Linking Multiple Scorecards to Organizational Strategy
Strategy Maps

Challenges in BSC Implementation

Tactical Planning and Budgeting

Tactical Planning: Meaning and Scope
Programming as a Planning Tool
Budgeting as an Instrument of Control
Budgetary Planning Process

Budget Manual and Budget Committee

Functional Budgets

Sales Budget
Production Budget
Material Budget
Labour Budget
Overheads Budget

Cash Budget and Master Budget

Cash Budget

Capital Expenditure Budget
Master Budget

Budget Reports

Budgetary Control System

Advanced Budgeting Techniques

Flexible Budgeting

Performance Budgeting

Zero-Based Budgeting (ZBB)

Comparative Analysis of Budgeting Techniques
Applications in Business Organizations

Behavioural Aspects of Budgeting .
e Behavioural Dimensions of Budgeting



Unit-111
Divisional
Performance
Measurement
and
Responsibility
Accounting

Unit-1vV
Operational
Planning,
Standard
Costing and
Audit
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Module -1

Module - 2

Module — 3

Module — 4

Module -5

Module — 1

Participative Budgeting
Budgetary Slack

Motivation and Performance
Ethical Issues in Budgeting

Responsibility Accounting

Meaning and Objectives

Principles of Responsibility Accounting
Responsibility Centres

Cost Centres

Revenue Centres

Profit and Investment Centres

Profit Centres

Investment Centres
Performance Reporting
Responsibility Reports
Accountability and Control

Divisional Performance Measurement

Contribution Margin

Return on Investment (ROI)

Residual Income (RI)

Economic Value Added (EVA)

Comparative Evaluation of Performance Measures

Transfer Pricing

Meaning and Objectives
Need for Transfer Pricing
Market Price Method
Cost-Based Methods
Negotiated Transfer Pricing

Corporate Policy and Performance Evaluation

Corporate Transfer Pricing Policy

Performance Evaluation in Divisionalized Companies
Behavioural Implications of Performance Measurement
Contemporary Practices

Case Studies

Operational Planning and Standard Costing

Operational Planning
Standards as Planning Tools
Types of Standards
Standard Costing System
Standard Setting Process



Module—2 = Standard Costing and VVariance Analysis

Material Cost Variances
Labour Cost Variances
Overhead Variances

Sales Variances
Interpretation of Variances

Module —3 | Investigation and Revision of Standards

Investigation of Variances

Control and Disposition of Variances
Revision of Standards

Continuous Improvement
Management by Exception

Module—4 | Audit as a Control Mechanism

Internal Audit

Operational Audit
Management Audit

Scope and Objectives

Role in Organizational Control

Module -5 | Contemporary Performance Control Systems

Integration of Strategic, Tactical and Operational Control
Performance Measurement in Modern Organizations
Digital Technologies in Management Control Systems
Sustainability and Performance Measurement

Case Studies on Performance Evaluation

Examination | Part — A: Long answer type questions (About 700 Words)
Part — B: Short answer type questions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C fromany 2 Units

Text Book
= Richard, & Williamson, R. Accounting for Managerial Planning and Control.

McGraw- Hill Publishing House.

= Atkinson, A., Banker, R., Kaplan, R. S., & Young, S. M. Management
Accounting. Pearson Education.

= Young, S. M. Readings in Management Accounting. Prentice Hall of India,

New Delhi.

= Kaplan, R. S., & Atkinson, A. Advanced Management Accounting. Pearson
Education.

= Sharma, R. K., & Gupta, S. K. Management Accounting. Kalyani Publications,
Delhi.

68 [Pag e



References

69 [Pag e

Kaplan, R. S., & Norton, D. P. (2008). The Execution Premium: Linking
Strategy to Operations for Competitive Advantage. Harvard Business Press.
Merchant, K. A., & Van der Stede, W. A. (2017). Management Control Systems:
Performance Measurement, Evaluation and Incentives (4th ed.). Pearson.
Pandey, 1. M. (2021). Management Accounting (6th ed.). Vikas Publishing
House.

Jain, S. P., & Narang, K. L. (2023). Advanced Cost Accounting. Kalyani
Publishers.



Course Code:
PAC.32.534

Course Title: International Financial Reporting Standards (IFRS)

Scheme of Instruction

Total Duration

Hours/Week

Credits
Instruction
Delivery

Course Type

Instruction
Mode
Course
Obijectives

Course
Outcomes

Unit-1
Institut
ional
Frame
work
&
Primar
y
Statem
ents

Unit-11
Asset
Accou
nting
&
Invent
ory
Valuati
on

Unit-
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Module — 1

Module — 2

Module — 3

Module — 4

Module — 5

Module — 1

Module — 2

Module — 3

Module — 4

Module -5

Module -1

Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/1A 05/30
4 Attendance 05
L/T/P Seminar/ End Exam 10/50
Major Exam Duration 2.5 Hr.
Regular Evaluation Grade

To introduce the institutional framework, objectives, and structures of the IASB
and the global transition to IFRS.

To explain presentation structures for preparing a standardized single-entity
financial report under global rules.

To teach the correct recognition and measurement criteria for diverse corporate
asset and liability classes.

Totrain students in the core techniques of grouping balances for basic corporate
business combinations.

To develop evaluation mindsets for interpreting financial disclosures and
applying dynamic non-financial parameters.

Identify basic structural variances between local accounting rules and global
frameworks to record transactions correctly.
Prepare primary standalone corporate financial statements including Balance
Sheets and Income Statements under IFRS formats.
Apply accurate measurement, depreciation, and impairment treatments to
fixed, intangible, and current asset blocks.

Content

Evolution of International Financial Reporting: Role of the International
Accounting Standards Board (IASB); understanding the conceptual purpose
of harmonization.

Evolution of International Financial Reporting: Role of the International
Accounting Standards Board (IASB); understanding the conceptual purpose
of harmonization.

Presentation of Financial Statements (IAS 1): Designing standardized
primary statements: Statement of Financial Position and Statement of
Comprehensive Income.

Statement of Cash Flows (1AS 7): Categorizing corporate cash movements
across operating, investing, and financing branches.

Accounting Policies and Errors (IAS 8): Treatment of alterations in
accounting estimates, standard policy switches, and historical accounting
errors.

Valuation of Inventories (1AS 2): Cost formulas (FIFO, Weighted Average);
tracking Lower of Cost and Net Realizable Value (NRV).

Property, Plant, and Equipment (IAS 16): Recognition, initial measurement,
depreciation treatments, and handling revaluation models for physical assets.
Intangible Assets (IAS 38): Defining goodwill, identifying identifiable
intangible assets, and evaluating strict research vs. development cost limits.
Impairment of Assets (IAS 36): Identifying indicators of asset damage;
calculating recoverable amounts based on Value-in-Use or Fair Value.
Borrowing Costs & Investment Property (IAS 23 / 1AS 40): Capitalization
rules for construction interest costs; reporting property held for rental yields
or appreciation.

Revenue from Contracts with Customers (IFRS 15): Applying the five-step



1l
Liabilit
ies,
Reven
ue, &
Disclos
ure
Metric
S

Unit-
v
Group
Struct
ures &
Advan
ced
Disclos
ures

Note

Exami
nation

Text
Book

Refere
nces
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revenue model; handling transaction prices and variable returns.
Module -2 Provisions and Contingencies (IAS 37): Distinguishing valid liabilities from
contingent exposures; calculating present obligation values.
Module — 3 Share-Based Payments & Employee Benefits (IFRS 2/ 1AS 19): Introduction
to equity-settled transactions, defined contribution, and basic pension plans.
Module — 4 Income Taxes (IAS 12): Computing current tax liabilities; identifying
permanent vs. timing gaps to record Deferred Tax Assets/Liabilities.
Module —5 Foreign Currency Transactions (IAS 21): Determining a company's
functional currency; tracking gains and losses from foreign currency
fluctuations.
Module -1 Principles of Business Combinations (IFRS 3): Identifying acquisition dates,
parsing purchase consideration, and measuring non-controlling interests.
Module — 2 Consolidated Financial Statements (IFRS 10): Basic mechanics of combining
assets and liabilities of parent and subsidiary firms; eliminating internal
group balances.
Module — 3 Earnings Per Share (IAS 33): Calculating Basic EPS and Diluted EPS ratios
to determine per-share profitability.
Module — 4 Operating Segments & Disclosures (IFRS 8): Establishing criteria for
reportable business segments based on geographic or operating metrics.
Module -5 Integrated & Sustainability Reporting Frameworks: Overview of non-
financial disclosures, Environmental, Social, and Governance (ESG)
footprints, and global integrated reporting formats.
Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules.
Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type questions (About 700 Words)
Part — B: Short answer type questions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C fromany 2 Units
= Mirza, Abbas A., Ankarath Nandakumar, and Magnus Orrell. Wiley IFRS:
Interpretation and Application of International Financial Reporting Standards. New
Delhi, Wiley India Student Edition.
= Vijay Kumar, M.P. Financial Reporting (Raw Concepts & Practical Problems). New
Delhi, Taxmann Publications.
= Garg, Kamal. Guide to International Financial Reporting Standards (IFRS). New
Delhi, Bharat Law House.
= Maheshwari, S.N., S.K. Maheshwari, and Sharad K. Maheshwari. Corporate
Accounting. New Delhi, Vikas Publishing House.
= Sunder, Shyam. "IETF/IASB: Rules Versus Principles in Financial Reporting."
Journal of Accounting and Public Policy, vol. 24, no. 6, 2005, pp. 483-493. (Used for
Unit 1l and 11l measurement choices).
= arth, Mary E., William R. Landsman, and Mark H. Lang. "International
Accounting Standards and Accounting Quality." Journal of Accounting Research, vol.
46, no. 3, 2008, pp. 467—-498. (Used for Unit | global market transparency topics).



Course Code: PAC.32.535

Course Title: Financial Risk Management

Scheme of Instruction

Total Duration
Hours/Week
Credits

Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Course Outcomes

Unit -1 Module -1
Risk
Management — Module = 2

Introduction

Module — 3
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Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/IA 05/30
4 Attendance 05
L/T Seminar/ End Exam 10/50

Core Exam Duration 2.5 Hr.
Regular Evaluation Grade

To help students understand the concepts, tools, and
practices of financial risk management.

To equip students with the practical knowledge of
identifying, measuring, and mitigating various financial
risks in organizations, especially in the banking and
financial services sector.

Define and describe various types of financial risks and
their implications on businesses.

Apply interest rate theories and bond valuation techniques
to manage interest rate risk.

Analyze and measure risks using tools like GAP analysis
and duration.

Use derivatives and hedging strategies to manage foreign
exchange and interest rate risks.

Understand the framework and implementation of credit
risk management and asset-liability management (ALM) in
financial institutions.

Content

Basics of Risk and Risk Management

o Definition of risk and risk management
e Overview of the risk management process

Risk Monitoring and Control

o Identification, measurement, monitoring, and control of
risk

Classification of Financial Risks

e Business risk, credit risk, market risk, earning risk,
liquidity
risk



Unit-2

Interest Rate
Risk and Its
Management

Unit-3

Measurement of
Interest Rate
Risk
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Module — 4

Module -5

Module-1

Module-2

Module-3

Module-4

Module-5

Module-1

Module-2

Module-3

Module-4

Module-5

Advanced Risk Types

o Operational risk, control risk, capital risk
Theoretical Perspectives

e Theories of risk
Interest Rate Determinants

e Factors influencing interest rates
Interest Rate Theories and Monetary Tools

e Classical and modern theories on interest rates
e Liquidity Adjustment Facility (LAF)

Valuation of Fixed Income Securities
e Pricing and yield of fixed income securities
Bond Risk Management
e Bond theorems, duration, immunization techniques
Portfolio Management Techniques
e Bond portfolio management strategies
GAP Analysis Tools

e Measuring interest rate risk using GAP and
earning sensitivity

Duration GAP and Simulation

o Duration GAP analysis and simulation techniques
Currency Risk Mitigation with Derivatives

e Managing foreign exchange risk using derivatives
Advanced Interest Rate Derivatives

e Caps, floors, and complex swaps
Foreign Exchange Theories

e Economic and financial theories related to FX markets



Unit-4

Credit Risk
Management
in Banks

Note:

Examination

Text Book

References
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Module-1

Module-2

Module-3

Module-4

Module-5

Credit Risk Evaluation Techniques

o Credit risk rating and assessment
Portfolio Management of Credit

o Creditrisk portfolio management principles
Asset-Liability Management (ALM)

e ALM framework in banks

Bank Balance Sheet Analysis

e Components and management of bank assets and

liabilities

ALM Implementation and Guidelines
e ALM practices and RBI compliance guidelines

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long answer type Questions 700 words each from all the

units Part — B: Short Questions type Questions 300 Words each from

all the units Part — C: Case Studies

Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units

IBF. Risk Management, Macmillan, New Delhi

Bagchi, S.K. Credit Risk Management, Jaico Publishing
House, Mumbai

Hull, J. (2018). Risk Management and Financial Institutions.
Wiley Finance Series.

Duffie, D., & Singleton, K. J. (2003). Credit Risk:

Pricing, Measurement, and Management. Princeton
University Press.

Allen, L., & Saunders, A. (2004). Incorporating Systemic
Influences into Risk Measurements: A Survey of the
Literature. Journal of Financial Services Research, 26(2),
161-191.

Jorion, P. (2007). Value at Risk: The New Benchmark for
Managing Financial Risk. McGraw-Hill Education.

Basel Committee on Banking Supervision (2019). Principles
for the Management of Credit Risk. Bank for International
Settlements.

Schroeck, G. (2002). Risk Management and Value Creation in
Financial
Institutions. Wiley Finance.



Course Code:
PAC.32.536

Course Title: Financial Analytics

Scheme of Instruction
Total Duration

Hours/Week

Credits
Instruction
Delivery
Course Type
Instruction
Mode
Course
Obijectives

Course
Outcomes

Unit-1
Busine ss
Excel &
Financ ial

Found ations

Unit-11
Corpor ate
Health &
Perfor mance
Tracki ng

Unit-111
Invest ment

75 |Pag e

Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/1A 05/30
4 Attendance 05
L/T/P Seminar/ End Exam 10/50
Major Exam Duration 2.5 Hr.
Regular Evaluation Grade

e To familiarize students with extracting, managing, and cleaning financial
datasets from various public financial markets.

e Tobuild core practical skills in applying spreadsheet software functions for
daily business accounting and calculations.

e To introduce user-centric design thinking frameworks for exploring and
building modern FinTech product applications.

e To explain underlying risk mechanics, equity valuation formulas, and loan
credit scoring methods.

e Totrain students in assessing corporate health and financial statements using
structured quantitative metrics.

e Extract financial data from public databases and construct structured, visual
analytical templates using spreadsheet tools.

e Apply quantitative models to calculate asset valuations, balance portfolio risk-
returns, and measure bond yield fluctuations.

e Build operational sensitivity scenarios and apply design thinking models to
develop viable, user-focused FinTech product concepts.

Module

Module
-3
Module
-4
Module
-5
Module
-1

Module
-2

Module
-3
Module
-4
Module
-5
Module
-1
Module
-2

Content
What is financial analytics? Where to find data (BSE, Yahoo Finance, Annual
Reports).
Essential Spreadsheet Formulas: Mastering cell referencing (absolute vs.
relative), arithmetic data manipulation, and text cleaning functions.
Sorting, Filtering, and Formatting: Organizing messy rows of corporate data;
applying conditional formatting to highlight financial targets.
Financial Data Visualization: Creating clean, scannable line charts, bar
graphs, and pie charts to present performance data visually.
Foundations of Time Value of Money: Calculating basic Present Value (PV)
and Future Value (FV) metrics for multi-year cash amounts.
Financial Statement Checklist: Building simple formulas for horizontal
(trend) and vertical (percentage) balance sheet and income statement
analysis.
Tracking Profitability and Efficiency: Calculating operational margins
(Gross, Operating, Net margins) and asset turnover rates to track business
health.
Liquidity and Cash Flow Health: Distinguishing between net income and
actual cash; analyzing operating cash cycles to verify operational stability.
Spotting Red Flags: Creating simple checklist filters to identify aggressive
revenue patterns or window-dressing in public statements.
Competitor Benchmarking: Using look-up tools to compare a single firm's
metrics against its primary industry peers.
Relative Equity Valuation: Building pricing metrics using multiples like
Price-to-Earnings (P/E) and Price-to-Book (P/B) ratios.

Portfolio Risk & Diversification: Calculating expected asset returns,
variances, and using basic allocation to lower asset group risks.



Pricing
&
Credit
Analyti
cs
(Advan
ced
Level)
Unit-
v
Risk
Modeli
ng &
FinTec
h
Produc
t
Design

Note
Exami

nation

Text
Book

Refere
nces
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Module -3 Introduction to DCF Modeling: Designing a simplified multi-period
Discounted Cash Flow model and finding the Net Present Value (NPV).

Module — 4 Credit Scoring & Appraisal Models: Analyzing retail credit scoring logic
(e.g., CIBIL tracking) and parsing basic corporate risk metrics.

Module -5 Bond Pricing and Interest Dynamics: Determining fixed-income asset yields
and studying how market interest rates inversely impact bond prices.

Module -1 Sensitivity and "What-1f" Analysis: Using data tables to project how business
profits shift if key inputs (raw costs, sales volume) fluctuate.

Module — 2 Stress Testing & Scenario Planning: Designing financial templates to test
company resilience against external shocks like sudden inflation spikes.

Module -3 Design Thinking for Financial Services: Mapping consumer friction points
in standard banking, digital lending, or insurance platforms.

Module — 4 FinTech Business Model Analysis: Analyzing how digital wallets, peer-to-
peer (P2P) platforms, and open-banking applications optimize transaction
costs.

Module -5 Capstone Risk Evaluation Case: Evaluating real-world corporate
restructurings; mapping an functional, customer-centric financial tool
prototype.

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules.
Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type questions (About 700 Words)
Part — B: Short answer type questions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part— C from any 2 Units
= Winston, Wayne L. Microsoft Excel 2019: Data Analysis and Business Modeling. New
Delhi, PHI Learning / Microsoft Press (Indian Edition).
= Kumar, U. Dinesh. Business Analytics: The Science of Data-Driven Decision Making.
New Delhi, Wiley India.
= Rustagi, R.P. Financial Management: Theory, Concepts and Problems. New Delhi,
Taxmann Publications.
= Altman, Edward I. "Financial Ratios, Discriminant Analysis and the Prediction of
Corporate Bankruptcy." The Journal of Finance, vol. 23, no. 4, 1968, pp. 589-6009.
(Used for Unit 1l corporate distress checks).
= Gomber, Peter, Jascha-Alexander Koch, and Michael Siering. "Digital Finance and
FinTech: Current research and future research directions.” Journal of Business
Economics, vol. 87, no. 5, 2017, pp. 537-580. (Used for Unit IV FinTech evaluation).



Course Code:

Course Title: Forensic Accounting

PAC.32.537
Scheme of Instruction Scheme of Evaluation
Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4Hrs. Assignment/I1A 05/30
Credits 4 Attendance 05
Instruction L/T/P Seminar/ End Exam 10/50
Delivery
Course Type Minor Exam Duration 2.5 Hr.
Instruction Regular Evaluation Grade
Mode
Course e To enable students to meet the challenges posed by rising financial frauds and
Objectives scams world over, more so in the view of limitations of financial accounting and
auditing procedures.

e To develop an understanding of the concepts, principles, and techniques of
forensic accounting and their application in detecting and preventing financial
fraud and irregularities.

e To equip learners with the skills to examine financial records, identify
fraudulent transactions, and apply forensic accounting methods in the
investigation and reporting of financial misconduct.

Course e Tounderstand forensic accounting, describe various kinds of corporate frauds,
Outcomes o Develop the strategies to prevent corporate fraud, use fraud investigation
techniques, Inquiry methods

e Togenerate Fraud reports and Discuss Policy implications & do legal follow-
up, including evidence gathering.

Content
Unit -1 Module—1 | Introduction to Forensic Accounting
Forensic
Accounting & Meaning, nature, and scope of forensic accounting
Fraud Auditing Role of forensic accountants in organizations

Fundamentals
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Difference between auditing and forensic accounting
Importance in fraud detection and prevention

Module —2 | Auditor’s Liability and Fraud Auditing

Auditor’s responsibility for detecting fraud

Legal liability for undetected frauds

Concept of fraud auditing (forensic audit)

Need for forensic audits in modern organizations

Module —3 | Phases of Fraud Auditing

e Recognition and planning of fraud audit

o Evidence collection techniques (documents, interviews, digital
trails)

e Evaluation of evidence

e Communication and reporting of results



Unit-11
Classification of
Corporate
Frauds

Unit-111
Financial
Institutions and
Fraud
Management
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Module — 4

Module - 5

Module -1

Module — 2

Module — 3

Module — 4

Module -5

Module — 1

Fraud Taxonomy and Concepts

Meaning and classification of fraud

Ingredients of fraud (pressure, opportunity, rationalization)
Types of fraud (financial, occupational, corporate)
Understanding fraudsters and motives

Corporate Fraud Framework

Corporate fraud under the Companies Act, 2013
Frauds for and against a company

Victims and impact of fraud

Case-based understanding of corporate fraud

Bribery and Corruption

Meaning and forms of bribery
Corruption in corporate environment
Causes and consequences
Prevention mechanisms

Misappropriation of Assets

Types of asset misappropriation
Employee fraud and internal control failures
Detection and prevention techniques

Financial Statement Manipulation

Window dressing and creative accounting
Earnings management techniques
Detection of fraudulent financial reporting

Procedure-related and Corporate Espionage Frauds

Fraud in procedures and documentation
Corporate espionage and data theft
Risks in digital and competitive environments

E-commerce Frauds and Prevention

Types of frauds in e-commerce

Online scams and cyber frauds

Fraud prevention strategies for businesses and consumers
Role of technology in fraud prevention

Frauds in Banking Sector

Types of banking frauds (loan fraud, cyber fraud, KYC fraud)
Case studies of major banking frauds
Causes and preventive measures



Module—2 | Frauds in Insurance Sector

e Types of insurance frauds (claims fraud, underwriting fraud)
o Case examples and analysis
o Detection techniques

Module —3 | Fraudsin Capital Market

o Insider trading, market manipulation, Ponzi schemes
e Case studies of capital market frauds
¢ Role of regulators

Module—4 | Fraud Detection and Investigation
e Symptoms and red flags of fraud
e Investigation techniques (forensic tools, interviews)
o Preparation of fraud reports

Module -5 | Fraud Management and Resolution

e Consequences of corporate frauds
e Policy implications and governance
e Legal follow-up and resolution mechanisms
¢ Role of compliance systems

Unit-1V Module—1 @ Banking Frauds — Overview

Sectoral Case
Studies of o Nature and types of banking frauds
Frauds e Regulatory framework and controls

e Overview of real-world cases
Module —2 | Banking Fraud Case Studies
e Analysis of major banking fraud cases
e Lessons learned and preventive measures

+ Role of internal controls

Module —3 | Insurance Frauds — Overview and Cases
o Overview of insurance frauds

o Case studies and detection methods
o Preventive frameworks

Module —4 | Capital Market Frauds — Overview

o  Types of frauds in stock markets
¢ Regulatory oversight
o Market integrity issues

Module—5 | Capital Market Fraud Case Studies

o Detailed analysis of major fraud cases
e Impact on investors and economy
e Strengthening regulatory and compliance systems
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Part — A: Long answer type questions (About 700 Words)
Part — B: Short answer type questions (About 300 Words)
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C fromany 2 Units
= Albrecht, W. Steve. (2009). Forensic Accounting & Fraud Examination.
Cengage Learning (India Edition).
= Albrecht, Chad O., Albrecht, Conan C., Albrecht, W. Steve & Zimbelman,
Mark F. (201 Bologna, Jack and Lindquist, Robert J. (1995).

= Fraud Auditing and Forensic Accounting. Wiley.Bremser, Wayne G. (1995).
Forensic Accounting and Financial Fraud.American Management Association..

= Dalal, Chetan. (2015). Novel & Conventional Methods of Audit, Investigation
and Fraud Detection Wolters Kluwer India Pvt. Ltd.

= Gupta, Sanjeev (2016). Corporate Frauds and their Regulation in India. Bharat
Law House Pvt. Ltd



Course Code: Course Title: Stock Market Operations
PAC.35.501
Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/IA 2.5/15
Credits 2 Attendance 25
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type Skill (SEC) Exam Duration 1.5Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives e Understand the structure, types, and functions of financial markets,

Course Outcomes

Unit -1
Markets
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including primary and secondary markets.

Explore the working of stock exchanges, trading systems, and
regulatory frameworks in India.

Examine the processes involved in securities issuance, listing,
trading, and settlement.

Gain insights into the roles of intermediaries, market infrastructure
institutions, and investor protection mechanisms.

Analyze current trends and challenges in stock market operations,
including technological advancements and market irregularities.

Gain conceptual clarity on markets, IPO processes, trading
mechanisms, and regulatory frameworks governing stock exchanges
in India.

Acquire practical knowledge in understanding DEMAT procedures,
placing stock orders, interpreting market data, and identifying trading
opportunities.

Develop the ability to evaluate primary and secondary market
processes, settlement cycles, and risk management measures
effectively.

Cultivate a proactive mindset towards ethical investing, transparency
in trading practices, and a strong interest in financial literacy.
Appreciate the importance of integrity, investor protection, and
regulatory compliance, fostering trust and responsibility in financial
markets.

Module - 1

Content
Introduction to Markets
o Definition and Meaning of Markets

o Importance of Markets in Economic Development



o Types of Markets (Physical, Virtual, Financial,
Commodity, etc.)

o Characteristics of Markets

Module - 2 Primary Market
e Meaning and Functions of Primary Market

¢ Role of Primary Market in Capital Formation

o Intermediaries in Primary Market (Merchant Bankers,
Underwriters, Registrars, etc.)

e Process of Issue of Securities (Public Issue, Private
Placement, Rights Issue)

Module - 3 New Issues Market and IPOs
e Concept of New Issues Market

o Initial Public Offerings (IPOs): Meaning and Process
e Book Building Process
e Advantages and Disadvantages of IPOs

e Recent Trends in Primary Market

Module — 4 Secondary Market
e Meaning and Functions of Secondary Market

o Differences between Primary and Secondary Market
e Importance of Secondary Market
e Structure of Secondary Market

Module -5 Stock Exchanges and Regulatory Framework
o Stock Exchanges in India (BSE, NSE)

e Role and Functions of SEBI
o Listing Conditions and Procedures

e Secondary Market Intermediaries (Brokers, Sub-brokers,
Depository Participants)

Unit-2 Module-1 Stock Exchanges in India
Stock ¢ Introduction to Stock Exchanges
Exchanges and
Trading o Overview of BSE, NSE, and MCX
Systems

¢ Functions and Services of Stock Exchanges

¢ Role of Stock Exchanges in Capital Market
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Module-2

Module-3

Module-4

Module-5

Trading Systems

Different Trading Systems (Online, Offline, Algorithmic
Trading)

Trading Mechanism in BSE and NSE

Types of Orders (Market Order, Limit Order, Stop Loss
Order)

Trading Hours and Sessions

DEMAT and Settlements

Concept of DEMAT (Dematerialization of Securities)
Process of Opening DEMAT Account
Role of Depositories (NSDL, CDSL)

Different Types of Settlements

Settlement Process

De-mat Settlement vs Physical Settlement
Pay-in and Pay-out Process
Clearing and Settlement Process

Risk Management in Settlement

Market Irregularities and Auction System

Bad Delivery and Short Delivery
Auction Process in Stock Market

Types of Market (Cash Market, Derivatives Market, Debt
Market)

Regulatory Measures to Prevent Market Manipulations

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type Questions 700 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units

Singh, S. K., & Sharma, S. (2023). Stock Market Operations. Orange Books

Publication

Srajan, K. (2023). Stock Market Operations. Orange Books Publication.
Graham, B. (2003). The Intelligent Investor. HarperCollins.

O'Neil, W. J. (2009). How to Make Money in Stocks: A Winning System in
Good Times and Bad. McGraw-Hill Education.

Pring, M. J. (2002). Technical Analysis Explained: The Successful Investor's
Guide to Spotting Investment Trends and Turning Points. McGraw-Hill

Education.



Course Code:
PAC.35.502

Course Title: Export Import Procedure

Scheme of Instruction

Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/IA 2.5/15
Credits 2 Attendance 2.5
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type Skill Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade

Course Objectives

To familiarize students with India’s foreign trade policy and
procedures

Todevelop understanding of export-import documentation and
compliance

Toenable learners to perform basic import-export operations
To build practical skills for international trade careers

Course Outcomes

Unit -1
Fundamentals of
Foreign Trade
and Export
Procedures
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Module — 1

Module — 2

Module — 3

Explain the framework of India’s foreign trade policy and EXIM
procedures (Understand)
Identify key regulatory
(Remember/Understand)
Apply procedures for export and import transactions (Apply)
Prepare essential export-import documents (Apply/Create)
Analyze trade risks and payment mechanisms (Analyze)
Evaluate export opportunities and compliance
(Evaluate)

bodies and their roles

requirements

Content
Introduction to International Trade

Meaning and importance of international trade
Balance of Trade & Balance of Payments
India’s position in global trade

Role of EXIM in economic development

Foreign Trade Policy and Regulatory Framework

Foreign Trade Policy (FTP) of India
Role of DGFT

Export Promotion Councils (EPCs)
Special Economic Zones (SEZS)
Make in India & export incentives

Export Procedures in India

Steps in export procedure

Exporter registration (IEC code)
Selection of export markets

Pricing and quotation (FOB, CIF, etc.)
Export contracts



Module -4 | Export Documentation

Commercial Invoice
Packing List

Shipping Bill

Bill of Lading/ Airway Bill
Certificate of Origin
Insurance documents

Module -5 | Export Finance and Payment Methods

e Pre-shipment and post-shipment finance
e Methods of payment:

Letter of Credit (LC)
Bill of Exchange
Advance payment
Open account

¢ Role of banks in export finance

Unit-2 Module-1 Import Procedures in India
Import
Procedures, o Steps in import procedure
Logistics and e Import licensing
Contemporary o Importer registration
Issues e Import documentation
o Customs clearance process

Module-2 Customs Laws and Duties

Customs Act, 1962

Types of customs duties
GST implications on imports
Valuation of goods

Duty drawback

Module-3 Logistics and Supply Chainin EXIM

Modes of transport (Sea, Air, Land)
Freight forwarding

Warehousing and packaging
INCOTERMS (latest version)

Risk management in logistics

Module-4 Export-Import Documentation (Advanced)

Electronic documentation (EDI system)
Digital signatures and e-filing

Role of ICEGATE

Documentation errors and compliance issues
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Module-5 Emerging Trends and Challenges in EXIM

E-commerce exports

Digital trade platforms

Trade barriers and WTO framework

Sustainability in global trade

Impact of global disruptions (pandemics, geopolitics)

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Very Short answer type Questions 50 words each from all the units

Part — B: Short Questions type Questions 300 Words each from all the units

Part — C: Long Answer type question (Case Studies)

Cherunilum Francis, International Business, Prentice-Hall of India.
Hill Charles, Jain Arun, International Business, Tata McGraw Hill.

Roa and Ranagachari, International business, International Trade and Finance,
Kalyani.

Joshi Rakesh Mohan, International Business, Oxford University Press.
Aswathappa, K., International business, Tata McGraw-Hill Publishing Co. Ltd.



Course Code:PAC.35.503

Course Title: Computerized Accounting

Scheme of Instruction

Total Duration
Hours/Week

Credits
Instruction
Delivery
Course Type
Instruction
Mode
Course
Obijectives

Course
Outcomes

Unit -1
Computer
ized
Accountin
g and
Inventory
Operation
S

87 |Page

30 Hrs.
2Hrs.
2
L/T/P

Major
Regular

Scheme of Evaluation

Max. Marks 50
Assignment/I1A

Attendance

Seminar/ End Exam /25
Exam Duration 1.25 Hr.
Evaluation Grade

e To develop an understanding of the concepts, principles, and applications of
computerised accounting systems and accounting software in modern business

organisations.

e To develop practical skills in recording, processing, analysing, and reporting
financial transactions using computerised accounting systems.

« Explain the concepts and features of computerised accounting systems and apply
accounting principles using appropriate accounting software.

«Record, process, analyse, and generate financial reports from accounting data
using computerised accounting tools, while ensuring accuracy, security, and
effective financial information management.

Content

Module -1 Foundations of TallyPrime

Role of computers in modern accounting.

Introduction to TallyPrime: Software types and interface
overview.

Company creation, security control (User roles), and data
management (Backup/Restore).

Module -2 Master and Voucher Management

Creating, altering, and deleting Masters (Ledgers and Groups).
Recording accounting transactions: Purchase, Sales, Contra,
Receipt, Payment, and Journal vouchers.

Module - 3 Inventory and Stock Management

Inventory fundamentals: Stock groups, categories, and units of
measure.

Structuring inventory: Godown management and stock item
creation.

Module - 4 Order Management and Banking

Purchase and sales order processing.
Banking features: Manual and Auto Bank Reconciliation
Statement (BRS).

Module -5 Year-End Processing and Data Migration

Maintaining the Daybook and transaction editing.
Splitting company data and moving to the next financial year.



Unit-11
Complian
ce,
Payroll,
and
Financial
Reporting

Examinati
on

Text Book

References
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Module -1 GST Setup and Transactions

o Enabling GST and configuring tax details.
e Recording GST-compliant purchases and sales.
o Input Tax Credit (ITC) set-off and tax payment entries.

Module —2 GST Returns and TDS Management

e Generating GSTR-1 and GSTR-3B for regular dealers.
e Basics of Tax Deducted at Source (TDS): Process,
transactions, and government payments.

Module -3 Payroll Accounting

e Enabling payroll and creating masters (Employee groups,
units, and employees).
e Processing payroll and reviewing essential payroll reports.

Module — 4 Financial Statements and Analysis

e Reviewing the Trial Balance and Profit & Loss Account.
o Generating Balance Sheets, Cash Flow statements, and Ratio
Analysis.

Module -5 Advanced Connectivity

e Introduction to Remote Access and Tally.Net features.
o Basic overview of Open Database Connectivity (ODBC) for
data sharing.

Part — A: Very Short answer type Questions 50 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Accounting and Disclosure [ Carbon Footprint & ESG For Sustainability]by Dr. Abhineet
Kumar Jha, insta publishing house Kailash BLDG, 26, KG Marg, New Delhi.

Accounting for Carbon: Monitoring, Reporting and Verifying Emissions in the
Climate Economy by Nicolas Stephan (Editor), Valentin Bellassen Publisher :
Cambridge University Press; New edition Jawahar Lal,

Handbook of Carbon Accounting by: Arnaud Brohe (Author) , Arnaud Brohé
(Author) | Publisher: Taylor & Francis Ltd

Accounting for Carbon Monitoring, Reporting and Verifying Emissions in the
Climate  Economy by Nicolas  Stephan, Valentin  Bellassen
Publisher:Cambridge University Press



Course Code: PAC.35.504

Course Title: Data Analysis with Excel

Scheme of Instruction
Total Duration
Hours/Week
Credits
Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Course Outcomes

Unit -1 Module -1
Spreadsheet
Foundations,
Formulas & Module — 2
Data Hygiene
Module -3
Module — 4
Module -5
Unit-2 Module-1
Data

Summarization,
PivotTables &
Reporting Module-2
Dashboards

Module-3
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Scheme of Evaluation

30 Hrs. Max. Marks 50
2Hrs. Assignment/IA 2.5/15

2 Attendance 25
L/T Seminar/ End Exam 05/25
VBC Exam Duration 1.5 Hr.
Regular Evaluation Grade

e Tobuild foundational skills in navigating spreadsheet
interfaces and organizing raw business datasets.

o Totrain students in using automated lookup, logical, and
text cleanup formulas.

e Toteach the step-by-step creation of dynamic data
summarize tools like PivotTables.

o Todevelop practical abilities in building professional
interactive dashboards for commercial reporting.

e Import, clean, and format unorganized business worksheets
into structured tables.

e Deploy logical, statistical, and reference functions to execute
routine financial and inventory computations.

e Construct dynamic PivotTables and charts to filter, isolate,
and summarize thousands of raw data rows.

o Design clean, automated, and interactive dashboards using
slicers and timelines for visual management reporting.

Content

Excel Interface & Basic Navigation: Workbook anatomy,
worksheets, ranges, rows, columns, data types (Text, Number,
Date), and basic absolute

Essential Mathematical & Text Functions: Arithmetic operators;
using basic statistical formulas

Logical Operations & Conditional Treatments: Implementing IF,
AND, OR statements to categorize records; applying conditional
formatting to automatically highlight targets or anomalies.
Advanced Reference & Data Lookup: Finding data horizontally
and vertically using VLOOKUP, HLOOKUP, and the modern
XLOOKUP function; managing errors with IFERROR.

Data Entry Rules & Formatting Hygiene: Using Data Validation
lists to restrict user inputs; identifying and removing duplicated
rows; splitting text columns using "Flash Fill" and "Text to
Columns™.

Creating and Managing Excel Tables: Converting ranges into
structured official Tables (Ctrl + T); understanding structured
referencing, sorting data multiple ways, and applying advanced
text/number filters.

Core Components of PivotTables: Inserting basic PivotTables;
managing the four control areas (Rows, Columns, Values,
Filters); changing value summaries from Sumto Count or
Average.

Advanced PivotTable Metrics: Formatting values as percentages
of totals; grouping numeric entries or dates into months/quarters;
refreshing underlying data connections.



Note:

Examination

Text Book

References
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Module-4 Charting & Data Visualization: Designing standard column

charts, line graphs, and bar charts; custom styling charts for
readability; adding trendlines to show pattern pathways.

Module-5 Designing Interactive Dashboards: Combining multiple pivot

charts onto a single dashboard sheet; linking interactive Slicers
and Timelines across reports for simple push-button filtering.

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Very Short answer type Questions 50 words each from all the units

Part — B: Short Questions type Questions 300 Words each from all the units

Part — C: Long Answer type question (Case Studies)

Winston, Wayne L. Microsoft Excel: Data Analysis and Business Modeling.
New Delhi, PHI Learning / Microsoft Press (Indian Subcontinent Edition).
Lokesh, Lalit. Data Analysis using Excel. New Delhi, Taxmann Publications.
Walkenbach, John. Excel Bible. New Delhi, Wiley India Student Edition.

Chaudhary, S. "Empirical Application of Spreadsheet Modeling in Small
Scale Enterprise Management." Indian Journal of Commerce and Management
Studies, vol. 11, no. 2, 2020, pp. 45-52. (Used for Unit | data organization).
Sethi, R., and M. Kapoor. "Visualizing Business Intelligence: A Case Study
Approach to Excel Dashboarding for Retail Outlets." Journal of Business
Analytics & Data Insights (India), vol. 5, no. 1, 2022, pp. 12-21. (Used for Unit
Il dashboard design models).



Course Code: Course Title: Personal Finance
PAC.33.501
Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/1A
Credits 2 Attendance
Instruction L/T/P Seminar/ End Exam 25
Delivery
Course Type MDC Exam Duration 1.25 Hr.
Instruction Regular Evaluation Grade
Mode
Course To familiarize students with different aspects of personal financial planning like
Objectives savings, investment, taxation, insurance, and retirement planning

Todevelop the necessary knowledge and skills for effective financial planning.
Course students will be able to understand the meaning and appreciate the relevance of
Outcomes financial planning.

Unit-1 | Module-1

Module — 2

Module — 3

Module — 4

Module — 5

Unit-1l1 | Module —1

Module — 2

Module — 3

Module — 4

Module -5

students will be able to understand the concept of investment planning and its
methods
students will be able to examine the scope and ways of personal tax planning.
Content
Introduction
Financial goals, steps in financial planning, budgeting incomes and payments
Time Value of Money
time value of money. financial discipline, Setting alerts and maintaining sufficient
funds for fixed commitments
Investment Process
Process and objectives of investment
Risk & Return
concept and measurement of return &amp; risk for various asset classes
International Investment avenues
International investment avenues. Currency derivatives and digital currency
Tax Structure
Tax structure in India for personal taxation
Personal Tax Planning
Scope of personal tax planning, exemptions and deductions available to
individuals under different heads of income and gross total income.
Retirement
Retirement planning goals, process of retirement planning
Pension Plans
Pension plans available in India, Reverse mortgage, Estate planning
Practicals-
« Perform electronic fund transfers through net banking and UPI.
« Identify certain recent Ponzi schemes in the market.
* Prepare tax planning for a hypothetical individual.

Note | Each Unitis Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules.
Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Exami | Part— A: Very Short answer type Questions 50 words each from all the units
nation | Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Text = Halan, M. “Let’s Talk Money: You’ve Worked Hard for It, Now Make It Work for
Book You” Harper Collins Publishers, New York.
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= Indian Institute of Banking &amp; Finance. “Introduction to Financial Planning”

Taxmann Publication, New Delhi.
Refere = Keown A.J. “Personal Finance” Pearson, New York. Madura, J. “Personal Finance”,
nces Pearson

= Pandit, A. “The Only Financial Planning Book that You Will Ever Need”” Network
18 Publications Ltd., Mumbai.

= Sinha, M. “Financial Planning: A Ready Reckoner” McGraw Hill Education, New
York.

= Tripathi, V. “Fundamentals of Investment” Taxmann Publication, New Delhi.
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Course Code:
PAC.33.502

Course Title: Al in Business

Scheme of Instructions

Total Duration
Hours/Week

Credits

Instruction Delivery

Course Type
Instruction Mode

Course Objectives

Course Outcomes

Unit -1
Al Ethics &
Professional
Problem-
Solving
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Module—1

Module — 2

Module — 3

Module — 4

Scheme of Evaluation

30 Hrs. Max. Marks 50
2Hrs. Assignment/I1A 2.5/15

2 Attendance 25
L/T Seminar/ End Exam 05/25
MDC Exam Duration 1.5 Hr.
Regular Evaluation Grade

Understand the fundamentals, evolution, and importance of green
marketing in today's global business context.

Explore different types, strategies, and practices involved in green
marketing and their application across industries.

Analyze the role of green policies, regulations, and technologies in
shaping environmentally responsible marketing efforts.

Evaluate real-world case studies to identify best practices, innovative
approaches, and implementation challenges in green marketing.
Foster a sustainability-oriented mindset through the understanding of
ethical, environmental, and social responsibilities in marketing.

Demonstrate a solid understanding of green marketing concepts,
policies, and the role of green technologies in sustainable business
practices.
Apply green marketing mix strategies and analyze case studies to
design eco-friendly and effective marketing plans.
Evaluate and recommend green marketing policies and innovations for
firms based on environmental challenges, technological
advancements, and market needs.

Develop an environmentally conscious and innovation-driven
marketing approach that supports ethical and sustainable business
models.
Uphold corporate social responsibility and environmental ethics by
promoting green practices that align with global sustainability goals.

Content
Moving from "What is Al?" to "What can Al solve for me?"
Understanding Al as a 24/7 assistant for local trade.

Using ChatGPT and Claude to write professional guest emails, business
proposals, and social media plans for local brands.

Learning to use Al honestly while avoiding fake news, deepfakes, and
"Al-cheating" in exams or business.

Using Al to build a global-standard LinkedIn profile and a "Smart
Resume" focused on Kashmir’s key industries.



Unit-2
Al Tools &
Practical
Solutions for
Kashmir.

Module -5 |Identifying skills that Al cannot copy—focusing on the "Mehmaan-

Module-1

Module-2

Module-3

Module-4

Module-5

Note

Examination

Nawaazi" (Hospitality) and cultural knowledge unique to the region.

The Art of Prompting (Commanding Al): Learning to "talk" to Al to
generate 30-day marketing calendars and financial business plans in
seconds.

Creating Al-powered travel itineraries for Gulmarg/Pahalgam and setting
up automated guest-reply systems for hotels and houseboats.

Using Al tools to monitor crop health, predict market prices or
Saffron/Apples, and design professional packaging labels

Using Excel’s "Analyze Data" feature to instantly turn messy sales or
booking records into clear, professional charts.

Practical rules to secure UPI/Bank data from Al scams and keeping your
business secrets safe in the digital cloud.

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1
Credit consist of 5 Modules. Each Module is Equivalent to 3 Hrs or
Multiple of 3 Hrs

Part — A: Very Short answer type Questions 50 words each from all the
units Part — B: Short Questions type Questions 300 Words each from all
the units Part — C: Long Answer type question (Case Studies)

Text Books

e Co-Intelligence: Living and working with Al — Ethan Mollick
(The best guide for non-tech students).

References
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e Co-Intelligence: Living and working with Al — Ethan Mollick
(The best guide for non-tech students).

e Human Values and Professional Ethics — R.R. Gaur (For Unit
| ethics and character).

e Al for Tourism and Hospitality — Dogan Gursoy (For Unit I
local application).



Course Code:

Course Title: Social Media Marketing

PAC.33.503
Scheme of Instruction Scheme of Evaluation
Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2HTrs. Assignment/IA 25/15
Credits 2 Attendance 25
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type Core Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives e To explore various digital platforms, tools, and technologies used in

Course Outcomes

social media marketing.

e Todevelop the ability to plan and execute online marketing strategies,
including content creation, SEO, and SEM.

e To learn about website development, domain hosting, and the role of
websites in online business.

e To understand consumer behavior in digital environments and the
importance of targeting the right audience.

Create and manage social media content tailored to specific audiences
and platforms.

Develop and implement strategic social media and digital marketing
plans.

Design and launch basic websites using domain hosting platforms and
CMS tools.

Analyze and optimize online marketing efforts through SEO, SEM, and
analytics tools.

Unit-1
Social Media
Marketing

Essentials
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Module-1

Module-2

Module-3

Module-4

Module-5

Content
Social Media Platforms and Target Audience

o Identifying Audience Demographics

e Content Creation and Sharing Strategies
Social Media Engagement & Best Practices

e Do'sand Don’ts on Social Media

e Influencer Collaboration
Strategic Social Media Planning

¢ Building a Social Media Marketing Plan

e Campaign Goals and KPIs
Blogging and Micro-Blogging

o Scope and Utility of Blogs

o Platforms (WordPress, Medium,
Tumblr)

Website & Search Engine Overview



e Introduction to Google, Bing, Yahoo

e SEO Basics for Visibility

Unit-11 Module-1 SEO and SEM Fundamentals
Digital Marketing
Execution & o Introduction to SEO and On-Page/Off-
Analytics Page Strategies

o Introduction to SEM and Google Ads
o PPC Campaign Management

Module-2 Content Marketing and Copywriting
o Importance of Quality Content
o Copywriting for Ads, Blogs, and
Websites
Module-3 Email, Mobile, and SMS Marketing
o Email Campaign Planning

o Mobile Marketing Strategies

Module-4 Social Media Analytics and Monitoring
o Key Metrics and KPIs
o Tools for Facebook, Instagram, Twitter,
YouTube, LinkedIn
Module-5 Marketing Automation and Growth Hacking
o Tools and Techniques

o Automation in Campaign Management

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Very Short answer type Questions 50 words each from all the units Part —
B: Short Questions type Questions 300 Words each from all the units Part — C: Long
Answer type question (Case Studies)

Text Book o Barker, Barker, Bormann, Zahay and Roberts (2017). Social Media Marketing:
A Strategic Approach (2e)

¢ Tuten and Solomon (2018). Social Media Marketing (3e), Sage Publications
¢ Singhand Diamond (2014). Social Media Marketing for Dummies (3e), Wiley

References e Evans and McKee (2010). Social Media Marketing: Next Generation of
Business Engagement, Wiley

e Chaffey, D. (2019). Digital Marketing, Pearson UK

e Chaffey, D. & Smith, P. R. (2017). Digital Marketing Excellence, Taylor &
Francis
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Course Code:
PAC.33.504

Course Title: Income Tax return Filing

Scheme of Instruction

Total Duration
Hours/Week

Credits

Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Course Outcomes

Module — 1

Scheme of Evaluation
30 Hrs. Max. Marks
2Hrs. Assignment/IA

2 Attendance
L/T Seminar/ End Exam
MDC Exam Duration
Regular Evaluation

50
2.5/15

25
05/25
1.5 Hr.
Grade

Understand the fundamentals, evolution, and importance of green
marketing in today's global business context.

Explore different types, strategies, and practices involved in green
marketing and their application across industries.

Analyze the role of green policies, regulations, and technologies in
shaping environmentally responsible marketing efforts.

Evaluate real-world case studies to identify best practices, innovative
approaches, and implementation challenges in green marketing.

Demonstrate a solid understanding of green marketing concepts,
policies, and the role of green technologies in sustainable business
practices.

Apply green marketing mix strategies and analyze case studies to design
eco-friendly and effective marketing plans.

Evaluate and recommend green marketing policies and innovations for
firms based on environmental challenges, technological advancements,
and market needs.

Content

What is Income Tax? Understanding the difference between
"Financial Year" (the year you earn) and "Assessment Year" (the
year you file).

Unit -1
TaxBasics &
Getting
Ready
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Module — 2

Module — 3

Module — 4

Module — 5

A simple breakdown of where money comes from—Salary, House
Property (Rent), Business/Profession, Capital Gains (Selling assets),
and Other Sources (Interest/Gifts).

Learning how to legally reduce your tax using sections like 80C
(LIC, PPF, Tuition fees) and 80D (Health Insurance).

How to apply for a PAN card and register/login to the official
Income Tax e-Filing Portal.

Learning to read the documents your employer or bank gives you.
Understanding the Annual Information Statement (AIS)—your
digital financial diary.



Unit-2

ITR Filing

Module-1

Module-2

Module-3

Module-4

Module-5

Note

Examination

Choosing the Right Form: Which one is for you?
ITR-1 (Sahaj): For salaried people with simple income.

ITR-4 (Sugam): For small shop owners, freelancers, and small
businesses

Learning how the portal automatically pulls your data and how to
verify if the numbers are correct

A step-by-step "screen-share” style session where you fill in salary
details, claim deductions, and calculate final tax.

Learning how to finish the process using Aadhaar OTP so you don't
have to send any physical papers to Bangalore.

Common errors to avoid (like missing interest income) and how to
protect your tax account from hackers.

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1
Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3

Hrs
Part— A: Very Short answer type Questions 50 words each fromall
the units

Part — B: Short Questions type Questions 300 Words each fromall
the units
Part — C: Long Answer type question (Case Studies)

Text Books

e Income Tax Department "Learn with Us" Videos: Short,
official tutorials for every step.

e Taxman’s Students' Guide to Income Tax — Dr. Vinod K.
Singhania (The simplified version).
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Singhania (The simplified version).
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Course Code: PAC.31.552 Course Title: Advanced Research Methodology

Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2 Hrs. Assignment/I1A 2.5/15
Credits 2 Attendance 2.5
Instruction Delivery L/T/P Seminar/ End Exam 05/25
Course Type Major Exam Duration 1.15 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives e Todevelop knowledge in students about the foundational domains

of research

e To enable students to have skills to examine problems based on
sound research facts.

e To develop competence in students to use research to resolve
individual and business-related problems based on research.

e Tofoster in students research-specific temperaments.

e Todevelop anapproach in students not to believe in dogmas, myths,
or falsehood. They shall demand evidence-based narratives

Course Outcomes Students would gain knowledge about the foundational domains of research
1. Students would be able to examine problems with sound research
facts.
2. Students would be competent to use research to resolve individual
and business-related problems based on research.
3. Students will be with research-specific temperaments.
4. Students would not believe in dogmas, myths or falsehood. They

will demand evidence based nerratives

Content
Unit I- Introduction Module -1 Research —Meaning, concept of research. Research methods
to Research and research methodology, Quantitative and Qualitative
Methodology Research.
Module -2 Research process. Significance of research and ethics in
research.
Module — 3 Traditional and Systematic Literature Review, Process of

conducting systematic literature review.
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Unit-11-
Measurement,
Scaling Procedure,
and Data

Collection

Note:

Examination

Text Book

References
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Module — 4 Research proposal, and design of research proposal.

Module — 5 Research Design- Concept, Features, Types of Research Design-

Descriptive, Experimental and Exploratory Research Design.

Module -1 Measurement and scales — Concept and types of measurement.

Scale-concept, types,

Module -2 Development of scale and item analysis

Module -3 Content analysis and reliability analysis

Module — 4 Questionnaire design, Data collection and Methods of Data

Collection, Census, Survey and Sampling.

Module - 5 Methods of Sampling, Sampling Error, Sampling from Normal

and Non-normal Populations and Data analysis

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Very Short answer type Questions 50 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

William C Emory, Business Research Methods, Richard D Irwin,NJ
Donald R Cooper, Business Research Methods 7th Ed, McGraw.

Krishnaswami OR, Methodology of Research for Social Science,

Himalaya, Mumbai

Anderson J. et.al, Thesis and Assignment writing, Wiley Eastern

C.R Kothari, Research Methodology, New Age International Publishers
G.C Berry, Marketing Research, Tata McGraw Hill

Naresh Malhotra, Marketing Research, Pearson Publication



Course Code:
PAC.31.554

Course Title: Advanced Research Publication Ethics

Scheme of Instruction

Total Duration
Hours/Week

Credits
Instruction Delivery
Course Type

Instruction Mode
Course Objectives .

Course Outcomes .

Unit -1 Module - 1
Research
Philosophy and
Ethics
Module - 2
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Scheme of Evaluation

30 Hrs. Max. Marks 50
2Hrs. Assignment/1A 2.5/15
2 Attendance 2.5
L/T/P Seminar/ End Exam 05/23
Major Exam Duration 1.15
Hr.
Regular Evaluation Grade

To impart foundational knowledge of philosophy and ethics relevant
to research practices and scholarly conduct.

To familiarize learners with ethical principles and issues related to
scientific research and academic publication.

To develop the ability to identify and address misconduct in research
and publication, including plagiarism, authorship issues, and
falsification.

To equip students with tools and techniques for ethical publishing,
identifying predatory journals, and understanding research metrics.
To promote responsible conduct in research by instilling integrity,
accountability, and respect for ethical values.

By the end of this course, students will be able to:

Demonstrate a comprehensive understanding of research philosophy,
ethical principles, publication norms, and open-access frameworks in
scholarly work.

Apply ethical guidelines and use plagiarism detection tools, journal
finders, and databases like Scopus/Web of Science for quality
publication.

Critically evaluate cases of research and publication misconduct and
suggest ethical resolutions using national and international
guidelines.

Cultivate a responsible, transparent, and respectful approach to
research processes, collaboration, and authorship practices.

Uphold the highest standards of integrity, honesty, and academic
ethics while contributing to research and scholarly communities.

Content
Introduction to Philosophy

Definition, Nature, and Scope of Philosophy
Concept of Philosophy

Branches of Philosophy

Importance of Philosophy in Research

Ethics in Research

o Definition of Ethics and Moral Philosophy
e Nature of Moral Judgements and Reactions



o Ethical Principles in Research
Module — 3 Science and Research Ethics
o Ethical Practices in Scientific Research
o Intellectual Honesty and Research Integrity
e Scientific Misconduct (FFP: Falsification, Fabrication,
and Plagiarism)
Module — 4 Research Misconduct
e Redundant Publications
e Duplicate and Overlapping Publications
o Salami Slicing and Ethical Concerns

Module -5 Case Studies in Research Ethics

o Real-life Examples of Research Misconduct
e Best Practices to Ensure Ethical Research

Unit-2 Module-1 Introduction to Publication Ethics
Publication
Ethics  Definition and Importance of Publication Ethics

o Selective Reporting and Misrepresentation of Data
Module-2 Standards and Guidelines

e Best Practices by COPE, WAME, and ICMJE
e Guidelines for Ethical Publishing

Module-3 Authorship and Contributorship
e Concept of Authorship
e Ethical Issues in Authorship
e Conflicts of Interest
Module-4 Publication Misconduct
e Types of Publication Misconduct

o Violation of Publication Ethics
e Complaints and Appeals

Module-5 Predatory Journals
o Identification of Predatory Publishers
e Consequences of Predatory Publications
e Howto Avoid Predatory Journals

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
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Examination

Text Book

References
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Part — A: Very Short answer type Questions 50 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

e

Yadav, S. K. (2023). Research and Publication Ethics.

Springer. https://doi.org/10.1007/978-3-031-26971-4

SpringerLink

Basu, D., Chakraborty, S., & Sinha, A. (2021). Research and

Publication Ethics: A Textbook. Concept Publishing

Company Pvt. Ltd

Chowdhary, N., & Hussain, S. (Eds.). (2021). Handbook of Research and
Publication Ethics. Bharti Publications.

Dutta, S. (2022). Research and Publication Ethics in Social Science (3rd ed.).
Bharti Publications. Kishor, S. B., Kushwaha, A. S., & Shende, S.
(2021). Research & Publication Ethics. Das Ganu Prakashan.
Amazon+1Sultan Chand & Sons+1

Goyal, V., & Batra, G. S. (2021). Research and Publication Ethics. Kalyani
Publishers.

Ray, P. P. (2022). A Guide to Research and Publication Ethics: A
Textbook as per UGC Guidelines for UG, PG, MPhil, and PhD.


https://doi.org/10.1007/978-3-031-26971-4
https://link.springer.com/book/10.1007/978-3-031-26971-4?utm_source=chatgpt.com
https://www.amazon.in/RESEARCH-PUBLICATION-ETHICS-Dr-S-B-Kishor/dp/9384336718?utm_source=chatgpt.com
https://www.amazon.in/RESEARCH-PUBLICATION-ETHICS-Dr-S-B-Kishor/dp/9384336718?utm_source=chatgpt.com

Advanced Project Dissertation

Course Code:PAC.38.552 Max Marks: 400
Credits: 16 Min Marks : 200 Marks
Objectives

1. Toenable students to learn how to select a research problem, set objectives, and write research methodology

2. To enable students to learn how to prepare or adopt an instrument for data collection, tabulation, and analysis
of data and interpretation of data

3. Toenable a student how to write the dissertation report him/her specific problem chosen by

Outcome: After the course, students will be familiar with how to conduct research and write dissertations on
small projects independently

At the onset of the 4th semester, each student shall have to work independently on a research problem to be
chosen by him/her in consultation with an internal supervisor/guide provided by the department. The students
should explore the issues/topics preferably from his/her area of specialization for a project dissertation. They
should complete the same in all respects within the duration of a given semester. Accordingly, students must
explicitly write a dissertation report of at least 100 pages. The report should be original and not reproduced from
some previous work etc. The dissertation should contain the following areas:

. Executive Summary

. Organization profile

. Introduction

. Literature Review

. Research methodology

. Analysis and Discussion

. The main findings and suggestions

. References

co~NOoOUThWN R

e Executive Summary

Under this domain, students have put down briefly a discourse of the whole study highlighting the problem under
consideration, the objectives undertaken, methodology adopted and tools of analysis and the main findings of
the study with suggestions thereof.

e Organizational Profile

The Organizational profile shall include the history, growth and progress of organization including its Mission,
Vision, strengths, weaknesses, Internal & External factors that shape the operating environment of the Business
and its present position in the industry.

¢ Introduction

The statement of the problem and the objectives undertaken will be the highlight of this chapter. A separate
chapter of “Review of Literature” can be added after the introduction or both the introduction and the review of
literature can be merged as chapter 1 of the study.

e Review of Literature

A review of the literature is an essential part of the research project. A student has to conduct and present a
comprehensive literature review on the chosen problem. It should depict the research undertaken on the subject,
identify the research gaps, and propose why and how the existing research problem chosen is expected to fill up
the identified research gap.
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e Research Methodology

This chapter should explicitly describe the procedure, process, ways, methods and strategies that should be
followed to resolve the problem. The student has to put down a detailed plan of action spelling out clearly how
the problem at hand can be resolved and come up with a clear methodology in the shape of an explicit discourse
of research design including the sample plan, data collection and analysis

¢ Analysis and Discussion

In this chapter, a student will use different tools to analyze the primary/secondary data, the student is also
expected present a brief discussion about the results. The student can use a variety of parametric or non-
parametric test in accordance to the research problem and hypothesis (if any) at hand.

¢ Findings & Suggestions

Once the student has analyzed the data and made discussion thereof, the main findings will be highlighted in
this final chapter of project report. In the light of the discussion and findings, a student is expected to make
suggestion and pin point the limitations of the study and a scope for further research.

e References

References in appropriate referencing styles would be after the chapter of Findings and Suggestions, the
references style can be the latest of APA, MLA, Harvard, Chicago etc.

Evaluation of Dissertation

Each student has to undertake a project work independently under the supervision of the faculty member of the
department assigned to him/her. The project dissertation shall be equal to 12 credits or 300 marks.

The project dissertation, complete in all respects, shall be submitted to the department duly certified by the
Faculty Guide & approved by the Head of the department by a student before the commencement of the end-
of-semester examination. The dissertation shall have a weightage of 12 credits, equivalent to 300 marks. The
dissertation shall be evaluated both by the internal and external evaluator for 150 marks each. The internal
evaluation shall be conducted for 150 marks by the Departmental Research Committee under the chairmanship
of the concerned Head of the department. While the external evaluation of the project dissertation shall be
conducted by an expert chosen by the HVC from the panel of experts recommended by the Head of the
Department. The external evaluator shall evaluate each project dissertation for 150 marks, comprising 100 marks

for the project and 50 marks for the viva voce. The same is explicitly given as under:

S.NO Nature of | Process Maximum Marks
Evaluation

1 Internal By the Departmental Research Committee, consisting | 200 marks ( 100 marks
Evaluation | of : for the project
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1. Head of the Department (Chairman) Dissertation and 100
2, Concerned Supervisor ( Member Secretary) marks for Viva- Voce )
3. Two Faculty Members (Members)

External By the external evaluator appointed by the HVC from | 200 marks ( 100 marks
Evaluation | the panel recommended by the Head of the | for the project
Department Dissertation ~ and 100

marks for Viva- Voce )
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