One Year M.Com Programme From July 2026 with Specialization in International

Business with Research

3™ Semester

PAC.31.503 Semester-3"|International Business Environment Major
PAC.31.504 Semester-3"(International  Supply Chain &  Logistics]  Major
Management
PAC.32.527 Sermester-3t Cross Cultural Management Minor 4
PAC.32.528 Export Import Procedure Documentation
PAC.32.529  [Semester-3© | International Human Resource Management
PAC.32.530 < |Management of MNCs Minor 4
Semester-3 - —
PAC.32.531 International Trade and Geo-Politics
PAC.32.532 International Marketing
PAC.35.501  [Semester-3" |Stock Market Operations *Skill 2
PAC.35502 Export Import Procedure
PAC.35.503 Computerized Accounting
PAC.35.504 Data Analysis with Excel
Semester-3" i *
PAC.33.501 Personal Finance MDC 2
PAC.33.502 /Al in Business
PAC 33503 Social Media Marketing
PAC.33.504 Income Tax Return Filling
Total Credits 20
The list of SWYAM courses for semester 1° is also available with the Department
*Choose only one Course each from Skill and MDC available baskets
4™Semester
PAC.31.553 Semester-4t" Advanced Research Methodology Major 2
PAC.31.554 Semester-4™ Advanced Research Publication Ethics Major 2
PAC.38.552 Semester-4™ Advanced Project Dissertation Major 16
Total Credits 20

The list of SWYAM courses for semester 2" is also available with the Department
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Course Code

Course Title: International Business Environment

PAC.31.503
Scheme of Instruction Scheme of Evaluation
Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4Hrs. Assignment/I1A 05/30
Credits 4 Attendance 05
Instruction L/T/P Seminar/ End Exam 10/50
Delivery
Course Type Major Exam Duration 2.5 Hr.
Instruction Regular Evaluation Grade
Mode
Course To explore and offer knowledge on global business environment
Objectives To explore knowledge on international institutions involved in promotion of
global business, and to make future global managers
To develop understanding of socio-cultural factors influencing cross-border
business decisions.
To build awareness of economic and ecological dimensions shaping sustainable
global business practices.
Course Evaluate political and legal risks and apply dispute-resolution mechanisms in
Outcomes global contexts.
Demonstrate cross-cultural competence using frameworks like Hofstede's
theory.
Assess economic policies and green business strategies for sustainable
decision-making.
Content
Unit - Module— International Business Environment-
1 1 Definition-Importance-Scope of International Business Environment
Module— Nature of Business Environment
2 - Micro and Macro Environment-Strategic Management-Meaning, Phases
Module— Environmental Analysis
3 (SWOT Analysis, PESTLE Analysis in detail
Module— Scanning
4 -Globalization-ripple effects of globalization-Multinational corporations Definitions
Module— Features of Multinational corporations-
5 nature-need-advantages to host and home countries-criticisms of MNC’s- India’s
presence in global business
Unit- Module— Nature of International Business Environment
I 1 - Political environment-Meaning, Features Political Risk-Sources of political risk
Module— Types of political risk
2 —Remedial Measures to be undertaken by MNC to tackle political risk
Module— - Legal environment-
3 Systems of law-International disputes-Meaning of International disputes
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Unit-
1l

Unit-1V

Note

Exami
nation

Text
Book
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Module— Dispute settlement mechanisms

4 Dispute settlement mechanisms

Module— Dispute resolution implications for international manager. Dispute resolution
5 implications for international manager

Module - Social Environment- Introduction-
1 Need- Importance

Social Environment

Module— Social Environment
2 Impact of Social Environment on International Trade- Culture-Meaning-
Features
Module— elements of culture-
3 language-religion-education aesthetics-attitudes
Module— -multiculturalism
4 -meaning-managing multiculturalism-communicating across  cultures-
Indian Culture
Module— Impact of global culture on Indian Culture-cross cultural communication
S -Hofstede’s theory of cross-cultural communication
Module— Economic Environment-
1 Meaning and importance- economic policies
Module— Discretionary policy and policy rules
2 -Macro economic factors affecting Investment decisions

Module— NATURAL ENVIRONMENT :

3 Natural Environment-Meaning-Importance-Natural Resource
Accounting(NRA)
Module— NRA:- NRA and Evaluation of Interaction betweenForeign trade
4 and Environment
Module— Green Business
5 -Meaning Sustainability Strategies-Essential Characteristics-Green

Business Practices

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5 Modules. Each
Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long answer type questions (About 700 Words) Part — B:

Short answer type questions (About 300 Words) Part — C: Case
Studies

Note: Part — A & B Questions Covers all Units and Part — C from any 2 Units

= Adhikary, Manab, GLOBAL BUSINESS MANAGEMENT, Macmillan, New Delhi.



Refere = Aswathappa, INTERNATIONAL BUSINESS, Tata Mc Graw Hill publications, New
nces Delhi.

= Bhattacharya.B, GOING INTERNATIONAL RESPONSE STRATEGIES FOR
INDIAN SECTOR, Wheeler Publishing Co, New Delhi

= Blackand Sundaram, INTERNATIONAL BUSINESS ENVIRONMENT,
Prentice Hall of India, New Delhi.

= Gosh, Biswanath, ECONOMIC ENVIRONMENT OF BUSINESS, South Asia Book, New
Delhi
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Course Code:PAC.31.504

Course Title: International Supply Chain & Logistics Management

Scheme of Instruction

Total Duration
Hours/Week
Credits

Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Scheme of Evaluation

60 Hrs. Max. Marks
4Hrs. Assignment/I1A 05/30
Attendance
L/T Seminar/ End Exam 10/50
Core Exam Duration 2.5 Hr.
Regular Evaluation Grade

To introduce students to the fundamentals and integrated
processes of Supply Chain Management (SCM) in a global

context.
To provide insights into logistics operations, international

transportation, warehousing, and risk management across the

supply chain.

To enable understanding of technological applications and
information systems in SCM.

To analyze strategic and behavioral aspects of global SCM
and logistics challenges.

Bullet Points Based on Number of Credits
(To Depict Knowledge, Skills, Competency, Attitudes and Values to be Attained)

Course Outcomes

Comprehend the structure and strategic significance of
international supply chains.

Apply modern SCM tools and metrics to assess
performance and risk.

Understand logistics systems, outsourcing models, and
warehousing decisions.

Evaluate transport systems including maritime, air,
intermodal, and multimodal transportation.

Make informed decisions related to carrier selection,
distribution networks, and global logistics planning.

Bullet Points Based on Number of Credits
(To depict Transferable Knowledge, Skills, Competency, Attitudes and Values to be Achieved)

Content
Unit -1 Module -1
Introduction to
Supply Chain
Management & | Module -2
Integrated SCM
Module - 3
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Fundamentals of SCM and Logistics

e Concept of SCM
e Relationship between SCM and logistics

Supply Chain Strategy and Structure

e Push vs. pull systems,
e SCM structure,
e Planning, and operations

Integrated SCM and Strategic Fit

e Concepts, scope, process
o  Competitive strategy
e Demand forecasting and risk management



Unit-2
Behavioural
Aspects of SCM
and Information
Management
System

Unit-3

Logistic System

Unit 4
Transportati

on
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Module -4

Module - 5

Module-1

Module-2

Module-3

Module-4

Module-5

Module-1

Module-2

Module-3

Module-4

Module-5

Module-1

Module-2

Metrics and Modeling in SCM

o Key performance indicators (KPIs)

e Performance measurement

e Modeling and continuous improvement
Strategic Challenges in SCM

e Barriers to achieving and sustaining strategic fit

Relationship Management in SCM
o Role of relationship marketing
e Supplier and customer relationship strategies

Conflict and Leadership in SCM
o Conflict resolution and leadership challenges
o Impact of online sales on supply chain
o Strategic distribution network design

Information Flow and Sharing
e Importance and
e Methods of information distribution

Technology Platforms for SCM
e Role of IT in efficient SCM practices

e Functional Technology Tools in SCM
e  Applications of ERP, MRP, DRP, PDM, EIP
e CPFR,WMS, TMS, RFID, GPS, GIS

Logistics Concepts and System Design
o Definition, scope, and objectives of logistics
e Inbound and outbound logistics system

Reverse Logistics and Value Addition
e Return logistics and logistics-marketing interface

Packaging and Lean Practices

e Packing,

e  Marking, and

e Just-In-Time (JIT) practices
Third-Party Logistics (3PL)

e Qutsourcing logistics — benefits,

e Challenges, and trends

e Warehousing Decisions
o Key factors inwarehouse selection and
operations

Overview of Transportation Systems
e Importance,
e Servicetypes, and inter-modal options

Transport Economics and Carrier Selection
e Cost structures
e  Pricing, and decision determinants



Note:

Examination

Text Book

References
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Module-3 Shipping Industry Structure

e World sea trade,
e liner and tramp operations,
e Freight models

Module-4 Chartering and Containerization

e Chartering types and agreements
o Developments in sea transport: Unitization, ICD, CFC

Module-5 Indian and International Air Transport

o Indian shipping policy and port systems
o International air freight setup and India’s trade by
air

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long answer type Questions 700 words each from all the units Part —

B: Short Questions type Questions 300 Words each from all the units Part — C:

Case Studies

Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units

e Benton, J.C. (2015) O Purchasing and Supply Management,
McGraw Hill (Units I, 11, V)

e Chase, R.B., Shankar, & Jacobs, F.R. (2015) [ Operations and
Supply Chain Management, (Unit I)

e Drake, M. (2011) — Global Supply Chain Management, Business
Expert Press (Units I, 11)

e Hult, M.G,, Closs, D., Frayer, D. (2014) — Global Supply Chain
Management, McGraw Hill (Units I-111, V)



Course Code:
PAC.32.527

Course Title: Cross Cultural Management

Scheme of Instruction

Total Duration
Hours/Week
Credits

Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/I1A 05/30

4 Attendance 05
L/T Seminar/ End Exam 10/50
Minor (DSEC) Exam Duration 2.5 Hr.
Regular Evaluation Grade

Develop an understanding of the fundamental concepts, determinants,
and frameworks of culture and cross-cultural management.

Build competencies for analyzing and resolving intercultural conflicts
and managing multicultural teams.

Foster attitudes of openness and adaptability in dealing with culturally
diverse work settings.

Instill values of inclusiveness, ethical sensitivity, and mutual respect in
international business practices.

Bullet Points Based on Number of Credits
(To Depict Knowledge, Skills, Competency, Attitudes and Values to be Attained)

Course Outcomes .

Demonstrate knowledge of cultural determinants, frameworks (e.g.,
Hofstede, Trompenaars), and their influence on global management
practices.

Apply effective communication and leadership strategies tailored to
cross-cultural contexts and global teams.

Analyze complex intercultural scenarios to make informed decisions in
negotiation, conflict resolution, and organizational behavior.

Exhibit a positive attitude towards cultural diversity and show readiness
to adapt and learn in unfamiliar cultural settings.

Bullet Points Based on Number of Credits
(To depict Transferable Knowledge, Skills, Competency, Attitudes and Values to be Achieved)

Unit -1 Module -1
Understanding
Culture and
Cross-Cultural
Perspectives
Module - 2
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Content
Introduction to Culture and its Determinants

e Meaning and definition of culture

o Determinants of culture (language, religion, values,
customs, institutions)

o Salient features of cross-cultural management

Perspectives of Cross-Cultural Contexts

e Socio-cultural and ethnic diversity
e Historical influences on culture
e Role of religion in shaping culture



Unit-2
Frameworks and
Challenges in
Cross-Cultural
Management

Unit-3
Communication
and Trends in
Cross-Cultural
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Module — 3

Module — 4

Module -5

Module-1

Module-2

Module-3

Module-4

Module-5

Module-1

Culture and its Diversity
o Concept of cultural diversity
e Managing cultural transitions
e Understanding and adapting to new cultures

Cross-National Differences in Work Culture

o Differences in work-related behaviors across nations
e Cross-cultural norms in business settings

Impact of Culture on Communication and Leadership
o Cultural influences on communication styles
e Leadership styles across cultures
e Motivation in different cultural settings
Theoretical Frameworks in Cross-Cultural Management
e Hofstede’s cultural dimensions
e  Trompenaars' model
e Globe Study
Cultural Shock and Acculturation
e Phases of cultural shock
o Coping strategies
e The process of acculturation
Training and Managing Multicultural Teams
e Cross-cultural training programs
e Managing diversity and team dynamics
o Best practices for international teamwork
Leadership, Motivation, and Ethical Considerations
o Global leadership approaches
e Motivational theories in a cross-cultural context
o Ethics and decision-making across cultures

Global Culture and Organizational Implications

e Cultural mix and global challenges
e Influence of global culture on local organizations

o Relationship between national culture and
organizational structure

Communication Across Cultures

¢ Verbal and non-verbal communication differences
o Barriers to effective intercultural communication



Management e Building intercultural communication competence
Module-2 Business Communication in a Global Context

o Strategies for effective business communication across
cultures

e Presentation styles, tone, etiquette

o Interpersonal skills in cross-cultural contexts

Module-3 Negotiating Internationally

e Tactics and styles of negotiation across cultures
o Influence of culture on negotiation outcomes
e Do’s and don’ts of international negotiations

Module-4 Technology and Cross-Cultural Communication
e Role of digital tools in bridging cultural gaps
e Virtual communication challenges and solutions
e Impact of social media on global interactions
Module-5 Emerging Trends in Cross-Cultural Management
e Hybrid work and cultural implications

o Integration of Al and machine translation
e Cultural impacts on remote team collaboration

Unit-4 Module-1 Adjusting to a New Culture
Adaptation and
Competency in e Personal adaptation strategies
Cross-Cultural e Role of mindset and flexibility
Contexts e Cultural learning and openness
Module-2 Cultural Relativity in Management Theories

e Universal vs. culture-specific theories
o Examples of management styles adapted by region
e Reinterpreting classic theories in global contexts

Module-3 Global Manager Competencies
o Keycompetencies (adaptability, communication,
empathy)

o Developing cross-cultural intelligence
e Role of training and mentorship

Module-4 Cross-Cultural Leadership and Decision Making

e Leadership challenges in multicultural settings
o Decision-making models in cross-cultural contexts
o Ethical dilemmas and cultural expectations

Module-5 Conflict and Negotiation in Multicultural Settings
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Note:

Examination

Text Book

References
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o ldentifying sources of conflict in cross-cultural teams
o Conflict resolution strategies
e Building mutual trust and collaboration

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long answer type Questions 700 words each from all the units Part —

B: Short Questions type Questions 300 Words each from all the units Part — C:

Case Studies

Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units

e Hofstede, G. (2001). Culture's consequences: Comparing values, behaviors,
institutions, and organizations across nations. Sage publications.

e Trompenaars, F., & Hampden-Turner, C. (2012). Riding the waves of culture:
Understanding diversity in global business. Nicholas Brealey Publishing.

e Maznevski, M. L., & DiStefano, J. J. (2016). Global leadership: Research, practice,
and development. Routledge.

e Brett, J. M., Adair, W. L., & Okumura, T. (2014). Negotiating globally: How to
negotiate deals, resolve disputes, and make decisions across cultural boundaries. John
Wiley & Sons.

e Bhagat, R. S., & McQuaid, S. J. (2016). Handbook of cultural intelligence: Theory,
measurement, and applications. Routledge



Course Code: Course Title: Export Import Procedures and Documentation

PAC.32.528
Scheme of Instruction Scheme of Evaluation
Total 60 Hrs. Max. Marks 100
Duration
Hours/Week 4Hrs. Assignment/IA 05/30
Credits 4 Attendance 05
Instruction L/T/P Seminar/ End Exam 10/50
Delivery
Course Type Minor (DSEC) Exam Duration 2.5 Hr.
Instruction Regular Evaluation Grade
Mode
Course l e To develop an in-depth understanding of the concepts, regulatory
Objectives frameworks, and systems governing exports and imports in India.
e To build the technical ability to handle documentation, customs
C procedures, and pricing strategies for international trade.
C e To enable practical application of institutional support systems and
policy frameworks for smooth export-import operations.
C e To promote a proactive and compliance-oriented attitude toward
international trade rules and procedures.
e Toinstill ethical practices and value-based documentation in
C alignment with global trade standards and sustainability.
Course « Understand the legal, procedural, and financial foundations of
Outcomes international trade.
o Describe the types and processes involved in export-import
documentation and contracts.
o Draft and analyze export-import documents like shipping bills, letters of
credit, and commercial invoices.
« Navigate customs, insurance, and clearance systems effectively.
e Plan export-import operations using policy frameworks like FTP,
EPCG, and SEZs.
o Utilize institutional support such as ECGC, FIEO, and EXIM Bank to
optimize global trade operations.
« Exhibit diligence in adhering to documentation accuracy, compliance
regulations, and global standards.
Content
Unit -1 Module —1 | Module 1: Introduction to Exporting
Preliminaries
for Exports « Definition, types, and classifications of exports
and Imports o Export marketing strategy and readiness
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Unit-11
Export
Import
Documentatio
n

Unit-111

Export-

Import
Procedure
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Module - 2

Module — 3

Module — 4

Module — 5

Module -1

Module — 2

Module — 3

Module — 4

Module - 5

Module -1

Export Marketing Ecosystem

o Export marketing organizations and functions
o Product selection and market identification

Registration Formalities
o Import Export Code (IEC), RCMC, and licensing

procedures
o Export licensing and product-market compliance

Pricing & Methods of Exporting

« Export pricing, quotations, and payment terms
o Letter of credit: meaning and mechanics

Module 5: Import Preliminaries
« Import liberalization, negative list, categories of

importers
o Special schemes and duty structures for importers

Aligned Documentation System (ADS)

o Overview of ADS and essential commercial
documents

Export Documents

« Commercial invoice, shipping bill, mate's receipt, bill
of lading, GR Form

Legal and Quality Certifications

o 1SO 9000 procedure, BIS 14000, Certificate of Origin,
Consular Invoice

Marine Insurance and Inspection

o Marine insurance types and pre-shipment inspection
procedures

Import Documentation

Bill of entry, certificate of inspection, transport and freight
declaration

Export Procedures

o Step-by-step export procedures and export contract
elements



Unit-1V
Policy and
Institutional
Framework
for Exports
and Imports

Examination
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Module - 2

Module — 3

Module — 4

Module — 5

Module -1

Module — 2

Module — 3

Module — 4

Module — 5

Export Finance & Forward Cover
o Pre- and post-shipment finance

o Role of institutions (EXIM Bank, commercial banks,
ECGC)

Clearance and Inspections

o Excise clearance, preshipment inspection, clearing and
forwarding

Customs & Shipping Formalities

o Customs EDI system, documentation negotiation,
realization of proceeds

Import Procedures

o Legal import procedures, customs clearance,
warehousing, exchange controls

Foreign Trade Policy (FTP)

« Highlights, objectives, and structure of FTP
o Special focus initiatives

Export Incentives & Schemes

o Duty Drawback, EPCG, Deemed Exports, ASIDE,
MAI, MDA

Star Export Houses & Export Towns

« Criteria, benefits, and operations of SEHs and Towns
of Export Excellence

Institutional Support Systems
e Roles of FIEO, IIFT, ITPO, EOUs, SEZs
Financial Institutions & Insurance

e Role of ECGC and EXIM Bank
« Risk coverage, guarantees, and trade credit insurance

Part — A: Long answer type questions (About 700 Words)

Part — B: Short answer type questions (About 300 Words)

Part — C: Case Studies

Note: Part — A & B Questions Covers all Units and Part — C from any 2

Units



Text Book Handbook of Import-Export Procedures — Ministry of Commerce, Government
of India, New Delhi

Export: What, Where and How, Paras Ram, Anupam Publishers, Delhi
Exports — Do it Yourself, Mahajan M.I., Snow White Publications, New Delhi
Import — Do it Yourself, M. I. Mahajan, Snow White Publications, New Delhi

References .
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Export Documentation and Procedures, Nabhi Publications, New Delhi
International Marketing Management, R.L. Varshney, Sultan Chand
International Marketing, Terpstra, Holt Saunders

International Business, Concept, Environment and Strategy, Sharan V
Export Management, D.C. Kapoor, Vikas Publishing House



Course Code: Course Title: International Human Resource Management

PAC.32.529

Scheme of Instruction Scheme of Evaluation
Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4Hrs. Assignment/I1A 05/30
Credits 4 Attendance 05
Instruction Delivery L/T Seminar/ End Exam 10/50
Course Type Minor (DSEC) Exam Duration 2.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives e Analyze the Impact of Cultural, Legal, and Economic Factors on HR

Practices

o Examine Key IHRM Functions and Processes

e Assess Strategies for Managing Expatriates and International
Assignments

o Explore Emerging Trends and Challenges in Global HRM

Bullet Points Based on Number of Credits
(To Depict Knowledge, Skills, Competency, Attitudes and Values to be Attained)
Course Outcomes

e Define and explain key concepts and practices in International
Human Resource Management.

e Analyze and apply cultural frameworks in managing cross-border
teams and HR activities.

e Compare and contrast domestic HRM with international HRM
practices.

e Evaluate expatriate management practices including recruitment,
training, and performance.

o Critically examine current issues, trends, and ethical challenges in
IHRM.

Bullet Points Based on Number of Credits
(To depict Transferable Knowledge, Skills, Competency, Attitudes and Values to be Achieved)

Content
Unit -1 Module — 1 Understanding Culture and Nationality
Culture and
Diversity in e Concept of culture and nationality
International e Cultural dimensions and their importance in international
Business business
Module - 2 Cultural Impact on International Business

e Impact of culture on international business environment
e Cross-cultural communication and its implications

Module -3 o Hofstede’s Cultural Dimensions Theory

e Hofstede’s approach to understanding cross-cultural
differences
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Unit-2
International
Workforce
Planning and
Staffing

Unit-3
Performance
Management and
Compensation in
International
Context

18 |Pag e

Module — 4

Module -5

Module-1

Module-2

Module-3

Module-4

Module-5

Module-1

Module-2

o Application of Hofstede’s model in business contexts
Cross-Cultural Workplace Differences

o Cross-cultural differences at the workplace
e Managing cultural conflicts and promoting inclusiveness

Workforce Diversity and HRM

Strategies for managing workforce diversity
Diversity management programmes
Introduction to International Human
Management (IHRM)

Comparison between domestic and international HRM

Resource

Global Human Resource Supply Issues

o Issues in the supply of international human resources
o Challenges in global HR planning

International Recruitment Process
e Sources and methods of international recruitment

e Legal and cultural considerations in international
recruitment

Staffing Approaches in MNCs
o  Staffing policies: Ethnocentric, Polycentric, Geocentric,

and Regiocentric
e Strategic implications of staffing decisions

Selection Techniques for International Assignments
o Selection criteria for expatriates

e Techniques and assessment tools for international
staffing

Managing Expatriation and Failure
e Successful expatriation practices

e Causes and consequences of expatriate failure
e Strategies to prevent expatriate turnover

International Performance Appraisal

e Criteria and techniques for performance appraisal
e Variables affecting expatriate performance appraisal

Challenges in Performance Management

e Cultural challenges in performance appraisal



Unit-4
Global Training,
Repatriation &
International
Industrial Relations

Note:

Examination
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Module-3

Module-4

Module-5

Module-1

Module-2

Module-3

Module-4

Module-5

o Standardization vs. localization in performance
evaluation

Compensation Planning for Expatriates
o Objectives of expatriate compensation systems
e Key components of an international compensation
package
Approaches to Expatriate Compensation
e Going Rate Approach
e Balance Sheet Approach

o Comparative analysis of compensation methods

Cultural Impacts on Compensation

e Influence of culture on compensation policy
e Aligning compensation systems with host country norms

Global Training and Development

e Areas of training for international staff
e Importance of global mindset and skill development

Cross-Cultural and Diversity Training

e Cross-cultural training methods and models
o Diversity training for global teams

Team Building and Repatriation

e Building cross-cultural teams
o Repatriation process and challenges faced by returning
employees
HRM in Cross-Border Mergers & Acquisitions

e Role of HR in cross-border M&As
e Cultural integration and talent management in M&As

International Industrial Relations

o Key players in international industrial relations
e Labour unions and MNCs

o Employee relations and union responses in global firms

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long answer type Questions 700 words each from all the units Part —
B: Short Questions type Questions 300 Words each from all the units Part — C:

Case Studies

Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units



Text Book

References
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Dowling, P. J., Festing, M., & Engle, A. D. (2023). International human
resource management (8th ed.). Cengage Learning.

Harzing, A. W., & Pinnington, A. H. (2023). International human
resource management (6th ed.). Sage Publications.

Briscoe, D. R., Tarique, I., & Schuler, R. S. (2012). International human resource
management: Policies and practices for multinational enterprises (4th ed.).
Routledge.

Sparrow, P., Brewster, C., & Chung, C. (2016). Globalizing human resource
management (2nd ed.). Routledge.

Scullion, H., & Collings, D. G. (Eds.). (2011). Global talent management.
Routledge.

Stahl, G. K., Bjorkman, 1., & Morris, S. (Eds.). (2012). Handbook of research in
international human resource management (2nd ed.). Edward Elgar Publishing.

Brewster, C., Chung, C., & Sparrow, P. (2016). Globalizing human resource
management (2nd ed.). Routledge.



Course Code: Course Title: Management of MNCs

PAC.32.530
Scheme of Instruction Scheme of Evaluation

Total Duration 60 Hrs. Max. Marks 100

Hours/Week 4Hrs. Assignment/I1A 05/30

Credits 4 Attendance 05

Instruction Delivery L/T Seminar/ End Exam 10/50

Course Type Core Exam Duration 2.5 Hr.

Instruction Mode Regular Evaluation Grade

Course Objectives e  Teach theoretical foundations, global management trends, and entry
strategies (M&As, Joint Ventures) used by MNCs to operate across
borders.

e  Compare global management practices across major economies and
examine headquarters-subsidiary decision-making structures.

o  Explore the multidimensional risks—marketing, financial, legal, and
political—alongside corporate ethics and social responsibility in
global business.

e  Analyze India’s policy frameworks, foreign investment regulations
(FDI/F1N), and the internationalization of Indian corporations.

Bullet Points Based on Number of Credits
(To Depict Knowledge, Skills, Competency, Attitudes and Values to be Attained)
Course Outcomes o  Apply international business theories to evaluate global expansion methods and

resolve key operational challenges faced by MNCs.

e  Compare diverse cultural management styles and organizational models to
streamline cross-border team leadership and decision-making.

o  Develop ethical strategies to manage cross-border supply chains, international
marketing, and multi-country financial risks.

o  Assess the legal frameworks, trade policies, and cross-border merger strategies
driving Indian firms into global markets.

Bullet Points Based on Number of Credits
(To depict Transferable Knowledge, Skills, Competency, Attitudes and Values to be Achieved)

Content
Unit-1 Module -1 Global Management Trends and Challenges
e International Management — Trends, Challenges, and
Foundations of Opportunities
International
Manalg/lelilnént and Module — 2 Theoretical Approaches to International Management
S
o Different Schools of Thought of International
Management
Module -3 Classification of International Business Types

o Different Types of International Business
Module — 4 Internal Challenges Faced by MNCs

e Problems Faced by MNCs in International Operations
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Unit-2

Growth,
Structures, and
Cross-Cultural

Management
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Module -5 e Host Country Concerns with MNC Operations
o Problems Posed by MNCs to Host Countries

Module-1 Role and Evolution of MNCs

e Growth and Development of MNCs
o Significance in the Global Economy

Module-2 Growth Patterns and Strategic Considerations

e Country of Origin, Diverse Management Styles
e Strategic Issues

Module-3 Comparative Management Approaches

¢ Importance, Scope



e Methods of Comparative Management

Module-4 Global Management Styles
e Comparative Practices in the U.S., Japan, China, Korea,
and India
Module-5 Organizational Structures in International Firms
o Decision-Making Locus
e Headquarters vs Subsidiaries
Unit-3 Module-1 Crafting International Business Strategies
International o Creating Competitive Strategies for Global Business
Business Strategy
and Operations Module-2 Global Operations and Production Management
e Managing Production
e Service Technologies
e  Operations Abroad
Module-3 Multidimensional Environment of International Business
e Marketing, Financial
e Legal, and Political Considerations
Module-4 Corporate Ethics and Strategic Alliances
e Ethics, Social Responsibility
e  Global Strategic Partnerships
Module-5 Cross-Border Expansion Tools
o Acquisitions, Mergers, Joint Ventures
o Alliances
Unit-4 Module-1 India’s Policy Toward MNCs
Indian
Perspective e Indian Perspectives
and e Policy Framework
Regulatory
Environmen Module-2 Indian Firms Going Global
t

¢ Internationalization of Indian Business Firms
e Overseas Ventures

Module-3 M&A Activities by Indian Firms

e International Mergers and Acquisitions by
Indian Corporations
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Examination
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Module-4

Module-5

Foreign Investment Regulations in India
o Policy Changes on Entry of FIs and FlIs
Legal Landscape for MNCs

o International Legal Frameworks Governing
Multinational Corporations

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type Questions 700 words each from all the units Part —
B: Short Questions type Questions 300 Words each from all the units Part — C:

Case Studies

Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units

Bartlett, C. & Ghoshal, S. [0 Transnational Management:
Text and Cases, Tata McGraw Hill

Hodgetts [ International Management, Tata McGraw Hill
Koontz & Weihrich O Management: The Global Perspective,
Tata McGraw Hill

Nagandhi, A.R. [ International Management, Prentice Hall of
India

Thakur, M., Burton, G.E., & Srivastav, B.N. — International
Management: Concepts and Cases, Tata McGraw Hill

Prahalad, C.K. & Doz, Y.L. (1987) — “The Multinational
Mission: Balancing Local Demands and Global Vision”

Harvard Business School Press

Ghemawat, P. (2001) — “Distance Still Matters: The Hard
Reality of Global Expansion”

Harvard Business Review, Vol. 79, No. 8, pp. 137-147

Meyer, K.E., Mudambi, R., & Narula, R. (2011) -
“Multinational Enterprises and Local Contexts: The
Opportunities and Challenges of Multiple Embeddedness”
Journal of Management Studies, Vol. 48(2), pp. 235-252
Dunning, J.H. (2000) — “The Eclectic Paradigm as an Envelope for
Economic and Business Theories of MNE Activity” International
Business Review, Vol. 9, Issue 2, pp. 163-190



Course Code: Course Title: International Trade and Geo-Politics
PAC.32.531
Scheme of Instruction Scheme of Evaluation
Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4Hrs. Assignment/I1A 05/30
Credits 4 Attendance 05
Instruction Delivery L/T Seminar/ End Exam 10/50
Course Type Core Exam Duration 2.5 Hr.
Instruction Mode Regular Evaluation Grade

Course Objectives

e To understand the fundamentals of international trade and
its evolution in a geo-political context.

e Toanalyze the influence of global political decisions on trade
policies and relationships.

e To critically evaluate modern trade conflicts and
protectionist strategies.

e Toexplore the role of international organizations and trade
agreements in shaping global trade.

e Todevelop analytical thinking towards current international
trade tensions and global alliances.

Bullet Points Based on Number of Credits

(To Depict Knowledge, Skills, Competency, Attitudes and Values to be Attained)

Course Outcomes

e Students will be able to explain the interdependence between
international trade and political relations among countries.

e Students will gain insight into contemporary trade disputes
and their broader global implications.

e Students will understand the strategies used by nations to
safeguard economic interests through policy and diplomacy.

e Students will be capable of analyzing trade policies from
both economic and geo-political perspectives.

e Students will be prepared to assess international trade
scenarios using real-world case studies and current events.

Bullet Points Based on Number of Credits

(To depict Transferable Knowledge, Skills, Competency, Attitudes and Values to be Achieved)

Unit -1

Foundations of
International
Trade and Global
Order
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Content

Module -1 Evolution of International Trade Systems

o Historical development of global trade
e Theories of international trade
e Transition from mercantilism to free trade

Module — 2 International Trade Institutions and Agreements

o Role of World Trade Organization

o Trade agreements and economic blocs (e.g.,
European Union, ASEAN)

Module - 3 Political Economy of Trade

¢ Influence of domestic politics on trade policy

o National interest vs. global cooperation



Module — 4 Global Trade Patterns and Emerging Markets

o Trade trends in developed and
developing nations

o South-South trade and regional
integration

o Role of technology in trade evolution
Module - 5 International Financial Institutions and Trade
e Role of International Monetary Fund and World Bank

e Currency systems and exchange rate regimes

Unit-2 Module-1 Understanding Geo-Politics in Trade
Geo-Politics and o Definition and scope of geo-politics
Trade Strategy o Strategic resources and geographic advantage
o National security and economic diplomacy

Module-2 Trade as a Tool of Political Power
e Economic sanctions and trade embargos
e Trade wars and political retaliation

Module-3 Major Geo-Political Theories and Their Trade Implications
o Heartland Theory, Rimland Theory, and Sea Power
o Geostrategy of nations and trade routes

Module-4 Regional Geo-Political Conflicts and Trade Impact
o Middle East oil trade and conflict
o South China Sea and Indo-Pacific dynamics
o Border conflicts and cross-border trade disruption

Module-5 Role of Superpowers in Shaping Trade Norms
e Trade leadership of the United States and China
e Strategic rivalry and supply chain reshaping

Unit-3 Module-1 Understanding Trade Conflicts
Global Trade e Causes and types of trade conflicts
g_onflict_s and e Protectionist policies and tariffs
isruption

e Anti-dumping measures and subsidies

Module-2 Case Study — United States and China Trade War
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o Timeline and phases of the conflict
o Tariffs, technology bans, and retaliatory measures
Module-3 Trade Barriers and Non-Tariff Measures
o Quotas, import licenses, and standards
o Intellectual property and technology control
Module-4 Impact of War and Political Sanctions on Trade
o Russia-Ukraine war and energy trade disruptions
o Sanctions and countermeasures
Module-5 Trade Conflicts in the Global South
o India-China border trade tensions
o African trade integration challenges

o Latin American trade politics

Unit-4 Module-1 Strategic Alliances and Trade Blocs of the Future
Future of o Indo-Pacific Economic Framework
Tre}d_e and Geo- o BRICS and New Development Bank
Political
Realignment o Regional Comprehensive Economic Partnership

Module-2 Digital Trade and Techno-Politics

o Rise of digital trade and data localization

o Technological hegemony and global competition
Module-3 Sustainable Trade and Green Geo-Politics

e Climate change and carbon border taxes

e Green energy trade and geopolitical realignment
Module-4 Supply Chain Diversification and Resilience

o Decoupling from traditional partners

o Strategic autonomy and reshoring
Module-5 India’s Role in Global Trade and Diplomacy

o India's trade strategy and foreign policy

o Make in India, Atma Nirbhar Bharat initiatives

o India's participation in global forums

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Long answer type Questions 700 words each from all the units

Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Case Studies
Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units
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e World Trade Organization — Learning Resources
https://www.wto.org/english/res_e/reser_e/ersd_publications_e.htm

e International Monetary Fund — eLibrary Open Access
https://www.elibrary.imf.org

e United Nations Conference on Trade and Development
(UNCTAD)
https://unctad.org/publications

World Bank Open Knowledge Repository
https://openknowledge.worldbank.org

“Geo-Economics and the Reordering of the World” — by Mark Leonard
(Free Summary & Reports)

Available at European Council on Foreign Relations
https://ecfr.eu/publication/geo-economics-and-the-reordering-of-the-world/

E-International Relations (Open Access Books and Articles)
https://www.e-ir.info/publications/

“Global Political Economy” by Robert O’Brien and Marc Williams
(Preview and key chapters available)
Google Books or university library access.


https://www.wto.org/english/res_e/reser_e/ersd_publications_e.htm
https://www.elibrary.imf.org/
https://unctad.org/publications
https://openknowledge.worldbank.org/
https://ecfr.eu/publication/geo-economics-and-the-reordering-of-the-world/
https://www.e-ir.info/publications/

Course Code:

PAC.32.532

Course Title: International Marketing

Scheme of Instruction

Total Duration
Hours/Week
Credits

Instruction Delivery

Course Type
Instruction Mode
Course Objectives

Course Outcomes
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Scheme of Evaluation

60 Hrs. Max. Marks 100
4Hrs. Assignment/IA 05/30
4 Attendance 05
L/T Seminar/ End 10/50
Exam
Minor (DSEC) Exam Duration 2.5 Hr.
Regular Evaluation Grade

Understand the fundamentals of international marketing and
how it differs from domestic marketing.

Analyze international market environments, including
economic, political, legal, cultural, and technological factors.
Evaluate market entry strategies and international marketing
channels.

Develop effective international marketing plans, including
product, pricing, promotion, and distribution decisions.

Bullet Points Based on Number of Credits
(To Depict Knowledge, Skills, Competency, Attitudes and Values to be Attained)

Define and explain key concepts, theories, and practices in
international marketing.

Assess international market opportunities using relevant
environmental analysis tools.
Formulate appropriate entry
international markets.

Design a comprehensive international marketing mix tailored
to specific country conditions.

Demonstrate awareness of cultural differences and their impact
on global marketing strategies.

strategies for different

Bullet Points Based on Number of Credits
(To depict Transferable Knowledge, Skills, Competency, Attitudes and Values to be

Achieved)
Content



Unit -1
Introduction to
International
Marketing

Unit-2
International
Marketing
Environment
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Module - 1

Module - 2

Module — 3

Module — 4

Module — 5

Module-1

Module-2

Module-3

Module-4

Fundamentals of International Marketing

o Nature and Scope of International Marketing
o Importance and Significance of International
Marketing

Complexities in International Marketing

o Challenges in International Marketing Operations
o Global vs. Local Marketing Perspectives

Marketing Transition Frameworks

e Transition from Domestic  Marketing to
International and Transitional Marketing
o Key stages in international marketing evolution

ERPG Framework

o Ethnocentric, Polycentric, Regiocentric, and
Geocentric Approaches
o Strategic Implications of ERPG Orientations

International Market Entry Strategies

o Exporting, Licensing, Franchising, Joint Ventures,
and Wholly Owned Subsidiaries
o Selection Criteria for Market Entry Strategies

Internal Environment of International Marketing

o Company-related factors: Resources, Capabilities,
and Organizational Structure

e Influence of Internal Environment on Marketing
Decisions

External  Environment -  Geographical and
Demographic Factors

o Global Geographical Diversities

o Demographic Profiles and their Marketing
Implications

Economic Environment
e Economic Development Levels
e Currency, Inflation, and Trade Factors Affecting

Marketing

Socio-Cultural and Political Environment



Unit-3
Foreign Market
Selection and

Product
Decisions

Unit-4
International
Pricing and

Promotion
Decisions
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Module-5

Module-1

Module-2

Module-3

Module-4

Module-5

Module-1

Module-2

Module-3

e Cultural Dimensions and Global Consumer

Behaviour
o Political Risk Analysis in International Markets
Legal Environment and Impact on Marketing Decisions
o International Trade Laws and Agreements

o Environmental Impact on International Marketing
Strategy Formulation

Global Market Segmentation
o Bases and Approaches to International Market
Segmentation
o Targeting Strategies in Global Markets

Selection of Foreign Markets and Positioning

o Criteria for Selecting Foreign Markets
o Positioning Strategies in International Marketing

Product Planning for Global Markets

¢ Product Decisions in International Context
o Product Life Cycle across Global Markets

Standardization vs. Adaptation
o Standardized Product Strategy vs. Local Adaptation

e Determinants of Product Standardization or
Customization

Branding, Packaging and Labelling
o Management of International Brands

o Global Packaging Strategies and International
Labelling Requirements

Environmental Influences on Pricing Decisions
o Economic, Competitive, Legal, and Cultural

Influences on Price Setting
o Challenges in International Pricing

International Pricing Policies and Strategies

o Cost-based, Market-based, and Competitive Pricing
e Transfer Pricing and Dumping Issues

Complexities in International Promotion



Note:

Examination

Text Book

References
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o Communication Challenges in Global Markets
e Cultural and Language Barriers in Promotional
Campaigns

Module-4 International Advertising and Personal Selling

« Media Planning and Global Advertising Campaigns
o Role of Personal Selling in International Markets

Module-5 Sales Promotion and Public Relations

o International Sales Promotion Tools and Strategies
o Importance of Public Relations in Building Global
Brand Image

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1
Credit consist of 5 Modules. Each Module is Equivalent to 3 Hrs or
Multiple of 3 Hrs

Part — A: Long answer type Questions 700 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the
units

Part — C: Case Studies

Note: Part — A & B Questions Covers all Units and Part — C from last 2
Units

e Ghauri, P., & Cateora, P. R. (2024). International Marketing (5th ed.).
McGraw-Hill Education.

e Kotabe, M., Helsen, K., & Maheshwari, P. (2024). International
Marketing (8th ed., Indian Adaptation). Wiley India.

e Berndt, R., Fantapié Altobelli, C., & Sander, M. (2023). International
Marketing Management. Springer Gabler.

e Marwah, R., Chawhan, M., Tiwari, S., & Shrivastava, N. (2023).
International Marketing. Noble Science Press.

e Kotabe, M., & Helsen, K. (Eds.). (2009). The SAGE Handbook of
International Marketing. SAGE Publications.

e Cherunilam, F. (2024). International Marketing (16th ed.). Himalaya
Publishing House.

e Gundawar, P., Bavadekar, A., Mudaliar, A. L., & Joshi, S. (2024).
International Marketing. San International Scientific Publication.



Course Code: Course Title: Stock Market Operations
PAC.35.501

Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2HTrs. Assignment/I1A 2.5/15
Credits 2 Attendance 25
Instruction L/T Seminar/ End Exam 05/25
Delivery

Course Type Skill (SEC) Exam Duration 1.5Hr.
Instruction Mode Regular Evaluation Grade

Course Objectives

e Understand the structure, types, and functions of financial markets,
including primary and secondary markets.

e Explore the working of stock exchanges, trading systems, and
regulatory frameworks in India.

e Examine the processes involved in securities issuance, listing,
trading, and settlement.

e Gain insights into the roles of intermediaries, market infrastructure
institutions, and investor protection mechanisms.

e Analyze current trends and challenges in stock market operations,
including technological advancements and market irregularities.

Bullet Points Based on Number of Credits
(To Depict Knowledge, Skills, Competency, Attitudes and Values to be Attained)
Course Outcomes

e Gain conceptual clarity on markets, IPO processes, trading mechanisms,
and regulatory frameworks governing stock exchanges in India.

e Acquire practical knowledge in understanding DEMAT procedures,
placing stock orders, interpreting market data, and identifying trading
opportunities.

e Develop the ability to evaluate primary and secondary market processes,
settlement cycles, and risk management measures effectively.

e Cultivate a proactive mindset towards ethical investing, transparency in
trading practices, and a strong interest in financial literacy.

e Appreciate the importance of integrity, investor protection, and regulatory
compliance, fostering trust and responsibility in financial markets.

Bullet Points Based on Number of Credits
(To depict Transferable Knowledge, Skills, Competency, Attitudes and Values to be Achieved)

Content
Unit -1 Module - 1 Introduction to Markets
Markets o Definition and Meaning of Markets

e Importance of Markets in Economic Development
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e Types of Markets (Physical, Virtual, Financial,
Commodity, etc.)

e Characteristics of Markets

Module - 2 Primary Market
e Meaning and Functions of Primary Market

e Role of Primary Market in Capital Formation

e Intermediaries in Primary Market (Merchant Bankers,
Underwriters, Registrars, etc.)

e Process of Issue of Securities (Public Issue, Private
Placement, Rights Issue)

Module - 3 New Issues Market and IPOs
e Concept of New Issues Market

e Initial Public Offerings (IPOs): Meaning and Process
e Book Building Process

e Advantages and Disadvantages of IPOs

e Recent Trends in Primary Market

Module — 4 Secondary Market
e Meaning and Functions of Secondary Market

o Differences between Primary and Secondary Market
e Importance of Secondary Market
e Structure of Secondary Market

Module -5 Stock Exchanges and Regulatory Framework
e Stock Exchanges in India (BSE, NSE)

e Role and Functions of SEBI
e Listing Conditions and Procedures

e Secondary Market Intermediaries (Brokers, Sub-brokers,
Depository Participants)

Unit-2 Module-1 Stock Exchanges in India
Stock e Introduction to Stock Exchanges
Exchanges and
Trading e Overview of BSE, NSE, and MCX
Systems

e Functions and Services of Stock Exchanges
e Role of Stock Exchanges in Capital Market

Module-2 Trading Systems
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Examination

Text Book
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o Different Trading Systems (Online, Offline, Algorithmic
Trading)

e Trading Mechanism in BSE and NSE

e Types of Orders (Market Order, Limit Order, Stop Loss
Order)

e Trading Hours and Sessions

Module-3 DEMAT and Settlements
e Concept of DEMAT (Dematerialization of Securities)

e Process of Opening DEMAT Account
e Role of Depositories (NSDL, CDSL)
o Different Types of Settlements

Module-4 Settlement Process
e De-mat Settlement vs Physical Settlement

e Pay-in and Pay-out Process
e Clearing and Settlement Process

e Risk Management in Settlement

Module-5 Market Irregularities and Auction System
e Bad Delivery and Short Delivery

e Auction Process in Stock Market

e Types of Market (Cash Market, Derivatives Market, Debt
Market)

o Regulatory Measures to Prevent Market Manipulations

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type Questions 700 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the

units Part — C: Case Studies

Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units

2. Singh, S. K., & Sharma, S. (2023). Stock Market Operations. Orange Books
Publication
3. Srajan, K. (2023). Stock Market Operations. Orange Books Publication.
4. Graham, B. (2003). The Intelligent Investor. HarperCollins.
5. O'Neil, W. J. (2009). How to Make Money in Stocks: A Winning System in Good
Times and Bad. McGraw-Hill Education.
6. Murphy, J.J. (1999). Technical Analysis of the Financial Markets: A Comprehensive
Guide to Trading Methods and Applications. New York Institute of Finance.
7. Pring, M. J. (2002). Technical Analysis Explained: The Successful Investor's Guide
to Spotting Investment Trends and Turning Points. McGraw-Hill Education.



Course Code: PAC.35.502 Course Title: Export Import Procedure

Scheme of Instruction

Total Duration 30 Hrs.
Hours/Week 2HTrs.
Credits 2
Instruction Delivery L/T
Course Type Skill
Instruction Mode Regular

Course Obijectives

Course Outcomes

Content

Unit -1
Fundamentals of
Foreign Trade and
Export Procedures
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Module — 1

Module — 2

Module — 3

Scheme of Evaluation

Max. Marks 50
Assignment/IA 2.5/15
Attendance 2.5
Seminar/ End Exam  05/25
Exam Duration 1.5 Hr.
Evaluation Grade

To familiarize students with India’s foreign trade policy and
procedures

To develop understanding of export-import documentation and
compliance

To enable learners to perform basic import-export operations
To build practical skills for international trade careers

Explain the framework of India’s foreign trade policy and EXIM
procedures (Understand)

Identify key  regulatory bodies and  their  roles
(Remember/Understand)

Apply procedures for export and import transactions (Apply)
Prepare essential export-import documents (Apply/Create)
Analyze trade risks and payment mechanisms (Analyze)

Evaluate export opportunities and compliance
requirements (Evaluate)

Introduction to International Trade

¢ Meaning and importance of international trade
e Balance of Trade & Balance of Payments

e India’s position in global trade

¢ Role of EXIM in economic development

Foreign Trade Policy and Regulatory Framework

e Foreign Trade Policy (FTP) of India
e Role of DGFT

e Export Promotion Councils (EPCs)
e Special Economic Zones (SEZS)

e Make in India & export incentives

Export Procedures in India

e Steps in export procedure

e Exporter registration (IEC code)

e Selection of export markets

e Pricing and quotation (FOB, CIF, etc.)
e Export contracts



Module - 4 Export Documentation

o Commercial Invoice

o Packing List

e Shipping Bill

o Bill of Lading / Airway Bill
o Certificate of Origin

e Insurance documents

Module - 5 Export Finance and Payment Methods

e Pre-shipment and post-shipment finance
e Methods of payment:

e Letter of Credit (LC)

e Bill of Exchange

e Advance payment

e Open account

¢ Role of banks in export finance

Unit-2 Import Module-1 Import Procedures in India
Procedures,

Logistics and o Steps in import procedure
Contemporary e Import licensing

Issues

e Importer registration
e Import documentation
e Customs clearance process

Module-2 Customs Laws and Duties

e Customs Act, 1962

e Types of customs duties

e GST implications on imports
e Valuation of goods

e Duty drawback

Module-3 Logistics and Supply Chain in EXIM

e Modes of transport (Sea, Air, Land)
e Freight forwarding

e Warehousing and packaging

e INCOTERMS (latest version)

e Risk management in logistics

Module-4 Export-Import Documentation (Advanced)

e Electronic documentation (EDI system)

o Digital signatures and e-filing

e Role of ICEGATE

o Documentation errors and compliance issues

37 |Pag e



Note:

Examination

Text Book

References

38 |Pag e

Module-5 Emerging Trends and Challenges in EXIM

e E-commerce exports

o Digital trade platforms

e Trade barriers and WTO framework

e Sustainability in global trade

e Impact of global disruptions (pandemics, geopolitics)

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist

of

5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Very Short answer type Questions 50 words each from all the units Part —
B: Short Questions type Questions 300 Words each from all the units Part — C:
Long Answer type question (Case Studies)

Cherunilum Francis, International Business, Prentice-Hall of India.
Hill Charles, Jain Arun, International Business, Tata McGraw Hill.

Roa and Ranagachari, International business, International Trade and
Finance, Kalyani.

Joshi Rakesh Mohan, International Business, Oxford University Press.
Aswathappa, K., International business, Tata McGraw-Hill Publishing Co.
Ltd.



Course Code:PAC.35.503

Course Title: Computerized Accounting

Scheme of Instruction
Total
Duration
Hours/We
ek
Credits
Instructio
n Delivery
Course
Type
Instru
ction
Mode
Cours .
e
Obiject o
ives

Cours .

Outco .
mes

Unit -1 Module —

Computer ized
Accounting and
Inventory
Operation s

Module —

Module —

Module —
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Scheme of Evaluation

30 Hrs. Max. Marks 50
2Hrs. Assignment/1A
2 Attendance
L/T/P Seminar/ End Exam 125
Major Exam Duration 1.25 Hr.
Regular Evaluation Grade

Master software navigation, company creation, data security, backup
protocols, and voucher management for daily transactions.
Structure stock groups, godowns, and inventory items while executing
purchase/sales orders and bank reconciliations.
Configure and execute GST-compliant entries, Input Tax Credit set-offs, tax
payments, and Tax Deducted at Source (TDS) entries.
Manage employee payroll workflows, generate core financial statements,
analyze financial ratios, and configure remote connectivity features.
Set up company data, manage ledger masters, and record accurate multi-
voucher accounting entries in TallyPrime.
Efficiently manage multi-godown stock tracking, process orders, and
perform automated Bank Reconciliation Statements (BRS).
Prepare accurate GSTR-1, GSTR-3B, and TDS reports to ensure full
statutory tax compliance for business operations.
Generate automated Balance Sheets, Cash Flow statements, ratio analysis,
and employee payslips for managerial decision-making.
Content
1| Foundations of TallyPrime
e Role of computers in modern accounting.
e Introduction to TallyPrime: Software types and interface
overview.
o Company creation, security control (User roles), and data
management (Backup/Restore).

2 | Master and Voucher Management
o Creating, altering, and deleting Masters (Ledgers and Groups).
e Recording accounting transactions: Purchase, Sales, Contra,
Receipt, Payment, and Journal vouchers.

3| Inventory and Stock Management
e Inventory fundamentals: Stock groups, categories, and units of
measure.
e  Structuring inventory: Godown management and stock item
creation.

4| Order Management and Banking
e Purchase and sales order processing.
e Banking features: Manual and Auto Bank Reconciliation
Statement (BRS).



Unit-11
Compliance,
Payroll, and
Financial
Reporting

Examinati on

Text Book

References

40 |Pag e

Module -5 Year-End Processing and Data Migration
¢ Maintaining the Daybook and transaction editing.
e Splitting company data and moving to the next financial year.

Module —1 | GST Setup and Transactions
e Enabling GST and configuring tax details.
e Recording GST-compliant purchases and sales.
e Input Tax Credit (ITC) set-off and tax payment entries.

Module—2  GST Returns and TDS Management
e Generating GSTR-1 and GSTR-3B for regular dealers.
e Basics of Tax Deducted at Source (TDS): Process,
transactions, and government payments.

Module -3 Payroll Accounting

e Enabling payroll and creating masters (Employee groups,
units, and employees).
e Processing payroll and reviewing essential payroll reports.

Module — 4 Financial Statements and Analysis

¢ Reviewing the Trial Balance and Profit & Loss Account.
e Generating Balance Sheets, Cash Flow statements, and Ratio
Analysis.

Module - 5 Advanced Connectivity

e Introduction to Remote Access and Tally.Net features.
e Basic overview of Open Database Connectivity (ODBC) for
data sharing.
Part — A: Very Short answer type Questions 50 words each fromall
the units Part — B: Short Questions type Questions 300 Words each
from all the units Part — C: Long Answer type guestion (Case
Studies)
Accounting and Disclosure [ Carbon Footprint & ESG For Sustainability]by Dr.
Abhineet Kumar Jha, insta publishing house Kailash BLDG, 26, KG Marg, New
Delhi.

= Accounting for Carbon: Monitoring, Reporting and Verifying Emissions in the

Climate Economy by Nicolas Stephan (Editor), Valentin Bellassen Publisher
: Cambridge University Press; New edition Jawahar Lal,

= Handbook of Carbon Accounting by: Arnaud Brohe (Author) , Arnaud Brohé

(Author) | Publisher: Taylor & Francis Ltd



Course Code: PAC.35.504 Course Title: Data Analysis with Excel

Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/IA 2.5/15
Credits 2 Attendance 2.5
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type VBC Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives e Tobuild foundational skills in navigating spreadsheet

interfaces and organizing raw business datasets.

e Totrain students in using automated lookup, logical, and
text cleanup formulas.

e Toteachthe step-by-step creation of dynamic data
summarize tools like PivotTables.

o Todevelop practical abilities in building professional
interactive dashboards for commercial reporting.

Course Outcomes e Import, clean, and format unorganized business worksheets

into structured tables.

e Deploy logical, statistical, and reference functions to execute
routine financial and inventory computations.

e Construct dynamic PivotTables and charts to filter, isolate,
and summarize thousands of raw data rows.

o Design clean, automated, and interactive dashboards using
slicers and timelines for visual management reporting.

Content

Unit Module -1 Excel Interface & Basic Navigation: Workbook anatomy, worksheets,
-1 ranges, rows, columns, data types (Text, Number,
Spreadsh Date), and basic absolute
eet ) Module — 2 Essential Mathematical & Text Functions: Arithmetic operators;
Foundati using basic statistical formulas
ons, Module - 3 Logical Operations & Conditional Treatments: Implementing IF,
(I;orDr;ltualas AND, OR statements to categorize records; applying conditional

‘ formatting to automatically highlight targets or anomalies.

Hygiene Module - 4 Advanced Reference & Data Lookup: Finding data horizontally
and vertically using VLOOKUP, HLOOKUP, and the modern
XLOOKUP function; managing errors with IFERROR.

Module -5 Data Entry Rules & Formatting Hygiene: Using Data Validation lists
to restrict user inputs; identifying and removing duplicated
rows; splitting text columns using "Flash Fill" and "Text to Columns".

Unit-2 Module-1 Creating and Managing Excel Tables: Converting ranges into
Data structured official Tables (Ctrl + T); understanding structured
Summarization, referencing, sorting data multiple ways, and applying advanced
PivotTables & text/number filters.
Reporting Module-2 Core Components of PivotTables: Inserting basic PivotTables;
Dashboards managing the four control areas (Rows, Columns, Values,

Filters); changing value summaries from Sum to Count or Average.

Module-3 Advanced PivotTable Metrics: Formatting values as percentages
of totals; grouping numeric entries or dates into months/quarters;
refreshing underlying data connections.
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Note:

Examination

Text Book

References
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Module-4 Charting & Data Visualization: Designing standard column

charts, line graphs, and bar charts; custom styling charts for
readability; adding trendlines to show pattern pathways.

Module-5 Designing Interactive Dashboards: Combining multiple pivot

charts onto a single dashboard sheet; linking interactive Slicers
and Timelines across reports for simple push-button filtering.
Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit
consist of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Very Short answer type Questions 50 words each from all the
units Part — B: Short Questions type Questions 300 Words each from all
the units Part — C: Long Answer type question (Case Studies)

Winston, Wayne L. Microsoft Excel: Data Analysis and Business Modeling.
New Delhi, PHI Learning / Microsoft Press (Indian Subcontinent Edition).
Lokesh, Lalit. Data Analysis using Excel. New Delhi, Taxmann Publications.
Walkenbach, John. Excel Bible. New Delhi, Wiley India Student Edition.

Chaudhary, S. "Empirical Application of Spreadsheet Modeling in Small Scale
Enterprise Management.” Indian Journal of Commerce and Management Studies,
vol. 11, no. 2, 2020, pp. 45-52. (Used for Unit | data organization).

Sethi, R., and M. Kapoor. "Visualizing Business Intelligence: A Case Study
Approach to Excel Dashboarding for Retail Outlets." Journal of Business Analytics
& Data Insights (India), vol. 5, no. 1, 2022, pp. 12-21. (Used for Unit Il dashboard
design models).



Course Code:

Course Title: Personal Finance

PAC.33.501
Scheme of Instruction Scheme of Evaluation

Total 30 Hrs. Max. Marks 50
Duration
Hours/We 2Hrs. Assignment/I1A
ek
Credits 2 Attendance
Instructio L/T/P Seminar/ End Exam 125
n Delivery
Course MDC Exam Duration 1.25 Hr.
Type
Instructio Regular Evaluation Grade
n
Mode
Course e Tofamiliarize students with different aspects of personal financial planning like
Object savings, investment, taxation, insurance, and retirement planning
ives e Todevelop the necessary knowledge and skills for effective financial planning.

e Teach principles of personal budgeting, setting financial goals, and calculating the

time value of money to build financial discipline.
e Explore investment processes, risk-return trade-offs across asset classes, and
international avenues including digital currencies and derivatives.

Course e Students will be able to understand the meaning and appreciate the relevance of
Outco financial planning.
mes

Unit-1 | Module—-1

Module — 2

Module -3
Module — 4
Module — 5
Unit-11 = Module -1

Module — 2

Module — 3
Module — 4

Module -5
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students will be able to understand the concept of investment planning and its
methods
students will be able to examine the scope and ways of personal tax planning.
Formulate comprehensive retirement plans while safely executing digital financial
transactions and recognizing fraudulent financial schemes.
Content
Introduction
Financial goals, steps in financial planning, budgeting incomes and payments
Time Value of Money
time value of money. financial discipline, Setting alerts and maintaining sufficient
funds for fixed commitments
Investment Process
Process and objectives of investment
Risk & Return
concept and measurement of return &amp; risk for various asset classes
International Investment avenues
International investment avenues. Currency derivatives and digital currency
Tax Structure
Tax structure in india for personal taxation
Personal Tax Planning
Scope of personal tax planning, exemptions and deductions available to
individuals under different heads of income and gross total income.
Retirement
Retirement planning goals, process of retirement planning
Pension Plans
Pension plans available in India, Reverse mortgage, Estate planning
Practicals-
» Perform electronic fund transfers through net banking and UPI.
» Identify certain recent Ponzi schemes in the market.
* Prepare tax planning for a hypothetical individual.



Note

Exami
nation

Text
Book

Refer

nces
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Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5
Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Very Short answer type Questions 50 words each from all the

units Part — B: Short Questions type Questions 300 Words each from all

the units Part — C: Long Answer type question (Case Studies)

Halan, M. “Let’s Talk Money: You’ve Worked Hard for It, Now Make It Work for
You” Harper Collins Publishers, New York.

Indian Institute of Banking &amp; Finance. “Introduction to Financial Planning”
Taxmann Publication, New Delhi.

Keown A.J. “Personal Finance” Pearson, New York.s Madura, J. “Personal Finance”,
Pearson

Pandit, A. “The Only Financial Planning Book that You Will Ever Need” Network 18
Publications Ltd., Mumbai.

Sinha, M. “Financial Planning: A Ready Reckoner” McGraw Hill Education, New
York.

Tripathi, V. “Fundamentals of Investment” Taxmann Publication, New Delhi.



Course Code:

Course Title: Al in Business

PAC.33.502
Scheme of Instructions Scheme of Evaluation
Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/I1A 2.5/15
Credits 2 Attendance 2.5
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type MDC Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade
Course Objectives o Understand the fundamentals, evolution, and importance of green
marketing in today's global business context.

o Explore different types, strategies, and practices involved in green
marketing and their application across industries.

e Analyzetherole of green policies, regulations, and technologies in
shaping environmentally responsible marketing efforts.

o Evaluate real-world case studies to identify best practices, innovative
approaches, and implementation challenges in green marketing.

o Foster a sustainability-oriented mindset through the understanding of
ethical, environmental, and social responsibilities in marketing.

Course Outcomes e Demonstrate a solid understanding of green marketing concepts, policies,
and the role of green technologies in sustainable business practices.

e Apply green marketing mix strategies and analyze case studies to design
eco-friendly and effective marketing plans.

e Evaluate and recommend green marketing policies and innovations for
firms based on environmental challenges, technological advancements,
and market needs.

e Develop an environmentally conscious and innovation-driven marketing
approach that supports ethical and sustainable business models.

e Uphold corporate social responsibility and environmental ethics by
promoting green practices that align with global sustainability goals.

Unit -1 Module— Moving from "What is Al?" to "What can Al solve for me?" Understanding
Al Ethics & 1 Al as a 24/7 assistant for local trade.
Professional
Problem-
Solving

Module—2 Using ChatGPT and Claude to write professional guest emails, business
proposals, and social media plans for local brands.

Module — 3 Learning to use Al honestly while avoiding fake news, deepfakes, and

"Al-cheating" in exams or business.

Module—4 Using Al to build a global-standard LinkedIn profile and a "Smart Resume"

focused on Kashmir’s key industries.
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Unit-2 Al
Tools &
Practical
Solutions for

Kashmir.

Module - 5

Module-1

Module-2

Module-3

Module-4

Module-5

Note

Examination

Identifying skills that Al cannot copy—focusing on the "Mehmaan-
Nawaazi" (Hospitality) and cultural knowledge unique to the region.

The Art of Prompting (Commanding Al): Learning to "talk" to Al to
generate 30-day marketing calendars and financial business plans in
seconds.

Creating Al-powered travel itineraries for Gulmarg/Pahalgam and setting up
automated guest-reply systems for hotels and houseboats.

Using Al tools to monitor crop health, predict market prices or
Saffron/Apples, and design professional packaging labels

Using Excel’s "Analyze Data" feature to instantly turn messy sales or
booking records into clear, professional charts.

Practical rules to secure UPI/Bank data from Al scams and keeping your
business secrets safe in the digital cloud.

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1
Credit consist of 5 Modules. Each Module is Equivalent to 3 Hrs or
Multiple of 3 Hrs

Part— A: Very Short answer type Questions 50 words each from all the units
Part — B: Short Questions type Questions 300 Words each from all the units
Part — C: Long Answer type question (Case Studies)

Text Books

e Co-Intelligence: Living and working with Al — Ethan Mollick
(The best guide for non-tech students).

References
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e Co-Intelligence: Living and working with Al — Ethan Mollick
(The best guide for non-tech students).

¢ Human Values and Professional Ethics — R.R. Gaur (For Unit |
ethics and character).

e Al for Tourism and Hospitality — Dogan Gursoy (For Unit |1
local application).



Course Code:

Course Title: Social Media Marketing

PAC.33.503
Scheme of Instruction Scheme of Evaluation

Total Duration 30 Hrs. Max. Marks 50
Hours/Week 2Hrs. Assignment/IA 25/15
Credits 2 Attendance 25
Instruction Delivery L/T Seminar/ End Exam 05/25
Course Type Core Exam Duration 1.5 Hr.
Instruction Mode Regular Evaluation Grade

Course Objectives

To explore various digital platforms, tools, and technologies used in
social media marketing.

e Todevelop the ability to plan and execute online marketing strategies,
including content creation, SEO, and SEM.

e To learn about website development, domain hosting, and the role of
websites in online business.

e To understand consumer behavior in digital environments and the
importance of targeting the right audience.

Bullet Points Based on Number of Credits
(To Depict Knowledge, Skills, Competency, Attitudes and Values to be Attained)

Course Outcomes
platforms.

o Create and manage social media content tailored to specific audiences and

o Develop and implement strategic social media and digital marketing

plans.

¢ Design and launch basic websites using domain hosting platforms and

CMS tools.

¢ Analyze and optimize online marketing efforts through SEO, SEM, and

analytics tools.

Bullet Points Based on Number of Credits
(To depict Transferable Knowledge, Skills, Competency, Attitudes and Values to be Achieved)

Unit-1 Social Module-1 Social Media Platforms and Target Audience
mggLaeting Identifying Audience Demographics
Essentials Content Creation and Sharing Strategies
Module-2 Social Media Engagement & Best Practices
e Do's and Don’ts on Social Media
e Influencer Collaboration
Module-3 Strategic Social Media Planning
e Building a Social Media Marketing Plan
e Campaign Goals and KPIs
Module-4 Blogging and Micro-Blogging
o Scope and Utility of Blogs
o Platforms (WordPress, Medium,
Tumblr)
Module-5 Website & Search Engine Overview
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e Introduction to Google, Bing, Yahoo

e SEO Basics for Visibility

Unit-11 Digital Module-1 SEO and SEM Fundamentals
Marketing
Execution & o Introduction to SEO and On-Page/Off-
Analytics Page Strategies

o Introduction to SEM and Google Ads
o PPC Campaign Management

Module-2 Content Marketing and Copywriting
o Importance of Quality Content

o Copywriting for Ads, Blogs, and
Websites

Module-3 Email, Mobile, and SMS Marketing
o Email Campaign Planning

o Mobile Marketing Strategies

Module-4 Social Media Analytics and Monitoring
o Key Metrics and KPIs

o Tools for Facebook, Instagram, Twitter,
YouTube, LinkedIn

Module-5 Marketing Automation and Growth Hacking
o Tools and Techniques

o Automation in Campaign Management

Note: Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5
Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part — A: Very Short answer type Questions 50 words each from all the units Part — B:

Short Questions type Questions 300 Words each from all the units Part — C: Long
Answer type question (Case Studies)

Text Book o Barker, Barker, Bormann, Zahay and Roberts (2017). Social Media Marketing: A
Strategic Approach (2e)

e Tuten and Solomon (2018). Social Media Marketing (3¢), Sage Publications
¢ Singh and Diamond (2014). Social Media Marketing for Dummies (3e), Wiley

References ¢ Evans and McKee (2010). Social Media Marketing: Next Generation of
Business Engagement, Wiley

e Chaffey, D. (2019). Digital Marketing, Pearson UK

e Chaffey, D. & Smith, P. R. (2017). Digital Marketing Excellence, Taylor &
Francis
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Course Code:
PAC.33.504

Course Title: Income tax return Filing

Scheme of Instruction

Total Duration
Hours/Week
Credits

Instruction Delivery
Course Type
Instruction Mode

Course Objectives

Course Outcomes

Scheme of Evaluation

30 Hrs. Max. Marks 50
2Hrs. Assignment/I1A 2.5/15
2 Attendance 2.5

L/T Seminar/ End Exam 05/25
MDC Exam Duration 1.5 Hr.
Regular Evaluation Grade

Understand the fundamentals, evolution, and importance of green
marketing in today's global business context.

Explore different types, strategies, and practices involved in green
marketing and their application across industries.

Analyze the role of green policies, regulations, and technologies in
shaping environmentally responsible marketing efforts.

Evaluate real-world case studies to identify best practices, innovative
approaches, and implementation challenges in green marketing.

Demonstrate a solid understanding of green marketing concepts, policies,
and the role of green technologies in sustainable business practices.

Apply green marketing mix strategies and analyze case studies to design
eco-friendly and effective marketing plans.

Evaluate and recommend green marketing policies and innovations for
firms based on environmental challenges, technological advancements, and
market needs.

Content

What is Income Tax? Understanding the difference between
"Financial Year" (the year you earn) and "Assessment Year" (the year
you file).

Module — 1
Module — 2
Unit -1
Tax Basics & Module — 3
Getting
Ready
Module — 4
Module — 5
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A simple breakdown of where money comes from—Salary, House
Property (Rent), Business/Profession, Capital Gains (Selling assets),
and Other Sources (Interest/Gifts).

Learning how to legally reduce your tax using sections like 80C (LIC,
PPF, Tuition fees) and 80D (Health Insurance).

How to apply for a PAN card and register/login to the official Income
Tax e-Filing Portal.

Learning to read the documents your employer or bank gives you.
Understanding the Annual Information Statement (AlS)—your digital
financial diary.



Unit-2

ITR Filing
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Module-1 Choosing the Right Form: Which one is for you?
ITR-1 (Sahaj): For salaried people with simple income.
ITR-4 (Sugam): For small shop owners, freelancers, and small
businesses
Module-2 Learning how the portal automatically pulls your data and how to verify
if the numbers are correct
Module-3 A step-by-step "screen-share" style session where you fill in salary
details, claim deductions, and calculate final tax.
Module-4 Learning how to finish the process using Aadhaar OTP so you don't
have to send any physical papers to Bangalore.
Module-5 Common errors to avoid (like missing interest income) and how to
protect your tax account from hackers.
Note Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1
Credit consist of
5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Examination Part— A: Very Short answer type Questions 50 words each fromall the
units
Part — B: Short Questions type Questions 300 Words each from all the
units
Part — C: Long Answer type question (Case Studies)
Text Books Income Tax Department "Learn with Us" Videos: Short, official
tutorials for every step.
Taxman’s Students' Guide to Income Tax — Dr. Vinod K. Singhania
(The simplified version).
References Taxman’s Students' Guide to Income Tax — Dr. Vinod K. Singhania

(The simplified version).



4™ SEMESTER
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Course Code: PAC.31.553

Course Title: Advanced Research Methodology

Scheme of Instruction

Total Duration
Hours/Week
Credits

Instruction Delivery
Course Type

Instruction Mode

Course Objectives o

Course Outcomes

Unit I- Module -1
Introduction to
Research
Methodology
Module —2
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Scheme of Evaluation

60 Hrs. Max. Marks 100
4 Hrs. Assignment/IA 05/30
4 Attendance 05
L/T/P Seminar/ End Exam 10/50
Major Exam Duration 2.30 Hr.
Regular Evaluation Grade

To develop knowledge in students about the foundational domains of
research

To enable students to have skills to examine problems based on
sound research facts.

To develop competence in students to use research to resolve
individual and business-related problems based on research.

To foster in students research-specific temperaments.

To develop an approach in students not to believe in dogmas, myths, or
falsehood. They shall demand evidence-based narratives

Students would gain knowledge about the foundational domains of
research

Students would be able to examine problems with sound research
facts.

Students would be competent to use research to resolve individual and
business-related problems based on research.

Students will be with research-specific temperaments.

Students would not believe in dogmas, myths or falsehood. They

will demand evidence based nerratives

Content
Introduction to Research
Research —Meaning, concept of research. Research methods and

research methodology, Quantitative and Qualitative Research.

Research Process



Unit-11-
Measurement,
Scaling
Procedure, and

Data Collection

Unit-111 —
Data Analysis and
Hypothesis
Testing.

Unit-IV
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Module - 3

Module — 4

Module - 5

Module -1

Module — 2

Module — 3

Module — 4

Module — 5

Module — 1

Module — 2

Module — 3

Module — 4

Module -5

Module -1

Research process. Significance of research and ethics in
research.

Literature Review

Traditional and Systematic Literature Review, Process of
conducting systematic literature review.

Research Proposal

Research proposal, and design of research proposal.

Research Design

Research Design- Concept, Features, Types of Research Design-

Descriptive, Experimental and Exploratory Research Design.

Measurement and Scale

Measurement and scales — Concept and types of measurement.
Scale-concept, types,

Scale Development

Development of scale and item analysis

Content Analysis

Content analysis and reliability analysis

Questionnaire Design

Questionnaire design, Data collection and Methods of Data
Collection, Census, Survey and Sampling.

Sampling

Methods of Sampling, Sampling Error, Sampling from Normal and

Non-normal Populations and Data analysis

Hypotheses Testing

Hypothesis-concept, types, procedure for hypothesis development
and testing.

Errors in Hypotheses Testing

Errors in Hypothesis Testing — Type | and Type Il Errors
Statistical Tests-I

Application of hypothesis statistical testing tools-t- test, Z-test.
Tatistical-11

Chi-Square, F-test and ANOVA

Correlation and Tpes

Correlation and Regression Analysis

Introduction



Advanced Data
Analysis and
Report Writing

Note:

Examination

Text Book

References
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Module - 2

Module - 3

Module — 4

Module - 5

The theoretical concept of conjoint analysis and uses

Factor Analysis

The theoretical concept of factor analysis and principal components
analysis and their uses

Biblometric Analysis

Bibliometric Analysis and its Procedure

Economatrics in Research

Concept and Application of Econometrics in research

Report Writing

Report writing - -types of reports -contents of reports - styles and

conventions in reporting -steps in drafting a report

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist
of 5 Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs

Part — A: Long Answer Type questions to be answered in 700 words, one

question from each unit. A student shall have to attempt any two questions

out of four questions carrying 10 each marks each (20 Marks)

Part — B: Short answer type questions to be answered in 300 Words, There will

be four questions in this section, one from each unit. The candidate has to

attempt any three questions (15 Marks)

Part — C: consists of two Case Study, carrying 15 markes each. A candidate

has to attempt only one case study (15 Marks)
Note: Part — A & B Questions Covers all Units and Part — C from the last 2 Units

William C Emory, Business Research Methods, Richard D Irwin, NJ

1. Donald R Cooper, Business Research Methods 7th Ed, McGraw.

1. Krishnaswami OR, Methodology of Research for Social Science, Himalaya,

Mumbai

2. Anderson J. et.al, Thesis and Assignment writing, Wiley Eastern

3. C.R Kothari, Research Methodology, New Age International Publishers

4. G.C Berry, Marketing Research, Tata McGraw Hill

5. Naresh Malhotra, Marketing Research, Pearson Publication



Course Code:

Course Title: Advanced Research Publication Ethics

PAC.31.554
Scheme of Instruction Scheme of Evaluation

Total Duration 60 Hrs. Max. Marks 100
Hours/Week 4Hrs. Assignment/IA 05/30
Credits 4 Attendance 05
Instruction Delivery L/T/P Seminar/ End Exam 10/50
Course Type Major Exam Duration 2.5 Hr.
Instruction Mode Regular Evaluation Grade

Course Objectives

Course Outcomes .

Unit -1
Research
Philosophy and
Ethics
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Module — 1

Module — 2

Module — 3

To impart foundational knowledge of philosophy and ethics relevant to
research practices and scholarly conduct.

To familiarize learners with ethical principles and issues related to
scientific research and academic publication.

To develop the ability to identify and address misconduct in research and
publication, including plagiarism, authorship issues, and falsification.
To equip students with tools and techniques for ethical publishing,
identifying predatory journals, and understanding research metrics.

To promote responsible conduct in research by instilling integrity,
accountability, and respect for ethical values.

By the end of this course, students will be able to:

Demonstrate a comprehensive understanding of research philosophy,
ethical principles, publication norms, and open-access frameworks in
scholarly work.

Apply ethical guidelines and use plagiarism detection tools, journal
finders, and databases like Scopus/Web of Science for quality
publication.

Critically evaluate cases of research and publication misconduct and
suggest ethical resolutions using national and international guidelines.
Cultivate a responsible, transparent, and respectful approach to research
processes, collaboration, and authorship practices.

Uphold the highest standards of integrity, honesty, and academic ethics
while contributing to research and scholarly communities.

Content
Introduction to Philosophy

Definition, Nature, and Scope of Philosophy
Concept of Philosophy

Branches of Philosophy

Importance of Philosophy in Research

Ethics in Research
o Definition of Ethics and Moral Philosophy

e Nature of Moral Judgements and Reactions
o Ethical Principles in Research

Science and Research Ethics

o Ethical Practices in Scientific Research
o Intellectual Honesty and Research Integrity



Unit-2
Publication
Ethics

Unit-3

Open Access
Publishing
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Module — 4

Module - 5

Module-1

Module-2

Module-3

Module-4

Module-5

Module-1

Module-2

Scientific Misconduct (FFP: Falsification, Fabrication,
and Plagiarism)

Research Misconduct

Redundant Publications
Duplicate and Overlapping Publications
Salami Slicing and Ethical Concerns

Case Studies in Research Ethics

Real-life Examples of Research Misconduct
Best Practices to Ensure Ethical Research

Introduction to Publication Ethics

Definition and Importance of Publication Ethics
Selective Reporting and Misrepresentation of Data

Standards and Guidelines

Best Practices by COPE, WAME, and ICMJE
Guidelines for Ethical Publishing

Authorship and Contributorship

Concept of Authorship
Ethical Issues in Authorship
Conflicts of Interest

Publication Misconduct

Types of Publication Misconduct
Violation of Publication Ethics
Complaints and Appeals

Predatory Journals

Identification of Predatory Publishers
Consequences of Predatory Publications
How to Avoid Predatory Journals

Concept of Open Access Publishing

Definition and Importance of Open Access Publishing
Benefits and Challenges

Open Access Initiatives

SHERPA/ROMEOQO
Online Resources for Copyrights and Self-Archiving



Unit-4

Publication
Misconduct and
Research Metrics

Note:

Examination

Text Book
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Module-3 Tools for Identifying Predatory Publications

e PU Software Tools
e Journal Finder Tools (JANE, Elsevier Journal
Suggester)

Module-4 Open Access Journal Selection

o Criteria for Selecting Open Access Journals
e Ethical Publishing in Open Access

Module-5 Case Studies and Best Practices

o Examples of Successful Open Access Publications
o Ethical Challenges in Open Access

Module-1 Ethical Issues in Publication

e Subject-Specific Ethical Issues
e FFP and Authorship Misconduct

Module-2 Conflict Resolution in Research Misconduct

e Complaints and Appeals
e Case Studies from India and Abroad

Module-3 Plagiarism Detection Tools

e Use of Turnitin and Urkund
e Open Source Plagiarism Tools

Module-4 Research Databases

e Indexing Databases (Web of Science, Scopus)
o Citation Databases

Module-5 Research Metrics and Impact Factors

e Impact Factor, SNIP, SJR, IPP, Cite Score
e Altmetrics and H-index
e Tools for Calculating Research Metrics

Each Unit is Equivalent to 1 Credit — 15 Hrs/ Week of Theory and 1 Credit consist of 5
Modules. Each Module is Equivalent to 3 Hrs or Multiple of 3 Hrs
Part — A: Long answer type Questions 700 words each from all the units Part —
B: Short Questions type Questions 300 Words each from all the units Part — C:
Case Studies
Note: Part — A & B Questions Covers all Units and Part — C from last 2 Units
Yadav, S. K. (2023). Research and Publication Ethics. Springer.
https://doi.org/10.1007/978-3-031-26971-4 SpringerLink

Basu, D., Chakraborty, S., & Sinha, A. (2021). Research and Publication Ethics: A
Textbook. Concept Publishing Company Pvt. Ltd


https://doi.org/10.1007/978-3-031-26971-4
https://link.springer.com/book/10.1007/978-3-031-26971-4?utm_source=chatgpt.com

References
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Chowdhary, N., & Hussain, S. (Eds.). (2021). Handbook of Research and Publication
Ethics. Bharti Publications.

Dutta, S. (2022). Research and Publication Ethics in Social Science (3rd ed.).
Bharti Publications. Kishor, S. B., Kushwaha, A. S., & Shende, S. (2021). Research &
Publication Ethics. Das Ganu Prakashan. Amazon+1Sultan Chand & Sons+1

Goyal, V., & Batra, G. S. (2021). Research and Publication Ethics. Kalyani Publishers.

Ray, P. P. (2022). A Guide to Research and Publication Ethics: A Textbook as per
UGC Guidelines for UG, PG, MPhil, and PhD.


https://www.amazon.in/RESEARCH-PUBLICATION-ETHICS-Dr-S-B-Kishor/dp/9384336718?utm_source=chatgpt.com
https://www.amazon.in/RESEARCH-PUBLICATION-ETHICS-Dr-S-B-Kishor/dp/9384336718?utm_source=chatgpt.com

Advanced Project Dissertation

Course Code: PAC.38.552 Max Marks: 300
Credits: 12 Min Marks : 150 Marks
Objectives

1. Toenable students to learn how to select a research problem, set objectives, and write research methodology

2. To enable students to learn how to prepare or adopt an instrument for data collection, tabulation, and analysis
of data and interpretation of data

3. Toenable a student how to write the dissertation report him/her specific problem chosen by

Outcome: After the course, students will be familiar with how to conduct research and write
dissertations on small projects independently

At the onset of the 4th semester, each student shall have to work independently on a research problem
to be chosen by him/her in consultation with an internal supervisor/guide provided by the department.
The students should explore the issues/topics preferably from his/her area of specialization for a project
dissertation. They should complete the same in all respects within the duration of a given semester.
Accordingly, students must explicitly write a dissertation report of at least 100 pages. The report should
be original and not reproduced from some previous work etc. The dissertation should contain the
following areas:

. Executive Summary

. Organization profile

. Introduction

. Literature Review

. Research methodology

. Analysis and Discussion

. The main findings and suggestions

. References

CO~NOUTDE WN B

Executive Summary

Under this domain, students have put down briefly a discourse of the whole study highlighting the
problemunder consideration, the objectives undertaken, methodology adopted and tools of analysis and
the main findings of the study with suggestions thereof.

Organizational Profile

The Organizational profile shall include the history, growth and progress of organization including its
Mission, Vision, strengths, weaknesses, Internal & External factors that shape the operating
environment of the Business and its present position in the industry.

e Introduction

The statement of the problem and the objectives undertaken will be the highlight of this chapter. A
separate chapter of “Review of Literature” can be added after the introduction or both the introduction
and the review of literature can be merged as chapter 1 of the study.

e Review of Literature

A review of the literature is an essential part of the research project. A student has to conduct and
present a comprehensive literature review on the chosen problem. It should depict the research
undertaken on the subject, identify the research gaps, and propose why and how the existing research
problem chosen is expected to fill up the identified research gap.
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o Research Methodology

This chapter should explicitly describe the procedure, process, ways, methods and
strategies that should be followed to resolve the problem. The student has to put down a detailed plan of
action spelling out clearly how the problem at hand can be resolved and come up with a clear
methodology in the shape of an explicit discourse of research design including the sample plan, data
collection and analysis

e Analysis and Discussion

In this chapter, a student will use different tools to analyze the primary/secondary data, the student is
also expected present a brief discussion about the results. The student can use a variety of parametric
or non-parametric test in accordance to the research problem and hypothesis (if any) at hand.

e Findings & Suggestions

Once the student has analyzed the data and made discussion thereof, the main findings will be
highlighted in this final chapter of project report. In the light of the discussion and findings, a student
is expected to make suggestion and pin point the limitations of the study and a scope for further
research.

e References

References in appropriate referencing styles would be after the chapter of Findings and Suggestions,
the references style can be the latest of APA, MLA, Harvard, Chicago etc.

e Evaluation of Dissertation

Each student has to undertake a project work independently under the supervision of the faculty member
of the department assigned to him/her. The project dissertation shall be equal to 12 credits or 300 marks.
The project dissertation, complete in all respects, shall be submitted to the department duly certified by
the Faculty Guide & approved by the Head of the department by a student before the commencement
of the end-of-semester examination. The dissertation shall have a weightage of 12 credits, equivalent
to 300 marks. The dissertation shall be evaluated both by the internal and external evaluator for 150
marks each. The internal evaluation shall be conducted for 150 marks by the Departmental Research
Committee under the chairmanship of the concerned Head of the department. While the external
evaluation of the project dissertation shall be conducted by an expert chosen by the HVC from the panel
of experts recommended by the Head of the Department. The external evaluator shall evaluate each
project dissertation for 150 marks, comprising 100 marks for the project and 50 marks for the viva voce.

The same is explicitly given as under:

S| Nature of | Process Maximum Marks

Evaluation

oOz"
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1| Internal By the Departmental Research Committee, consisting of | 150 marks ( 100 marks for
Evaluation the project
1. Head of the Department (Chairman) Dissertation and 50 marks
2, Concerned Supervisor ( Member Secretary) for Viva- Voce )
3. Two Faculty Members (Members)
2, External By the external evaluator appointed by the HVC from 150 marks ( 100 marks for
Evaluation | the panel recommended by the Head of the Department the project

Dissertation and 50 marks

for Viva- Voce)

61 |Pag e




62 |Pag e



	 Research Methodology

